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information that is essential for you to use and follow in order to help us bring your merchandise to our customers,dgrecludine Q &
policies, transactional requirementpurchase order documentatiafincluding purchase order terms & conditigngocumentation
criteria and othemproductrelated information. All of the material provided to you @abagy/snetisto be considered part of the

al 0dQa SYR2NJ {dlIyRIFINR& IyR SIOK @SYyR2NJ Aa dzZNHSR (2 tot®S FA S g
business.Vendor representatives shoutégisterand frequently reviewnacysnetfor updated information which is critical in
coordination of our respective operations.

As in the past, materiathat arenew to the 2011 Vendor Standards dadrepresent substantive changes frothe prior version
are shaded for ease of reference. However, we recommend thatddition to registering fomacysneff you have not previously
donesof f f al O&rvew BSAR Feéndior Standards in their entireBlease ensure that appropriatepersonnel in your
organizationalsofamiliarize themselvesvith the portions of the Vendor Standardgplicable to their duties

¢tKSaS Hnmm al O& Qa chiRhide thégddrchasd oydBrlteNdR &nH copdiidhs (1 KS al O Qa w2 dzil Ay =
Policies and Procedures and other materials referenced and postatbogsnethave been updated and supplementedan effort
G2 YI1S alO0édQa NBIldZANBYSyida Of SI NiFtheyhRrmhaiN®ngetidd & adcdnPlishzoSrynRtaaNI O
success that will result from putting the customer first, which is our primary driver to customer satisfaction.

GCompliance with these standards requires use of industigle technologies, such as Universal Product Cade2.(), Electronic
Data Interchange (EDI) anthcysnetb O2 Y NBX IAAGNI A2y @ al 0eQa O2yliAydzSa (2 NBa
which may include liquidated amountisat have been assesse&there precise costs are difficult to determine, administration fees

FyR O240a IyR SELISy&asSa Ay OdsphiRatyadvised that dicOndplianceith BesdvemdBr | NB K S
Sta/ R NRa O2yaiAaddziSa O2yaSyid o02d(K (2 al OedQa laaSaayvySyid 27
would otherwisehavebeen payable to the vendor.

a I O &eépatinuingto build onour strong alliance with the Voluntary Interindus@ommerce Solution$/(C$ We encourage our
vendors to partner with us through VICS subcommittees and membership.

Please notethayf ! dz3dza G X wnmnX GKS . f22YAY3ARFE SQ& hddlidp@yito 61 a f I dzy C
Bloomingdales Outlet Store vendors, who are advised to registenéglysnetcom and reviewhese materialdrequently for
updates specific to this new operation.

bloomingdales.com has undergone a system conversion and in 2011 will becoie 1002 Y LI A | y i
and technologies. In other wordseparatestandards no longeapplyF 2 NJ 6f 22 YAy 3dRI f S&a o
Vendor Standards unless otherwisgecified BCOM Updateare available omacysnet
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right thing to do. We areammitted to a multidimensional effort that includes environmentally sound practices that are also
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consistent with good business. We have added a separate discussion on Environmental Initiatives that we will be updatir

periodicallyandwe urge all vendorso reviewthis important feature The success of many of those efforts will involve our vendors,
carriers and other business partners. Wae striving for mutually beneficial success appreciate the need for cooperation to
achieve positivemeasural# results.
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http://macysnet.com/VS/general/Poterms.pdf
http://macysnet.com/index.html
http://macysnet.com/NewUser/
http://macysnet.com/index.html
http://macysnet.com/index.html
http://macysnet.com/VS/general/Poterms.pdf
http://www.vics.org/
http://macysnet.com/BCOM/
http://macysnet.com/index.html
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implemented, advance natification is communicated to all registarnedysnetusers. All instructions and materials, including the

provisions of these Vendor Standards are subject to changeallydzLJ2 y vy 2 ( A O S QuBjediRoYsuch fut@e cianges, the
Vendor Standardgenerallyapply to:

1. 99SNE al OeQa FlFrYAfe 2F odzaAySaa o6Ch.0 FyR G2 Fft 2F al
FYR . f22YAYy3IRFtSQa hdzif SG {G2NBav dzyt Sda 20KSNBAAS aLIS
NOTE: Effective February, 2011, bloomingdaleslmeramem n 82 O2y aAaidSyd FyR O2YLX Al yi
Standards, systems and technologies. For ongoing communication regarding the bloomingdales.com conversion, review
the b.com updates

2. a. A3 ¢ A Q4(%dumituteSbédvidg andrugs> Ay Of dzZRAYy 3 . A3 ¢A01S0 OStYR2NE ¢
Consumer programare subject tahe Vendor Standards and alsogpecificFurniture and Bedding Quality and Packing
Standards

3. Vendors that participate in our Direto-/ 2y 8 dzYSNJ LINPINI Y gAGK ye al O®DiekdttoRA OA 3
Consumer standards

4. 52YSaGA0 LINAGIGS t10St OSYyR2NBR 2F al 02Qa aSNOKIyYyRAaAAY3
NOTE:CertainMMG transactions are documented by tMMG Addendunand theMMG Master Contract

5 {FYLX S& LINBPOGARSR (2 al O Qa YS N®ddtingiished Bomlsaniplesavith®é cost an® A a G |
retail value, which mayésent, freightprdJ- AR RANBOGEt & (2 | al 0éQa o6dzaAy3d 2FFi



http://macysnet.com/index.html
http://macysnet.com/BCOM/
http://macysnet.com/VS/standards/FurnitureManual.pdf
http://macysnet.com/VS/standards/BedManual.pdf
http://macysnet.com/VS/standards/BedManual.pdf
http://macysnet.com/VS/standards/VD/VendorDirectStandards.pdf
http://macysnet.com/VS/standards/VD/VendorDirectStandards.pdf
http://macysnet.com/MMG/pdf/AP_addendum.pdf
http://macysnet.com/MMG/pdf/MMG_MasterContract.pdf
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the exception of the changes summarized below, nioftrmation remains the same from previous versiortsowevey it is highly
recommendedthat t f al O2Qa OSYR2NA NBGJAS¢ (KS Pleaseensure tBaf @igbrdprigtel | v R NR
personnel in your organizatiomsofamiliarize themselvesvith the portions of the Vendor Standardgplicable to their duties

Section Subject/Description Pages
Introduction/Scope .f22YAY3AREE Sad02Y A& Y26 wmMnmxE: |56
Vendor Standards
UPC Catalog Foldedproduct dimensions and product weight aequestedin UPC | 11
Catalog
Ticketing Standards New standards may be introduced in 2011 for mplgce tickets to 18
minimize the miamatching of merchandise
PresentationStandards | Black hanger and secure ovasoksizer standards 19
Appendix F
Return to Vendor Updates to CRC contact information and divisional responsibilities | 25-27
Accounts Payable Supporting documentation must be attached to APForm i.eafak 28
Standards mail subject to expense offsets
hiKSNJ al O& Q| Vendors must provide a standing return authorization for the Salvaq 29
Credit program
Ticket Placement Boot boxes must have U.P.C. ticket on adjacent sides Appendix D
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All communication regardinthea 08 Q& +* Sy R2NJ { (I Y RI NRa ma&tBneDRrsay arjakteDof coGrsge (2 |
Registeredisersalsomay view change history and updates. O O 2 NR A y 3tfoBgl reaom@end® dhatompanies that
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Company Type Description Information available
(*Registration Required)

o)
O
:
Qo
Qx
=
w
ax
(0]
I+
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Sells merchandise for dimne or in | Vendor Standards

store resale. EDI Mapping Guides

* Routing Guides

* Email notifications on operational
changes and announcements.

* Shipment/PickJp Requests

* Accounts Payable Information e.
check detail

* Paymet/Chargeback Dispute
Resolution

Accounts Receivable Factor CAYylYyOALf CI OG2N Vendor Standards

* Email notifications on operational
changes and announcements.

* Accounts Payable Information e.

check detalil
* Payment/Chargeback Disfe
Resolution
Public Warehouse { KALJA YSNDKI yRA g Vendor Standards
vendors EDI Mapping Guides

* Routing Guides

* Email notifications on operational
changes and announcements.

* Shipment/PickJp Requests

Carrier Transports shipments * Emailnotifications on operational
changes and announcements.
* Access to Load Tendering

Furniture Repair Company wSLJ A NBR FdzNJ A G dzN * Email notifications on operationa
customers changes and announcements.

* Access to the Repair Service
Scheduling and Parts Ordering ang
Tracking systems.

Click herdor instructions on how to register fonacysnet Registration requirements will vary by company type and user e
following elements wilbe required to register:
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http://macysnet.com/index.html
http://macysnet.com/index.html
http://macysnet.com/NewUser/

+SYR2NJ ! O02dzy i bdzyoSNJ O0NBIljdzANBR F2NJ al OéeQa wSaltsS +SyR
RAIAG ydzyoSNJ I aaA3ySR yR | dziK2NAT SR o6& al 0egQao bS¢ O
completion of the merchant initiated set up. Factors and Public Warehouses should obtain this account number directly
FNRY (GKS al OeQa @SyR2N®

Carrier SCAC (required for Carriers): Industry standard carrier alpha code.

Email Address

Web Browser: AOL an@@puServe users should consider using a stalode internet web browser such as Internet
Explorer.macysnetcom is optimized for use with IE 6.0+ and uses Java Script and Adobe Reader extensively.
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EDI Gereral Standards and Documents
1. al 0 Qa NBI|jdAMBRSIKISOKVPR&EAGNER 06S dziaAft Al SR al 0eQa 9/
regarding any technological capabilities, installation of new systems or changes to existing systems. rfambztian
and additional technology resources:

T al 0eqQa 9t SOUNRYAO /| ZRYZNEBIfindrBifdc @ Racyd.sotn Y pMoO

1 Voluntary Interindustry Commerce Standards (VICS): -&234590,www.vics.org
1 GS1US: 80843-8137,www.gslus.org
1 National Retail Federation: 8@¥34692,www.nrf.com

f LYy20AakD-{ oal O Qa LINB T S-NBEEK wivw.dxslzBm/ihoRiRSR bSig2NJ0Y )

2. Vendors must be EDI capable, trade all required documents in the appropriate version and be compliank vt Q &
mapping guides In addition, all applicable EDI documents are traded at the U.P.C., GTIN or EANG&¢)Sorovides
specification on SSEIB (Application Standard for Shipping Container Codes). Documents include:

a. hdzioz2dzyR FNRY al OéQay
9 850 Outbound Purchase Order (including bulk/release and retransmissi@juired to all vendors
9 204 Carrier Tender Requied to all carriers
9 820 Remittance AdvicgRequired to all vendors

852SalesData{ £ S& AYFT2NXI GA2Y A& LINE JAHRSDRY via £DIGS2. Blé Q &
other format (reports, flat files, spreadsheets) will be provided.

9 846 Inventory D& ¢ Required to all vendors
1 180 Return Merchandise Authorization and Notificatp8elect vendors only
9 856 Outbound Advance Ship Notice (RgRequired to all vendors
1 997 Functional AcknowledgemegRequired to all vendors
b. Lyoz2dzyR (2 al 08Qay
1 832 U.P.CCatalog from Inovis/GXSRequired from all vendors
1 850 Inbound Purchase OrdeiSelect vendors only
1 855 Inbound Purchase Order AcknowledgemeBelect vendors only
1 856 Advance Ship NoticeRequired from all vendors

1 210Motor CarrierFreight Details rad Invoice (inbound to Cass Information SystemBequired from



mailto:financialec@macys.com
http://www.vics.org/
http://www.gs1us.org/
http://www.nrf.com/
http://www.gxs.com/inovis/
http://macysnet.com/Edi/
http://macysnet.com/Edi/
http://www.gs1us.org/

3. Vendors must consistently produce and use compliant, high quadityodes.
utilization, contactGS1US

4. Ly 2NRSNJ G2 YFEAYATS
Invois/GX$ & al O@d Qa
G2 al O&dQa ¢AlK
contact Inovis/GXS.

5. 1'ff 95L R20dzyYSyidaszx AyOf dzRAyY 3
I &t &/ dKk D¢ Lbk9! Db
U.P.C./GTIN/EAN.

6.
transmitted in the outbound EB50 Purchase Order.

U.P.C. Catalog

1.

2. Catalogs must meet all industry standards.

3.

4. al OéQa &adz2J2NIa aSEGSYRSR RI

5. Folded poduct dimensions areequested

6. Product weights areequested

7. bSs GSYR2NE Ydza
F2NJ LIzZNOKIF 4SS o +SYR2NRE Ydza
Order generation.

8.

all carriers

1 212 Motor Carrier Deliverg Required for selected LTL carriers

1 214 Transportation Carrier Shipment StagRequired from all carriers

1 990 Response to Load Tender (28Requied from all carriers

1 240 Motor Carrier Package StamRequired from all carriers

1 810 Invoice; Required from all vendors

1 997 Functional AcknowledgemegRequired from all trading partners

iKS STTSOGAOS

LINBEFSNNBR @I fdzS I RRSR
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GKS 95Lypc
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For additional information on barcode

2F 95L YR SyKI
YSUig2N] O6+x! b0
2NJetRokkBIBANE shouttit ©/ @

YR 95LymMnz

t SGSt @ G 9 I OK EverjlaP. QVETEN/EAN rhuidt eake @@® LIG | 0 €
applicable consumer selling unit. For example, a pair of shoes, package of pillowcases and all piepéscefsuB are
y20 &2t R &SLI NI (S fpackcoded niut Se\cbnvedted do$he dfgodent U KBS TIN/EAN before
transmitting inbound documents. These documents must reflect shipped quantities per component of the

All physical merchandise must be marked accordingly. Never use multiple codes on any item and use only the code

All merchandise must be included in the GS1US compliant U.P.C. /GTIN/EAU catalog from Inovis/GXS.

Accurate, usefriendly product descriptions are critical. All transteé data must be in English.

G StSySyidaé¢ IyR aLINRRdAzO

G 200 AOF GaAl2G/@ aF FOWILINDE @1 3a  oySRF 20NBNIART Al |

LINE OA RS

ot &/ © OF G213

A a
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al 0eQa gAtf | 002 YY2RIGIIREANIcolez An ofset Gf §00 geFU.P.GHYGTIN/EAN will be charged



http://www.gs1us.org/
http://www.gxs.com/inovis/

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

to cover the expense of manual entry. See Appendix A for the U.P.C. Catalog Data Entry Form.

Inovis/GXS catalogs will be profiled and granted access for nightly automatic do&nlogdy t @  FG SNJ al Oé Qa
OFdlt23 aliraFTaisSa al OeQad NBIddANBYSyGao

Vendors utilizing the Inovis/GXS catalog with fewer than 100 UPS/GTIN/EAN codes may enter data via the internet after
securing Invois (87446-6847,www.gxs.com/inovis) clearance to do so.

Vendors in production status must contact EC Technology{B23222, emaifinancialec@macys.conat least 60 days
prior to any system changes that affect kiata elements in the catalog.

+SYR2NJ RIGF StSYSyid OKFy3Sa RdzS (2 So3d aeaiasSy dzZJlRIGS:
financialec@macys.coat least 60 days before implementation.

al ca@aidsSya | O002YY2RIGS dzLJ 642 mn RAIAG De¢Lb O2RSa Fa RS
12 digit U.P.C. and 13 digit EAN codes. Do not add leading zeroes to expand a 12 or 13 digit code. Additional digits shou
only be used to corey meaningful packaging hierarchy. National Retail Federation standard color and size code
information must be utilized.

Vendors must assign one U.P.C./GTIN/EAN code foritemelat the ID/PID/Vendor Style #/NRT color and size level. All
other required data elements must also be assigned. Data in the catalog must exactly match the corresponding line list,
ticket and all other printed media. This covers colors, sizes and PID (including single spaces, no leading spaces, special
characters and zeroes)

LT I LINPRdzOG R2Sa y2i dziaAft Al S O2f 2NJ LI NI YSGSNES dzasS an.
R2S&a y20G dziAt AT S aAT S LI NI YSGSNBRXT dz&aS dannnnné Ay GKS &,
After U.P.C./GTIN/EAN size SrilA I KI @S 0SSy O2yFANNSR o0& al 0eQasx RSTAYA

cannot be changed to 5/7/9.

LF GKS alryYS AGSY Aa az2tR G2 al O0eQa Ay RAFFSNByid al O2Qa
O2RSa I yR etadsign@diandvitizinérchandise must be marked accordingly. The PID description should be the
same.

U.P.C./GTIN/EAN codes must be assigned and included in the catalog for all collateral (e.g. testers, display fixtures,
brochures), GWP and PWP merchandig®1856 documents should include all required elements for this merchandise. All
GPW and PWP items must be ticketed with the correct U.P.C./GTIN/EAN for auditing, point of sale and inventory purposes
Collateral items do not require ticketing howevarO2 t £ G SNI £ ¢ Ydzad 6S YIFIN]J SR 2y (KS

52 y2i dzaS aRA&A02y{liAydzS RIGS¢ dzyt Saa GKS LINBPRdAzOG @At |
FadaA3dySR (2 | LINRPRdAZOGSE AG At y20P.G/STIN/BAN is feissaed Br aidiffereat O
product.

al 0 Qa NBO2YYSyRa (KFd ! ot o/ dkD¢Lbk9! b O2RSa y2i 06S NB.
to reuse of a U.P.C./GTIN/EAN, an expense offset will be appfie@d MAY NEVER-RGE A U.P.C., GTIN, EAN

or PIDs FOR ITEMS THAT HAVE BEEN RECALLED OR WITHDRAWN, INCLUDING IN CONNECTI(
A LEGAL PROCEEDING. THE U.P.C., GTIN, EAN AND PIDs OF RECALLED AND WITHDRAWN IT
a'!Lb¢!Lb95 hb ! b5h bh¢ {9[[POS.[L{¢ ¢I ! ¢ 2LJ[]

' ot ®/ dPkDE¢Lbk9!' b O2RS F&4aA3yYSyids GAO1SGAy3 yR OFGF23
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wSaSNBI GA2y 5StABSNE {eadaSYy o6ws5{0o® /| dzZaG2Y 2NRSNJ AiSYyYa
standards, review th&urniture (and Rugs) Packing & Quality Staddand Bedding Packing & Quality Standards

EDI850 Purchase Order

1.

2.

All General Terms and Conditions of Purchase @rdeply to all purchases and will be strictly enforced.

EDI purchase orders are used exclusively. Phone orders, paper orders, worksheets and verbal commitments should not b
accepted.

Changes to purchase orders may be communicated in formats other Bahdwever, retransmission of the altered PO
GAF 95L A& KAIKEe& NBO2YYSYRSR (2 SyadaNB (KIG GKS OKIy3:

Questions, changes and set up for EDI850 should be addressed with the appropriate contact as listéddhribogy
Contact List

Effective February 22 HnmmME GSYR2NE |+ NB NBIdZANBR G2 dziaAftAiAl § GKS &
YSNOKFYRAAS Ydzald 06S NBOSAGSR i | al OéeQa S5AA0GNROGdzIAZY |
Merchandise shipped that does not comply with the style, color, size, location distribution or other elements of the

F LILIX AOFo6fS LIZNDKIF &S 2NRSNJ Y& NBadzZ G Ay +y SELSyasS 2FF;
substitutions andbver shipments by specific store location.

al 0 Qa NBaSNWSa (KS NRARIKG G2 NB2SOG dzyl dzi K2NAT SR & KA LIV
orders, canceled and late orders, early shipments, over shipments and duplicate shipmdnt®. & Q a -corisigh NI

rejected merchandise to a specific carrier to be delivered to the vendor for disposition. Expense offsets may be applied to
these situations.

¢2 FdzZ FAEE al 0eQa Odzaili2YSNI aSNIAOS & (sédyar febbRuddBxpdnseNdsatsi dzNJ
GKSY LIzNOKI asS 2NRSNI Ly5/ |yR OFyOSt RIGSa INB SEGSYRSR
expense offsets may be applied to ndalivery of bedding. Nodelivery due to purchases outside the Local tem

Inventory (LVI) guidelines will not be assessed expense offsets.

Quick Response/Replenishment vendors must:
a. Have merchandise available to achieve at least a 95% fill rate.
b. Be able to ship complete (i.e. no back orders) within 48 hours of EDI P@isaitn, with no substitutions.

c. /2ft1 02N GS 6AGK al OdQa YSNOKIyGa yR LXFYYySNER (G2 O
and maintaining merchandise assortments and maximizing return on inventory.

d ''GAft AT S al O& QadvieesahdyEDIB52 Pryddcs Atiivigy KSales) and merchant projections to accurately
Fad alO2Qa YSNDKFEYRAAZS ySSRa FyR SyadNB aKStT
e. | 0O02YY2RI (S alhfdansyatenityniaBayd/répienishment. Onalimitddd A &= al O& Qa o7
Vendor Managed Inventory (VMI).

f. /2YYdzyAOFIGS OKFIy3aSa Ay LINROAy3 (G2 al 02Qa YSNDKIyGa
changes are reflected in purchase orders with InDC dates after the effective date.

10.95Lypn (GNI}y&YA&&A2yad Lb.h!bs5 G2 al 08Qa Yd&ad AyOf dRS It
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inbound EDI850, contact the appropriate officeidentified in the Techrology Contact List

EDI856 Advance Ship Notice

1.

10.

11.

12.

13.

al 0eQa dziaft Al Sa St SOUNRBYAO RIGF G(SOKy2f23@8 |yR GKSNBF2I
AyOf dzRAY3a LIKeaAOlf tlFroSta | NS (AYSICBEDSsRwith cAronznd (i S ® al
' ®t ®/ Pk D¢Lbk9! b fSGHSE AYyF2NNIGAZ2Y FT2N SOSNE aKALYSyd &

+SYR2NB yS¢ (2 95L ¢ A G ED Sthrid@FarmEDREGtesting hayXof begindzdtilvitie rendbikh&s

St SOGNRYAOFtte LINBPOARSR al O0édQa 6A0GK + @FLfARFGSR | ot ®/ ®
MnsE: 02 YLX A yEDRSnagphdiokidda reqDide@ & his includes arate and complete information e.g. valid,
FOGADS al OédQa th ydzYoSNE® al 0eQa adaNepy3ate NBO2YYSyRa
mapping guides also outline required hierarchy.

Vendors will be placed in test status until E&&ta is found to be timely and accurate. Test status EDI856 transmissions
OFlyy2i 068 dziat Al SR 0 &ndahkeréiGreQvend&rd raniniNiigindest/statys du@ oyhacSuxakies in
EDI856 and/or UCC128 data longer than 30 days may inpense offsets as merchandise must be manually processed.

Once in production, vendors who transmit EDI856 data found to be inaccurate when compared to the physical merchandis
may be moved back into test status. This will result in merchandise beisggsed manually and the corresponding
SELSyasS 2F¥FasSi LINROSaasSR (2 (KS @SyR2NDR& | 002dzy i o { KA
until inaccuracies consistently no longer existd the vendor is authorized to return to produmti status.

'y 95Lypc YdzAd o06S GNIXyavYAGdSR IyR adzO0Saa¥fdzZ t& | OOSLII S|
RSAGAYFGAZ2Y ® al O Q& NBhowses @e8dors shyui 2lldey FhowsHidataprodessing NB |j
time,ie. A Qa aK2dz R 6S aSyd G £SFrad o K2dzZNB LINA2N G2 GKS |
transmissions be sent immediately after the truck door has closed.

EDI856 transmissions that are late, missing and/or not compliant with alinetjdata elements as defined in tlDI
mapping guideare subject to expense offsets.

9F OK 95Lypc F2NJ aKALIYSyidia LINRPOS&ZaSR GKNRBdAAK I al 0&dQa 5.
code. DC alpha codes can be determined by reviewingBitgSmall Ticket Store to DC Listirgs al 0eQa w2 dziA
LINEGARSE RRAGAZ2Y I AKALIWAY3I AYF2NXIGAZ2Y F2N aLISOALE CI

EDI856 transmissions for merchandise shipped by any mode other than small package must be consolidated by BOL. A
separate EDI856 must be provided for each BOL. For multiple truckloads, a uniqgue BOL must be assigned to each trailer :
therefore, separatdeDI856 documents transmitted.

EDI856 transmissions for merchandise shipped via small package must have one EDI856 per carton. The tracking numbe
should be transmitted in the REF 02, using the BM qualifier.

The EDI850 PO may contain a PO erefesence in the REF 02, with CO qualifier in the REF 01. This number must NOT be
used a the inbound EDI856 ASN rath#re actual PO number found in the BEG 03.

Masterpack shipments must include one MAN segment per inner carton.

O
N

If an EDI856 mustbereyad YA G GSRXZ AG Ydzad 06S ARSYGAFASR a F+ NBLX |
01 segment.
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14.

15.

16.

17.

18

Do not include U.P.C./GTIN/EAMta for merchandise not shippete. O quantities.

+SYR2NB Ydzad y2i0ATFe -28P-02#ailfhdnciateSaiacyLcorB@Edays priprwodnstallation of
new EDI systems or changes to existing systems. The vendor may be returned to test status and the corresponding exper
offsets generated.

IfEDISS6NI Y AYA&dAaAA2Yya | NB Ay idSNNUzZLI SRBZ12222eyhdifindDdialea@n@éy/can 1Bah ¢ S
EDI856 will not be transmitted, provide packing slips by express mail or fax to the receivityg fEgitiense offsets will be
applied to all shipment without valid, accurate EDI856 documents at the point of merchandise receipt.

RDS vendors must supply packing slips to the receiving facility prior to the delivery appointment.

. EDI856 transmissionsearequired for all shipments involving GWP and/or PWP merchandise.

UCC128 Labelg Additional information available in Appendix E

1. ucci2g(ssay v fl oSfa Ydzald 68 aSO0dNBfe | FFAESR G2 Iff O NI
store. The labels must match the corresponding EDI856 at the U.P.C./GTIN/EAN and location level.

2. '/ /muny ftlo0oSta Ydzad O2yvyLXeée gAlGK !/ / aL
oF NO2RS GKIF{d A& odKaél ¥R ESPAfKZII deo8p
code symbology with the nominal X dimension of 20 mil.

FAOI G228y a o

JSOA
¢1 2y SIRSBHH3S € aK

Qx
Sy ——

3. al0édQa GNIryavYAla GKS ClLYAf@ 2F .dzaAySaa ot NPRdzOU DNERc
document (se€eDI Mapping Guidgs This same information must be printed on the UCC128 label.

4. al 0eQa NBO2YYSyRa (KI fgoing 8§ 2B Narcode Yuality Eonttoypiiogranyto ehstre ANSI A or
B print quality wherscanning with a 10 mil aperture is being utilized.

5. Use only white noweflective label stock and ink.
6. C2NJ 0Sai NBAadAINRPRF édz 3 o BSEMAGFRAIS Y1 2 KAIK ljdzl £t AGe LI LISNI

7. Inferior cardboard, overstuffed or under packed cartons mayeaisely affect the scanning capability of labels. In
FRRAGAZ2Y T AYLINRLISNI LI O1Ay3 YSGiK2R& Yl & NBadzZ G Ay f2ail
responsible.

8. UCC128 labels that cannot be scanned for any reason are subject to exjitsets.

9. UCC128 numbers should never be reused and must be unique at al|] &egekscross all shipments regardless of
al 0eQa SyidAades RA&AGNROdziAZzY OSy il SN al 0eQa NBO2YYSyHF

10. UCC128 numbershould only be duplicated when sending a retransmission of the EDI856.

11. The UCC128 label must be placed on the longest side of the carton. If a label must be placed on the front of the cartol
for shipping purposes, affix a duplicate label with the sawedo the long side of the carton. If a duplicate label is
used only the bar code and 20 digit human readable UCC128 number is required on the long side carton label.

12. No other bar codes other than the UCC128 should be placed on the outside of the.carto
13. Do not cover UCC128 labels with tape or shrink wrap.

14.C2NJ OF Nli2ya t8aa GKIG n oy 6AY KSAIKGS LI OS GKS ' /[ mt
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15. Luggagedbels should be placed on the long side of the carton and on the opposite side of the wheels to prevent the
wheels from interfering with conveyor systems.

16. Labels should not cover product information on shipping cartons that also serve as the displayisatia.g. vacuum
cleaners, cookware.

17.C2NJ £ FYLJA YR Fye 20KSNJ YSNOKIYRAAS (KFG NBIdzA NBa Ydz
(513782-1222, emaifinancialec@macys.com

18. Additional guidelines for Furniture and Bedding label placement are available Futhéure/Bedding Packing &
Quality Standards Manual

EDI810 Invoices

1.

2.

All invoices must be transmitted via EDI. Hard copy ingaeat via fax or U.S. mail are subject to expense offsets.

+SYR2NA ¢6K2 FNB y20 95L OF L) of S-782dZazeniifiraidléc@@acysadni@@e Q&
further invoicing instruction.

AK SNBy OS ED2maadin®@ui@ds required. Missing and/or invalid dataay result inexpense offsets. This
includes but is not limited to a valid, active purchase order number, corresponding bill of lading

95LymMn Ay@2A0S8Sa akKz2dZ R 6S GNIYyavYAOGGSR (G2 GKS F LILINE LINK I

One EDI810 invoice should be sent for each store location and should correspond to the actual merchandise sent
should match the corresponding EDI856 Advance ShilgéNo

EDI810 invoices should reflect invoice terms and merchandise cost and unit of measure as transmitted on the EDI850
purchase order. Discrepancies between the invoice and purchase order may result in delayed payment.

All EDI810 invoices must balante. quantities x costs minus allowances must equal the invoice total in the TDS segment.
LY@2A0S ydzyoSNE Ydzald 0S5 dzyAljdzS G2 GKS al 0eqQa Syidiideo

Invoice numbers should never be repeated and should not contain alpha or special characters. In ddditiaximum
length of the invoice number should be 10 digits.

EDI 820 Remittance Advice/Electronic Funds Transfer

1.

2.

3.

4,

puld
Q
>
O
w
Q
>

al 0d Q& NBIljdzANBa O2YYdzyAOFGA2y 2F NBYAGGEFYyOS |
Vendors not accepting the EDI820 and requiring paper advices are subjecketmsexpffsets.
To begin receiving the EDI820, submit Eiel Startup Form

al 0eQa faz2 NBO2YYSyRa (KS 9f SOGNRYAO CdzyR& ¢NIyaFSNI 6!

5. For additional information about the EDI820 and EFT, doiita a | O& Qa 9/ -7828K ¢nil 2 3& oOpmo
financialec@macys.cgm
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Reverse EDI856 Advance Ship Notice
1. The Reverse EDI856 Advance Ship Notice may be available for Return to Vendor (RTV) merchandise.

2. Detail shipnent information is available via the Reverse EDI856. This data will be transmitted to the vendor in advance of
the actual return shipment of the merchandise.

3. +SYR2NJ ljdzSadiAz2ya YR NBljdzSada NBIIFNRAY3I wispGIEEI225Ly pc
emailfinancialec@macys.com

4. Reverse EDI856 documents are transmitted for accommodationgpiteorized seasonal and stock adjustments), special
(specific return authorization) and damageums. Shipments may originate from Central Return Centers (CRCSs) or stores.

AEAEAOEI C 73 QAEDAEOAGI EIT & Oi AOETT AOA

Al A $

General Ticketing Standards
1. ' tf YSNOKIFIYRAAS AKALIWSR G2 al 02Qa Ydzad AyOfdzZRS GKS I+ LI
barcode.

2. 1ff ! ot ®/ dkD¢Lbk9! b (AO1S0Ga Ydzad YSSG D{m ALISOAFTFAOFGAZ2)
formatbh NO2 RS aK2dzZ R 6S Mdupé Ay fSy3aidK 6AyOfdzZRAY3I 1jdzaSh 1
13 mil (+F 4 mil).

3. ¢KS ljdzrfAGE 2F oF NO2RSa Ydzad O2YL}i & gAdGK al 0eQa aoll yyaA
sydems. To ensure quality, it is recommended that vendors institute an ongoing U.P.C./GTIN/EAN barcode quality control
program. ANSI A or B printing quality when scanning with a 6 mil aperture is acceptable.

4. Use only one U.P.C./GTIN/EAN barcode on eakbttand only one ticket on each item (EXCEPTION: Boot boxes should
include one ticket each on adjacent box sides). Never use a combination of U.P.C./GTIN/EAN code or multiple tickets on
any one item.

5. Do not use secondary barcodes.

6. | &S 27T & LdkeB B @rohibited. ¢ G A

7. al 0@ Qa NXBIljdzANBa 02t 2N | WRESnudstty StanGe2dizéd Ydbroding guid€ide2 WeRdorg @8t & A |
ensure that all sized merchandise has a clearly visible size (e.g.12, Bimall, Medium, Large) on the UPV/GTIN/EAN
ticket. The size should be printed in bold with a minimum of 18 point font.

Retalil Ticketing Standards

1. Retail ticketing should comply with the family of business listing in Appendix B or if specific iosaet noted in the
EDI850 purchase order.

2. The EDI850 purchase order defines the retail to be displayed on the U.P.C./GTIN/EAN ticket.
3. Retails should be clearly printed using at least an 18 point bold font.

4. Only one retail should be printed @very URD/ dk D¢ Lbk 9! b GAO1Si® w2yS ¢ a
al ydzFl OGdzZNBNRA {dzZ33SaGSR wSiGlFAf t NAROS oa{wtouod L¥
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same as MSRP, a perforated zone 7 should be wsdisplay retail.
Coverings of any type, including plastic sleeves are not permitted on the U.P.C. ticket.

LF I @SYR2NI A& y20 OFLIO6fS 2F LINBRdAzOA Y 3 ! -dbusdtickets.Dveridors 9 ! |
are expected to ppall expenses related to the production of these tickets. Vendors requirihguse tickets are expected
to become U.P.C./GTIN/EAN compliant within 30 days from initiadzeid [ 2yGF OG al O& 7821304 01 S

Vendors may also requeskt- & al O Q& LINBRdzOS aNBGFAf 2yfteéeé¢ GAO01SGaod
the production of these tickets.

Ticket Attachment and Placement

1.

10.

11.

12.

13.

Multi
1.

U.P.C./GTIN/EAN tickets must be securely affixed to merchandise using a swift attachmentstiingedly may be used
as an alternative to swift attachments.

Tickets must be clearly visible to customers and sales associates.

Tickets may not be seeded in shipping cartons.

al 02 Qa8 LINPKAOAGA GKS dzaS 27F LAy adesfandwosenthkty R 2y | yé& YS|
Do not loop strings around buttons or through buttonholes.

If fabric damage is probable, tickets should be swift attached through the-gevafel in the neck or waistband. If the
merchandise is tagless, the ticket should beaelhed in the nearest neck/waistband seam allowance.

For hard lines merchandise.g. metal, paper, china, glass, labels must be applied using a removable adhesive.

For boxed/packaged merchandise that can be displayed and/or sold out of the patikkgeboth the package and
individual units.

Merchandise shipped in muliacks but sold individually ONLY must have each unit marked with a U.P.C./GTIiah&AN
GKS 2dziSNJ OF NIi2zy Ydzad 0SS YIFINJ SR 6A0GK (K Soldirlividd&lg but bdxedd/ &
AY nQa akKz2dzZR KIFI@S | GAO1SG 2y SIOK adSy IyR n (A01SiGa

Merchandise packaged in mufiacks and sold individually OR as a set must have a U.P.C./GTIN/EAN ticket for the set as
well as separate ticketfor each component. For example, wine glasses sold as a set of 4 or individually should have the
SET U.P.C./GTIN/EAN ticket on the package and the INDIVIDUAL U.P.C./GTIN/EAN ticket on each stem.

If merchandise is to be sold ONLY as a set, only on€ WGHIN/EAN ticket should be attached to the outside of the
package.

Merchandise sold ONLY as a set but not packaged togethersalt and pepper shakeshould be marked with one piece
including full U.P.C./GTIN/EAN ticket. Each additional piest Ileumarked with a ticket that includes the PID (style #),
color and size. Each ticket must also clearly state how many pieces are in the set.

Questions regarding merchandibeingsold individually or in sets should be addressed to the appropriateeMa&
merchant.

-Piece Tickets

al 0eQa Aa O2YYA imaté&d merghandiSeradd@dniihdes t6 Atddy the use of rinatcoded tickets on all




multi-piece garment sets. Although these standards do not include changes to existing ticketinongsiisee anticipate
adjustments will be made in the near future.

2. Multi-piece garments include any merchandise where more than one piece is included in the U.P.C./GTIN/EAN.

3. For multipiece garments, the top or primary garment must be marked with oneal@ilil U.P.C./GTIN/EAN ticket. All
other pieces must have a ticket that includes PID (style #), color and size ONLY.

4. Every piece must include a ticket clearly indicating how many pieces are in the set. This specification applies tordypparel o
anddoey/ 2 G F LILJX & G2 FOOSaaz2NARASa &adzOK Fa | KSFRolFYyR 2y 3

5. Accessories such as hats, headbands, gldedts and extra items such as buttons and beads must be swift attacked
pins may never be used. Accessories must be noted on the U.P.CEGNINcket e.g. garment and hat.

6. all 0dQa NBO2YYSyRa AyOf dzRAYy3 ! &t dpiedexnDidatioh endhk selim dare Bbellod 6 | |
all apparel. This allows for permanent merchandise identification for every component. Vendois shotalct their label
maker for additional information.

Miscellaneous Tickets
1. Foritems or products too small for a standard U.P.C./GTIN/EAN ticket such as jewelry and watches, small specialty tags

should be utilized.

2. Compliance with jewelry ticketing steards is requiregdand therefore Data 2http://www.data2.com/, 800227-2121)
tickets must be used for fine and bridge jewelry.

3. Lamps should be ticketed with one U.P.C./GTIN/EAN for the entire lamp, with the badesaledpseferably packed in one
carton. Vendors with questions regarding lamp ticketing should callf823.222.

4. Use International Standard Book Number (ISBN) for books only.
0 OAOAT OAOEI 1T 30AT AAOAO
Hanger and Secure overHook Sizer Standards z Additional information available in

Appendix F
1. al 08 Qa NBIljdzANBa It KI y 3haygars MeStNINEIpyrival §uidelitieB. 6 S & KA LILISR

2. .S3AAYYAYI Ay GKS FlLtf asSrazy 2F wnmmI al OdQa gAf theli NI y.
100% complianby January2012. Hanger style numbers for black matte hangers will remain the same as the clear style
numbers.

3. Clearintimate apparel daywear (bras, panties and slips) hangefsR ¢ KA i S O K will NONBeyfransitioking 63 S N&
black hangers See Appendix F for details

4. Secure oveHookSizers (SOHS) are required on all garments on black matte hangga#tional specifications regarding
SOHS will be communicated as they become available to all registeregbnetusers.

5. Plasticor other barriers may not be placed over the top of hangers.

6. All hanger hooks must be exposeck. protective plastic must not cover hanger hook.
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Presentation Standards

1.

2.

1ff YSNOKIYRAZS Ydaid 68 NEO&SdydSiRmetigte pladenen2oNndsBlingRibdr. 02 y R.

All garments displayed folded require a size strip placed in such a way that it will be available for the customer tmmsee whe
the garment is folded in a displayed stack. Size dots are not pebiriss they are not visible when merchandise is
stacked.

Size strips must be specjfeeg. for mens slacks must include waist and inseam.
Size strips are recommended but not required for folded dress and woven sport shirts.

Fine gauge fabrics such a& sind cashmere and graphishirts should use size strips with adhesive specific to delicate
fabrics.

Sized, norgarment products such as comforters, pillows and sheets must clearly display the size on the product using a
minimum of 18 point bold font.Size indicators must be visible on at least 2 sides of the package.

Other important informationS ®3® aFAGA YIFI GGONB&aasSa dz2J 62 mn AyOKSa GKAO
Merchandise displayed in packaging where the actual product is not visiblepmstie a photograph or line drawing and
complete description on the outside of the package. For example, a boxed picture frame would require a photo image of
GKS FTNYYSZ ay - wmné FyR aotl Ol 622Ré¢ 2y (G(KS 2dziaARS 27

Unboxed shoes such as beachwand slippers must be attached via loop lock with U.P.C. affixed to the merchandise and
not to the hanger.

Wrinkle Prevention

1.

Only if necessary to prevent wrinkling or damage, cover each hanging or folded garment with a clear, dry cleaning style
plastic (Imil) bag. Otherwise, bags are not required. If merchandise is covered in plastic the hanger hook must be expose
and the plastic must be removable in one motion.

Pack merchandise flat in cartons with the front side facing up. If merchandise mustibd,foke only one fold at the
bottom of the garment.

Close all buttons, zippers, hooks, etc.
Only if necessary to prevent wrinkling, bundle hangers with string or rubber bands. Do not use metal or tape.

Alternate position in carton every 6 garments tinginate excess bulk at one end of the carton, maximize capacity of cube
and prevent shifting. Place cardboard or tissue between alternating positions only if necessary to reduce shifting of
contents.

Delicate items should be placed on top to prevent bing.

Do not fill cartons above or below recommended capacity. Overstuffed or underfilled cartons may break, resulting in lost
or damaged merchandise for which the vendor will be held responsible.

Attach 2 piece garments together only by locking therdamating loop of bottom hanger through the loop of the top
hanger. Do not attach bottom and top hangers together by binding together at the hanger hook.




Material Packing Standards

1. The minimum packing materials should be used. Some packing and/or [wetetterials are necessary in some cases to
ensure proper presentatigrhowever, the use of excessive materials cause considerable waste, unnecessary expense and i
some cases, safety hazards.

2. Pins are ONLY allowed on folded dress and folded woven sgorts. To reduce the safety liabilities, shirt manufacturers
are encouraged to consider pin alternatives. Pins of any kind on any other product are prohibited.

3. Tiebacks or clips on any type of merchandise are not allowed.

4. Do not use loose foam coveringsinserts on top or bottom hangers. Attached foam inserts on top hangers are only
permissible if they are not visible. Exceptions will be made for leather, suede, velvet and other fine gauge fabrics.

5. Tissue or other materials should not be placed iaglte garment. Allowable inserts are limited to:
a. One piece of tissue or cardboard for folded sweaters
b. One piece of cardboard for folded dress and woven shirts
c. Plastic or cardboard collar inserts for folded dress and woven shirts
6. Use plastic, tissue or ot coverings on buttons and embellishments only as necessary to protect the garment.

9. Only plasticlear, dry cleaning style plastic (1 mil) bags should be used to protect hanging merchandise. Plastic must be
easily removable in one motion.

7. Plastic and catboard may be used to proteat.g. handbags and luggadg®wever, materials must be fastened in such a
way thatremovaldoes not require use of scissors or knives.

- AAUOO 40AI OBl OOAOEI 1 30AI AAOAO
al 0@ Qa ¢ NI y a bla NI rhabdyes yanspdrtatibior &l vendor shipmentsa ¢ h Q&  NB |j aileispeBifieiy tiied
al 0@ Qa w2 dmhidhysalail@btizafRr3oy in tonacysnet

Allal 0@ Qad @GSYR2NE | NB NSdxamt KahRrwig spechied ExcepioNsSriud e authOorzddiBad G  a I O& ¢
merchants are not authorized to issue routing instructiongxeceptions to the MT@tandards.

SEEPPEI ¢ AT A OAAEACEIT ¢ 30A1T AAOAO
1. 1ff @GSYR2NE Ydzald O2YLX & 6A (K idais &ailak toalbregstdrgiaysetrmiuses. ¢ K |

Additional shipping standards for specialty areas sugewslry, w 4 OKSa > . f 22 YA y 3 Rfodd3andy, { LISO
and other perishableapds vendors aréefined in the Routing Guide.

2. Other than Direct to Market locations (s&ore to DC Listingdirect to store shipments are only authorized on an
SEOSLIiA2Y o6l arao Pdz K2NRT I GA2Yy ydzYo SNBE Y dzi (ppiry.SOrdes i I A y
shipped directly to stores without prior approval are subject to expense offsets.

3. Additional standards for Direct to Consumee. .com divisionsare defined in thé/endor Direct Standards

4. 1ff YSNOKFYRA&S AKALIWLISR G2 | alOeQa RAAGNARGdziA2y OSyid$
or crates.



http://macysnet.com/index.html
http://macysnet.com/VS/
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5. All shipments must be distributed and packed by store location as defined in the EDI850 pwuters Merchandise may
y20 0S AKALIISR Ay o0dzZ 13X NBIddZANARY3I LI2A0G RAAGNAOdzIAZ2Y ® |
not been provided prior to packing.

6. Oversized cartons and hanger packs may be used only for suits, 8pbrfica = ¥t 22 NJ t Sy3adK 3I26ya |
are not suitable for folding. Oversized cartons and hanger packs must be packed separately by store.

7. All cartons must be securely sealed with security/reinforced tape. Openings on all sides of ¢éadod#g edges must be
aSIfSR dzaAy3a (GKS a4l ¢é¢ YSIiK2RO®
8. Carton strength should be a minimum of 32 edge test crush (ETC) = 150 mullen to prevent crushing during transit. Large

heavy cartons may require a higher ETC.

9. Do not use bands, straps, staplesaoly other material on the exterior of the carton. Such materials may damage sortation
equipment and/or affect scannabilty of UCC128 labels.

10. Shrink wrapping or plastic covering is not permitted on the exterior of the carton. Do not shrink wrap multiptesca
G§23SGKSNJ a 2yS dakKALILI o6fS OFNI2yéd

11. Hangers should not be bundled together with tape or metal.

12. The appropriate sized carton should be usieel avoid overpacking or underpacking cartons. Ideally, merchandise should
0SS LI O1SR mMkné MESE2FNRBKRS KSLIARRBA 2F GKS OFNI2y® h @S N.
resulting in unconveyable cartons and/or lost or damaged merchandise for which the vendor will be held responsible.

13. Cartons with rounded corners have a tendency to roll off conveyor systems. Use proper cardboard strength and use
optimal packing standards to avoid rounding of carton corners.

14.al 0eQa OFNI2y aAT S NBIdANBYSy(a IngRusthsdppiédito all dafonststippdd HR
a distribution center including collateral, GPW/PWP and samples. Shipments sent prepaid directly to stores are not bound
to these requirements

MINIMUM MAXIMUM
Length hé oc ¢
Width hé HT €
Height 0 ¢ oné
Weight 5 Ibs. 50 Ibs.

15. Questions and concerns regarding cartons which do not meet these specifications should be emadeeit@ macys.com
prior to packing merchandise.

16. Do not use tissue or paper as filler to filder packed cartons. If necessary, cardboard or chipboard is permitted to
protect merchandise. Tissue may be used only when necessary to protect packaging from sticking or damage during trans

17. Use sustainable packing materials. Reduce or eliminate PVC use wherever possible.



mailto:waiver@macys.com

18. Carton width must allow hangers to fit squarely in the carton and not at an angle.

19.al aGSNLJI O1a YlIe 6S Itt26SR T2NJ aKA LIS yrgairenieiits. Multple gtgfes G NJ
and/or purchase orders may be packed within the same masterpack. Additional guidelines for use of masterpacks are:

a. Gal adSNLI O1¢ Ydzad 0SS LINBGIfSylite y20SR 2y GKS 2dziaa
b. UCC128 labelsust be attached to each inner carton in the masterpack.
c. Each inner carton must be for one store only.
d. The EDI856 should reflect the inner cartons, with one M2 segment for each inner carton.
20. Small items must be packed so that items are not concealddna carton.
21. Breakable merchandise must be packed to prevent breakage during normal shipping and handling.

22. To improve supply chain efficiency, vendors should consider utilizing the Purchase Order Carton Consolidation program
(POCC). Thisprogrambetiei @Sy R2NE YR al 0édQa o6& LISNX¥YAGGAY3T LI Ol AY:
multiple departments within the same FOB in the same cartGlick herdfor additional information or contact Ma& Q& 9/
Technology (51:382-1222, email financialec@macys.com).

23.+SYR2NAR 6K2 KIS NBOSAGSR LIRNI 2F SYydNRB o0th9oo akKALYSyl

specific POE procedures. All POE shipments must be compliant with &lldac a G Yy RF NR& | YR NER dzi A
6AT AT O | OAEO 001 COAI

¢2 FlILOATtAGIGS GKS ljdza 0184l vYzaild STFTFAOASYy(d Y20SYSyid 2F YSN

F @At ofS GSOKy2f238 FyR T2t fagstitideftifyiagratiiulndatel§i iédolyirg ssuds dhat may! dzR
inhibit the efficient flow and eventual sale of merchandise.

New Vendor and Cross Dock/EDI856 Qualification Audit

1. The EDI856 Advance Ship Notice will be compared at the carton level tbybiea merchandise by U.P.C./GTIN/EAN,
guantity and location.

2. Accuracy percentage is expected to3®Fnas soon as possible
3. Vendors who do not reac®9.3% accuracy will continue to be audited until an acceptable accuracy percentage is achieved.
4. If the required accuracy level is not achieved, expense offsets may be processed being in production.
Ongoing Cross Dock/Integrity Audit
1. U.P.C./GTIN/EAN accuracy (MIS%) is expected to be at least 98% for each shipment.
2. Piece count accuracy (NET %@xpected to be at least 99/5% for each shipment.

3. Once vendors have achieved the required accuracy levels, random shipments will continue to be audited, comparing the
EDI856 to the physical merchandise.

4. Audit results are available for all registerggcysnetusers.

5 LF | OOdzN) O tS@Sta Frff o0St2¢g al OdQa adl yRINRAZ @GSy R2NJ
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Integrity Audit program. Integrity shipments will be 100% audited and manualbepsed until acceptable accuracy levels

are achieved.
6. Vendors in the Integrity Audit program are subject to all expense offsets related to auditing and manual processing.

7. Vendors remaining in the Integrity Audit program for more than 6 monthswilbedo 2 SOlG (2 I RRAGA2Y I

testing. All expenses related to these extra efforts will be the responsibility of the vendor.

Purchase Order Carton Consolidation (POCC) Audit
Qualified Cross Dock vendors are eligible for the POCC prograase Blge that this program involves EDI mapping changes and
therefore, shipments will be audited to ensure data and shipment integrity.

I
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Unordered Merchandise

1.

al 0 Qa NBaSNPSa G(KS NRIKG (2 NBE SOHLIRZNR SNBRE dZBENYPOXK | Iy yR:
incurred. Unordered merchandise includes any merchandise, by U.P.C./GTIN/EAN, quantity and location that does not
appear on the EDI850 purchase order.

LT alOéQa SftSOGa G2 NI dzMigemdgbe ddiRi§nedidRa ciirGeNatt KO 8yTRIA 3052 AYCES\D |
transportation and additional expenses will be charged to the vendor.

General Return to Vendor Standards

1.

3.

al 0eQa /SYidNIt wShGdaNYy / SyidSNRBR 6 fmostROVs.l Bigiondidag hel2ngod to aliovs  F
returns directly from stores.

CNF YALRNIFGA2Y 2F /w/ aKALYSyGa gAff 0SS FNNXYy3ISR o0& al
permitted.

aSNOKFYRA&S gAft y20 0.8 thdpahtyargisSioiBoRC @tBrisav8 Beythe CRC/ wheie the
merchandise was consolidated.

CRC Name Address Phone Return Types Processed

Bailey Rd. 12629 Mahoning Ave. 3305386167 |[al 02 Qa 51 Yl 3ISa g
N. Jackson, OH 44451

Bridgeton 300 Rockndustrial Dr. 3147387924 | a | O & Blédomingdale®amages &
Bridgeton, MO 63044 Accommodations

Los Angeles 15541 E. Gale Ave. 626-8554077 a I O & Bldomingdales Damages &

(formerly Mission | City of Industry, CA 91745 Accommodations

Road)

Hayward 28701Hall Rd. 5108877333 | a I O & Blédomingdales
Hayward, CA 94545 Accommodations

Houston 2103 Ernestine St. 7139243443 |al 02 Qa g .f22YAy3
Houston, TX 77023 Accommodations

Joppa 3300 Fashion Way 4106122826 |al O Q&E28YAY3IRI t SQ
Joppa, MD 21085 Accommodations

Kapolei 91-262 Oihana St. 8086826856 |al 0eQa ! OO02YY2RI
Kapolei, HI 96707

San Francisco Fing MTn h QCIl NNBf | 4159546279 |al O Q& CAYyS WSgSt

Jewelry San Francisco, CA 94102




Minooka 601 Mid Point Rd. 8155213725 |al OéQa g .f22YAy3

Minooka,IL 60047 Accommodations
Secaucus 500 Meadowlands Pkwy. 201-271-4012 al0eQa g .f22YAy3
Secaucus, NJ 07094 Accommodations

Secaucus Fine 524 Meadowlands Pkwy. 2014227302 |al O&Qat 22 Y AFidlevelyS
Jewelry Secaucus, NJ 07094 Only

South Windsor 301 Governors Highway 8602823063 |al 0eQa g .f22YAy13

South Windsor, CT 06074 Accommodations

Stone Mountain | 4401 Sarr Pkwy. 7704912216 |al O Q&28YAYy3IRIt SQ
Stone Mountain, GA 30083 Accommodations

Tampa 4130 Gandy Blvd. 8138055688 |al OeQa g .f22YAy3
Tampa, FL 33611 Accommodations

Tukwila 17000 Southcenter Pkwy. 2065756658 |al OeQa ! OO02YY2RI

Tukwila, WA 98188

4, al O Q& NXBIj dzA NBcieditdbfall Rerdidndisié 2onsidéréd defandard i.e. defective, damaged or unsalable
for any reason.

5. {SF&a2ytf FyR 80201 FR2dAadGYSyid NBGdNya oAttt 0S8 O2fttl 02N

6. Vendors will be assessed a handling geanf 7% of merchandise value on all returns, regardless of reason. Transportation

costs will also be the responsibility of the vendor.
7. Returns for recalled merchandise are subject to additional expense offsets.

8. Several programs are available for damagerehandise:

a. Damage Allowance: An agreed allowance percentage will be deducted from all merchandise invoices in lieu of

actual return of merchandise. For more information, contact the Vendor Administration Departmen66132
3093, emaidamagereturns@macys.com

b. Salvage Credit: Monthly summary information will be providexwever, merchandise will not be returned.
Salvage credits are exempt from standard handling and transportation expehkesiendor must issue a
Standing Return Authorization.

c. Standing Return Authorization: Monthly shipments will be returned with a standing return authorization. Packing
af ALA oAttt 0SS AyOfdzZRSR gAGK GKS YSNIDKhoyréghied @andlihgy G S N

and transportation expenses are the responsibility of the vendor.

d. On Demand Return Authorization: Requests for return authorizations will be emailed monthly from
CRC_LA@macys.cormlerchandise will be shipped upon receipt of return authorization. Handling and
transportation expenses are the responsibility of the vendor.

9. Vendor claims for return shortages, damages and-delivery must be made within 90 days of financial deduction ftoen



mailto:damagereturns@macys.com
mailto:CRC_LA@macys.com

vendor account. Disputes over 90 days will not be investigated and financial adjustments will not be made. All disputes
must be initiated through the APForms application available to registered useta@fsnet

10. Questions and communication related to return authorizations should be addressed to the following Vendor Returns
Expeditor:

Family of Business Phone

22ySyQazr aSyQa IyR / KAf H 6268554070

Home, Accessories, Jewelry, Intimégeparel, Coats 626-8554075

11. Do not destroy or return unauthorized merchandise without approwtposition of unauthorized returns must be
FRRNBaaSR gAlK (GKS ab268R4068/emdlERC callAg@nidydi.chidi YSy G o

I AAT O1 60 0O0AUAAI A 30AT AAOAO
General Accounts Payable Standards
1. Vendors are expected to manage account activities by utilizing secomegsnetapplications. To register fonacysnet

click here.

2. Research activities availalile registeredmacysnetusers are: Chargebacks and RTVs (detail of account dedugtions)
Status of an Invoice by Invoice Number or Purchase Order Number, Trial Balance, Check Summary and Detail, Purchase
Order Information and Vendor Integrity Audit Resul

3. Details of most expense offsets are available via email to registaeeysnetusers. Click herdor additional information
on the AuteEXO program.

Vendor Profile

1. ChangesinanactiveyeR2 NNR& | RRNBa&4Sas AKALIWMAY3I AYTF2NXIFGA2Y S &AKALL
acquisition, bankruptcy filing, company closings or licensing agreements must be comradidcat
vendorchames@nacysnetcoma minimum of 30 days prior to the effective date.

2. C2ff2¢ dzLd AYF2NXNI GA2Y &aK2dZ R 0SS aSyid 2y O02YLIyeée fSddGSN]
Payable, Attn: Vendor Masterfile Control Office, 2101 E. KentheCiticinnati, OH 45241.

3. The following information must be included. If information is changimg prior and updated information should be
provided:

a. Parent company name

b. Company name

c. 5! b{ 2NJal O0égqQa I 002dzyd ydzvyoSNJ
d al 0eqQa SyatAadasSa FFFSOGSR

e. Companyaddress



http://macysnet.com/index.html
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f.  Description of change
g. Effective date of change

h. Mergers, splits and acquisitions also require copies of all supporting legal documents, including validation from
Y/l F2N) LIZNOKIF aSR O2YLl yeQa !/ / L5@®

Dispute Resolution via APForms

1. All requests foresearch/repayment of deductions or nggayment of invoices must be submitted vi@cysnetAPForms.
All supporting documentation must be attached to the APForm inquiry. Requests and supporting documentation sent via
fax or mail are subject to expenséfsets.

2. Inquiries and all supporting documentation must be submitted within 2 months of the deduction date.

3. If receipt cannot be verified for invoices, a deduction described ag M5 w9v gAf f | LIISI NJ 2y (K
serves as notificatiorotthe vendor to submit an Invoice Nétayment/POD Dispute APForm. An invoice copy and proof of
delivery must be attached to the inquiry.

4. Valid proof of delivery for invoice nggayment and invoice shortages must include a freight bill stamped and signad
al 0dQa 5Aa&aiNROdziAZ2Y / SYGiSNJ 2NJ aii2NB NBLINBaSyildAdSo

5. For disputes submitted via the Invoice Dispute or Invoice-Rayment/POD Dispute forms, all applicable document
numbers for a singular shipment/BOL should be accumulated in a spreadsheet anittsdilas an attachment under a
singular inquiry.

6. ' ff 20KSNJ RA&LIzGS (elLlSa akKz2dZ R 0SS O2yazft A BOESDR . F\2 21V A3
freight allowance and submitted as an attachment under a singular inquiry.

7. Costdiffe6y OS yR al NJR2gy ! ff26Fy0OS 5AaLIziS F2N¥Y& | NB | dzii2
wSadlLkRyasSa (2 (GKSaS AyldaANARSAE NBFEtSOG (GKS FAYRAy3Ia 2F G

8. Responses to all inquiries will be emailed to the email address oméugsnetprofile of the individual submitting the
request. Responses may include attachments with supporting documentatigpnpictures of labels.

@D AT OA | AZBORLOE OBEIIEAIU ET £ Of AOGEIT 1 A O£
al 0eQa O2YYAGYSyd (G2 adaAadlAylroAtAdGe FyR (SOKy2t23&8 NS RSa
compliance is imperative to our collective success. These Vendor Standards also provide instructions for obtaining as3igéanc
GKFG @SYR2NI y2yO02YLIX Al yOS OFdzaSa RA&NMHzZIIA2Yy (2 2LISNIGAZ2Ya
O2YLX & 6AGK (GKSaS £SyR2NJ {{i}FyRIFINR&O® ¢tKAa&a 9ELSy&aS hsdawmsSi
02 OSYR2NJ y2yO2YLX Al yOSo LY Ylyeé AyaidlyOSazr (GKS SELISyas
FRYAYA&AUGNI GAQGS FSSazxz Ay (KS S@Syid 2F y2yO02YLX Al yOSdvendbrda ai
y2yO2YLX AlLyOS a O2yaSyid (G2 al O0eQa aaSaairy3d SELISyasS 27Fa
O2yRAGAZ2YSR Ala 20fA3FLGA2Y 2y | @SYR2NDa 02 YL} Al y O Sahe wildzO K
O2yaiAriddzis OSyR2NDRa | OOSLIIFyOS G(KIG GKS OSyR2NI gAtf LIe& (K

The chart in Appendix G lists matters for which the charge for vendor noncompliance has been established and constiteites noti
GKFG al OdQa ¢gAftf | aas dfgetirtheRverd&f fehddrddncoinplianke. Thisre isl&AsBpEaraté I&st that
provides the fees payable for services that are distinct from noncompliance of a requirement under these Vendor Standards.

/ KFNBSa | LILX AOFo6ftS {2 I KéspeatlofQopaiatiohNale pravidedNadid porfiod of thd Rodtiag@8ideA vy
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Return to Vendor Alternatives

LY Fy STF2NI (G2 NBAYTFT2NOS &ddzadl AyloAtAaide STF2NIa owing NBRdAzOA
options in lieu of physical return of merchandise.

Cosmetics and Fragrance Destroy in Field (DIF)
1. This program includes customer returns, damage and testers created for stock.
2. This benefits of this program are:
a. Reduced freight, handling and processingpense; work simplification and consistency.

b. Availability of timely, detailed, locational U.P.C./GTIN/EAN information. This allows vendors to efficiently update
inventory management systems for resale and collateral merchandise.

c. More timely replenishmento reduce/eliminate out of stock occurrences.
d. Reduced need to create testers from stock merchandise.
e. Improved customer service.

3. DIF transactions will be generated by store personnel, who will also be responsible for destroying of all products
appropriatel.

4. A weekly EDI180 document detailing all DIF transactions by U.P.C./GTIN/EAN and location will be transmitted to all vendo
participating in the DIF program.

Damage Allowance

1. A negotiated percentage is deducted from all merchandise invoices. ThisfikcénS A a o6l AaSR 2y (KS ¢
rate of damaged returns.

2. The percentage is periodically reviewed to adjust to current rates and trends.

3. Asno returns are processed, handling and freight charges offsets are not applicable.

Salvage Credit
1. al O & N WOdzydz I (S aG2NB NBGd2NYya FyR ISYSNIGS | Y2y (dKte

2. al0éQa | aadzySa Ftf NBalLlRyaAroAtAGe F2NI RAaLRaAdAzy 2F
3. The vendor is provided detail at the U.P.C./GTIN/EAN and cost level.
4. Vendor must provide a Staing Return Authorization.

5. Vendors will not be charged for handling and freight offsets.




Gift Registry
1. ¢KS al 0eQa ylriaAazyltf JIAFAE NBIAAGNE LINRPINIY KIF& Y2OSR al

2. Accurate and timely U.P.C. Catalog dateritical to the continued success of this program.

3. Utilize the following fields for product information. If these fields are not applicable, use the 20 product descriptida fie
provide the most customer friendly description possible (this willizefield that the consumer sees on the registry):

a. Product Description: Pattern/name of product
b. Color Code/Description: NRF color code/supply description
c. Size Code/Description: NRF size code/supply description

4. Modifications of product descriptions areibject to expense offsets.

- AAUBO " AT AOA1 0711 EAEAO AT A 30AT AAOA

Sustainability Initiatives

al 0dQa A& [33aINBaairgdsS Ay 2 dzeidwelkagt$ call@bordd withvolrywendoBparimérsitd e8ifedef o6 S
these objectives. We ask thatal al O Qa @Sy R2NER YI 1S SOSNEB SFF2NI (2 O2YLX &
Compliance with these initiatives as well as our Vendor Standards, generally, will maximize our mutual success:

1. Vendor DC Bypass: Direct routing from pointofioyg G2 GKS al 02 Qa 5A&aGNROGdziAZ2Yy [ Sy
movement and handling of merchandise.

2. 9YLIie aAftSa 9tAYAYylLiGAZ2YY /2t f 02N GAY3 6AGK LI NIYySNABR |
subscribes to the VICS EmptyddilCollaboration Zone and encourages our Trading Partners to participate.

3. Purchase Order Carton Consolidation (POCC): Use less packaging by increasing the number of units per carton.

4. al 0eQa FyR =L/ { KI@S SyR2N& S Rhaitgers ardimatieyfraniréccialyle matdriald dndl O1 |
have a longer life than clear hangers.

Child Labor,Forced Labor, Slavery and Human Trafficking /Unsafe Working Conditions

al 0eQa KFa | aGNROG LI2 forifddaddlabdNid gé dahuifaktgng of th& Berctaadise that it prkhadeR
which policy is designed to help eradicate slavery and human trafficking in the overall supply chain, regardless of geograpt
location It is set forth clearly in al O& Q& + SYR2 Nk { dzLJLJ A S Mith /is2 FPp&sted 20R /
http://macysnet.com/VS/standards/CodeofConduct.pdi I O& Q& NBIljdzA NBaz | & I O2vemlarsicorgply 2 F
with the Code, as well as with thgair Labor Standards Act, the Occupational Safety and Health Act, and other applicable laws fol
YSNOKFYRA&ZS LINPRdAdzOSR Ay GKS ! yAGSR {dFGSao® al O& Quaerelthe a 2
merchandise is produced, pertaining to these subjects, when the merchandise is manufactured outside the United States. /£
vendors are required to sign and return a letter indicating that they have received and understarid tha policy &xkithat they

are in complianceln addition to being posted on Macysnet.com, every vendor will receive the Code and letter, which requires that
the vendor acknowledge and return a copy of the lett€ailure to return a signed acknowledgment will resalthe suspension of

al O Qa o0dzaAySaa gAGK &2dzNJ O2YLI ye Ay | OO2NRIYyOS gAlGKeRBIKS L
aS3avySyid i GKS 2NRSNJ £ S@St Ay SOSNE 95L ypckanflads AcGSeéthel 2 a
al O Q& al LILIA Yy 3 hitp.dafadyét.condEdi/ior$uRher détails on that element of compliance
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Prohibited Furs
al deQa LIt AO& LINE

KAOAGa YS Ny ahRrfrdrdther makebial dedved fronKdbmeStic doybr kaf. L
al 0eQa oAttt AYYSRAFGSt@ NB2SOG FyR NBGdzZNYy YSNOKFEYyRA&ES (KU
LIZNDKF &S LINAOS |yR ff SEABNAYGA dlyOIDNBERSE DHENIAI0eA NAIK i

vendor that violates this policy.

Conflict of Interest, Gift Giving and Acceptance
al 02dQa | 4a20A1 (84 aK2dA R y2d NBdSad 2N | OOQWI OBNRENA 62 OJ

GSYR2NRO aKz2dzZ R y28 2FFSNI 2NJ LINPPGARS (2 alOeQa |aadaue G§Sa
(including services) of any nature, other than that which is normal and casual within thegran&] 2 F GKS | 4420
FOGADGAGASEAD lyed RSGOAFGAZ2Y FTNBY (GKAA& LRtAOe O2dzZ R NRldhezt i

GSYR2NDAa 02NJ LINPALISOGAGBS @GSYR2NDAO NS fAnyiquesyodsioi the polizyNshoUliNge & LJ
NEBFSNNBR (2 al OeQa DSYySNIt [/ 2dzyaSto

Prize Promotions

lf K2dzZa3KZ al 0éQa LI NIGAOALNI GS& Ay LINAT S LINRPY2GA2Yya Okth8odX
specific, prior written approvalfespecial events management. It is the responsibility of the vendor to confirm with the appropriate
al 0eQa 2NJ . f22YAYy3IRFtSQa YSNOKIyGEZ Fa |LILXAOFO6t ST GKliwith | ¢
any prize promotionin®WA OK al OdQa 2NJ . f22YAy3IRItSQa Aa oSAy3 FailSR G2

U.S. New Store Openings

tKS 0SySTAiGa 2F al O0éQa SELIYRAYI Ayidz2 ySs YIENLSGaAa | NBorea KI |
2LISyAy3 Oz2ada 6S &AKINBR gAGK 2dz2NJ Sy R2N&E ® ¢ KSNBET2NBsPOs S 6
for all new stores or remodeled stores. All new stores or remodeled store invoices will be processed to your accounafiérdays
the new or remodeled store opening.

Stores Outside the Continental U.S.

Due to the additional complexity of handlinfyeight, shipping, ticketing and other logistics efforts associated with moving goods
2dziaARS GKS O2yiAySyidlt ! yAGSR {GFrdSaz ¢S oAttt 0S ldsioey 3 |
outside of the continental United Btii S & ® LY FTRRAUGAZ2YZ op: gAff 0SS RSRdzOGSR ¥
cover a state excise tax.

Vendor Liability Insurance

Vendor shall obtain and maintain, at its sole cost and expense, comprehensive general liability insorserage in an amount
FLILINBLINRFGS (2 @GSYR2NDa o0dzAAySaa FyR 2LISNIiA2yas 6KAOK &F
property damage with not less than a minimum aggregate of $2 million in coverage. Such insurance et queerage with
respect to all customary liability, including product liability and contractual liability. The latter shall specifidatig iooverage of
BSYR2NDA AYRSYYAFAOFGAZ2Y 20f A3l GA2ya (2 prduzdpuisuaid Mipolicies tBay R 2 |
specify that said vendor insurance is primary, hames purchaser and its affiliated companies as additional insurers aicti that s
coverage may be neither terminated nor reduced below the above limits without 30 daysnptioe to purchaser. Vendor agrees
GKFG Al akKlFtf LINPGARSI dzLl2y LIZNOKIF aSNRa NBljdzSadx OSNIATFAOL

California Proposition 65 Requirements

al O Qa NBIFNRa& 2dzNJ 9SYR2NA FyR &dzlJLJ ASNE | a 2dzNJ LI NItg/o8rNBE A
Odza 2 YSNA © t dzNBEdzt yiG G2 2dzNJ +SyR2NJ {GFyRIFINRa Fff alingQa @S
AyOtdzRAY3 fl & yR NBIdA FGA2ya GKFEG INB AyiSyRSR ( 2renfeptsi dzNBS
AYLRASR o0& /FEAT2NYAIQa t NRLI cp INB RA&AOMzZA&ASR I (chanfigiigid K Ay
Group suppliers but all vendors are advised to familiarize themselves with this and similar laws and to comply withaalissact




regulations.
dick herefor Lead Requirements for Jewelry.

Click herédor Lead Requirements for Fashion Accessories.

Toxics in Packaging Laws Bulletin

This bulletin alerts you to iportant information regarding U.S. legislation that limits the amounts of cadmium, lead, mercury and
hexavalent chromium in product packaging. The following summaries and links will provide you with background and resources t
learn more about the Toxida Packaging Laws.

TOXICS IN PACKAGING LAWS: As of 2009, nineteen U.S. states have Toxics in Packaging laws that prohibit the salealr distribut
packaging containing more than 100 parts per million (ppm) by weight (0.01%) in total of the followingrhetals: cadmium,

lead, mercury and hexavalent chromium. No intentional introduction of any amount of these metals is allowed. The ldas seek
limit the amount of heavy metals entering landfills, waste incinerators, recycling streams and ultimatednvironment. See the

link below for the Model Legislation upon which many of the state laws are based:
http://www.toxicsinpackaging.org/model_legislation.html

WHATISCOVEREDK S I g | LIJ ASa G2 aLI O1F3IAYy3IE YR aLI OlF3IAy3a 0O2Y
providing means of marketing, protection or handling of a product and shall include a unit package, an intermediate patikage a
AKALILAY I OQWYHISg SINGPa 2 ak yOf dzRSa & dzOK dzyaShkt SR NBOSLIiF Ot Sa
NI LIISNB FYR NI LIAY3I FAESEAS oF3a FyR (doao Gt Ol FIAy3a 02
exterior blockng, bracing, cushioning, weatherproofing, exterior strapping, coatings, closures, inks and labels. Basically, any
packaging you use with your product is covered by these laws.

WHO IS RESPONSIBLE?
1 Manufacturers of packaging and packaging components
1 Supplers of packaging and packaging components

1 Product manufacturers or distributors who use packaging. This applies to all suppliers who sell consumer products in the
United States

TOXICS IN PACKAGING CLEARINGHOUSE (TPCH): The Toxics in Packagirsg ClédtiHyas formed to assist its Member
{d1rG6Sa Ay GKS FTRYAYAAGNI GA2y>T AYGSNIINBGFGAZ2Y | YR SEH#ABNDOSYS
educational and outreach programs regarding the laws. For detailed informatmut &ie laws, please visit the TPCH website at:
http://www.toxicsinpackaging.org/index.html

ENFORCEMENT: Enforcement of the State Toxics in Packaging Laws is at the discretion of eachsstatee e links below for
RSGFAf & NBIFNRAYI GKS wnny SyF2NOSYSyid | OlAazy o6& [ FtAF2NYA
Control (DTSC) involving shopping bags containing heavy metals in violation of the law. The Di&Ccobent agreement and a
$165,000 penalty to settle this matter.

TPCH Press Releagstp://www.toxicsinpackaging.org/docs/CA_SEP_announcement.pdf

To access the DTSC Consent Agreement, click on the link embedded inta thik TPCH Press Release.

al 0edQa A& LINPOARAY3I GKS AYyTF2NXNIFGA2Y Ay GKAA& odz f Sdidaglelegd NI
orregulatory 6 1j dzZA NSYSy da FyR Ada LINPGARSR ala Aaéo al 0eQa oAttt y2
damages (including without limitation lost profits) of any kind in connection with this client bullatin./ , Q{ 5L { /[ ! L a{



http://macysnet.com/RegulatoryAlerts/pdf/10_Prop65LeadRequirementsForJewelry.pdf
http://macysnet.com/RegulatoryAlerts/pdf/10_Prop65FashionAccessories.PDF
http://www.toxicsinpackaging.org/model_legislation.html
http://www.toxicsinpackaging.org/index.html
http://www.toxicsinpackaging.org/docs/CA_SEP_announcement.pdf

REPREENTATIONS AND WARRANTIES, EXPRESS OR IMPLIED, INCLHIUNGNWITATION WARRANTIES OR
MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE, IN CONNECTION WITH THIS CLIENT BULLETIN. SUPP
VENDORS SHOULD CONTACT THEIR OWN LEGAL COUNSELEFREZNRIOMG COMPLIANCE WITH THESE LAWS.




| DPAT AESA BB O8AGAIAIG OO WO | Faxto:
INFORMATION ON THIS FORM MUST MATCH U.P.C. TICKETS EXACTLY, LINE LISTS, ETC. MIO Department

Note: - This form is only to be used by vendors with a total U.P.C. count of fewer than 100 U.P.C.s.
- You will be assessed $5/U.P.C. for manual data entry
- See page 40 of this manual for complete listing of expense offsets associated with U.P.C.

al 0eQa 212-494-2211
.t 22YAY 3Rt 04055630
. fE22YAY3AREESQa hdzif Si

maintenance bloomingdales.com
- If you have more than 100 U.P.C.s , please call Inovis/GXS at 877-446-6847 macys.com 7709083545
Vendor Name: PAGE OF (10 max)
Vendor Contact: Vendor Telephone: Date:

Directions: 1) Follow UCC & NRF Standards and Vendor Standards.

2) Avoid using s pec)ioaspacesimBrodaat/Stygemembdrs. . e . A, # ~*

3) Avoid using special characters in Product/Style Name/Description, Color Description or Size Description fields.

4) NRF Size and Color Codes are required for merchandise for which there are NRF-assigned Size and Color Codes.
Type or Print Legibly

U.P.C. NO. STYLE NO. STYLE NAME/ | NRF COLOR NRF  SIZE | SIZE
12 Digit Numeric (PID) DESCRIPTION COLOR | DESCRIPTION | CODE DESCRIPTION
EAN NO. Up to 20 Up to 20 Characters CODE Up to 10 5 Digit Up to 10
13 Digit Numeric Characters 3 Digit Characters Numeric Characters
Numeric

1

2

3

4

5

6

7

8

9

10

Date Completed by Macyods:

I

Iy R
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0 OEAA

REQUIRES RETAIL ON U.P.C. TICKET

DOES NOT REQUIRE RETAIL ON U.P.C. TICKET

APPAREL
MENG6S / YOUNG MENG6S APPAREL
MENG6S / BOYS6S FURNI SHI NGS

WOMENG6S /
COATS/ FURS

ALL SWIMWEAR

I NFANTS /
INTIMATE APPAREL

JUNI OR APPAREL

CHI LDRENO&S APPAREL

ACCESSORIES

OPEN SELL COSMETICS

COSMETIC ACCESSORIES
JEWELRY (FASHION / BRIDGE / FINE)
HOSIERY

HANDBAGS

SMALL LEATHER GOODS (SLG)

TABLETOP / DECORATIVE ACCESS

DECORATIVE ACCESSORIES / GIFTS
CHRISTMAS TRIM
SERVERWARE/HOLLOWARE
SILVER/CHINA/CRYSTAL GIFTWARE
PROMO FLATWARE SETS-20 PCS OR MORE

HOUSEWARES
CUTLERY SETS
DINNERWARE / FLATWARE / GLASSWARE (OPEN STOCK &
SETS)

GADGETS / KITCHEN ACCESSORIES
COOKWARE - OPEN STOCK
COOKWARE SETS
KITCHEN ELECTRICS
CUTLERY OPEN STOCK
ELECTRONIC GIFTS
FLOOR CARE

TEXTILES

KITCHEN TEXTILES / TABLE LINENS
DECORATIVE PILLOWS

BEACH TOWELS

BATH ACCESSORIES / RUGS

HOME TEXTILES (SHEETS, TOWELS, ETC.)

OTHER HOME
PICTURE FRAMES
STATIONERY
GREETING CARDS / GIFT WRAP
PACKAGED FOOD / CANDY
CALENDARS / BOOKS / PUZZLES
CLOSET SHOP / NOTIONS
ELECTRONICS ACCESSORIES
LUGGAGE ACCESSORIES

CENTER CORE

SHOES
COSMETIC / FRAGRANCES

TABLETOP

CHINA / FLATWARE (PLACE SETTINGS / HOSTESS /
SERVER / COMPLETER SETS)

CHI NA OPEN STOCK AEVERYDAYDO
OPEN STOCK

STERLING

STEMWARE

OTHER HOME

LUGGAGE

LAMPS

FLOOR COVERINGS
BULK FOOD
BEDDING
FURNITURE
TECHNOLOGY
PERSONAL CARE

- AOEET ¢ AU &AIEIU




| DPAT XKE®08#83 AEBEAO&T Of AO
Note: These tickets are being provided for illustration only. Your U.P.C. ticket should
be created using your unigue information in accordance with applicable GS1 guidelines.

U.P.C. TICKET ZONE FORMAT U.P.C. SAMPLE TICKET
Zone 1 Merchandise Identification (PID) — VENDOR LOGO
23650LT NAVY
Zone 2 Vendor Information p | SI201 AN o AFLITH
If provided in Zone 2
one .P.C. Version A Symbed
Z 3 U.P.C. Version A Symbe >
12343 47890
Zone 4 Consumer Information > Eg& Polyester 34 LONG Color/Sire
A
Zone 5 Color/Size
S D Min. Size:
Space for Retail Price (1" x 1.25") ™"
Zone 6 pace for Retail Price (1" x ) LA 1 o
..........................................
Zone 7 Manufacturer's Suggested Price > yﬁﬁmm 5125 OB
RERILPRCE '
U.P.C. SAMPLE TICKET U.P.C. SAMPLE TICKET
FOR ZONE 7 FOR ZONE 6

VENDOR LOGO @ |\|crchandise Identification (PI|Dy=» , ?‘EHDOR Loﬁg

23650LT NAVY Vendor Information
G, P.C. Version A Symbdﬂ_>
12345 789
55'.:, P'ol'_.'es.:er 34 LONG .
[l fE2 L 45% Woo Color/Size
LUNG Consumer Information ™==— REGAL

\ Color/Size Min. Size:
$125100 10" v 1 2R"

65% ghar
g
REGAL

Space for Retail Price (1" x 1.25")
Zone 6

ﬁ%@ Zone 7 A4

-H'- ‘"J JL,'T,_P:‘E o $125 w ) Manufacturer's SuggeSted Price




| DPAT AsB@B@0o8#8 4EAEAO o1 AAAT AT O

NOTE: For items not listed, consult y®@ndor Account Analyst prior to ticketing and shipment.

Item Description

U.P.CTicket Placement

Attachment

Belts

Through buckle or on belt

Looplock or sewn in

Boots

One each on adjacent sides

Sticker or printed on box

Bottomsg! f £ Ch . Qaf@deK I

Left side

Swift attached or sewn in joker

Bras

Left side seam/around front left strap

Swift attached or loogock

Cooking Utensils/Gadgets

Back or on card

Stickers or printed on card

Christmas Trim

On package/item

As merchandise indicates

Dresses

Left sleeve/through vendor care label

Swift attached

Giftwrap

On package/item

As merchandise indicates

Gloves not boxed

Through vendor care label/connecting string

Swift attached

Hair Accessorieson cards

Bottom of card

Sticker or printed o card

Hair Accessoriesloose

Around or on item

Rat tail, dumbbell or sticker

Handbags/Backpacks

Around handle, zipper, strap or frame joint

Looplock

Handbagg; hinged, clutch

Through inner label, zipper or outside hinged joint

Looplock or sewn in

Hats/Caps

Through headband or vendor care label

Swift attached

Intimate Apparel (excluding bras)

Left side/through vendor care label

Swift attached

Jewelry/Watcheg, on cards or in boxes|

Bottom of card or box

Sticker or printed on card

Jewelry/Watches loose

Around item

Nonremovable rat tail or dumbbell

22YSyQa {dzAda

Left sleeve, cuff or seam

Swift attached or sewn on joker

Luggage/Briefcases

Around handle

Looplock

Dress/Woven Shirts! £t £ Ch. Q
(Integrated hang tag, separate
promotional andJ.P.Ctickets)

Through placket

Swift attached through garment

aSyQa |yR . 2&Qa &| Leftsleeve, cuff or seam Swift attached or sewn in joker

blazers

Napkins/Placemats Through vendor carkabel or fabric Swift attached, sewn in or removable
sticker

Napkin Rings Inside or around Removable sticker or loop lock

Outerwear¢! £t f Ch. Qa Left sleeve or cuff Swift attached




Item Description U.P.CTicket Placement Attachment

Robes Leftsleeve/through vendor care label Swift attached
Scarves/Shawls Through vendor care label Swift attached

Shoes Front of box, next to size Sticker or printed on box
Socks On band or card Sticker or printed on band
Sold in box/package (cosmetics, On back of box/package Sticker or printed on box

housewares, tabletop, gloves,
umbrellas, candies, bath accessories)

Sold out of box/package (frames, On back of the box and on the actual rleandise Removable sticker on item; sticker o
housewares, tabletop, gifts, watches, printed on box
candles, bath accessories)

Stuffed Animals On box/package/item As merchandise indicates
Sweaters Through vendor care label/left sleeve seam Swift attached
Swimwear/Bodywear/Dancewedrone | Through vendor carkabel/left side Swift attached

piece

Swimwearg, 2 piece Through back of top/care label/left side Swift attached

Ties Through vendor care label Swift attached

Topsg! £ f Ch. QaX KI y | Through vendor care label in neck/left side seam Swift attached

TopscAlICh . Q&> T2t RSR| Through vendor care label in neck Swift attached

Towels Corner Swift attached or sewn in
Toys On box/package/item As merchandise indicates
Umbrellasg not boxed Around the handle Looplock

Vest Left armhole seam/lower left panel of vest Swift attached or sewn in
Wallets Securely attached to product Sewn in or loogock
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NOTE: Manual labels must include zones A through H

ZONE REQUIREMENT

A Ship fromAddress
Company Name is optional.

B Recipient Entity

c/o Distribution Center or Store Name for Direct to Store Shipments
Recipient Street Address (DC except for Direct to Store Shipments)
Recipient City, State and Zip Code

C Ship to Postal Code aihrcode
D Carrier Name

PRO Number

BOL Number

E/F al 0@ Q& t dzNOKI &3$SE MNRMSEWM20P@NTEOND FONT
al 02 Q& 5SLI NIYSy(l HeENMENIM2E RENT BOLD IEQNT A 0

G MSID (POCC Only)

H al OéQa 5AQAaAAZ2Y

Store Number USE MINIMUM 3POINT BOLD FONT

Store Name; NO ABBREVIATIONS

FOB/Product Group (from EDI8Z0YSE MINIMUM 12 POINT BOLD FONT

I Standard Shipping Container Code (S8&®ar Code Symbol with dimensions:
aAyAYdzy | SAIKGY M®Hp £

aAyAyYdzy [ Sy3aidKy odnHé

vdzA SU %2 ¢sSlafied bysihé ANSH#UCC6 Standards




These labels are being provided for illustration only
guidelines. (80643-8137 or www.gslus.or}

. Yd#0€128bel should be created using your unique information in accordance with applicable Uniform Code Council

Zone A Zone B Zone G Zone H
FROM TO  Macy's FROM TO FOR
oo Sesaucus Macy's Macy's
ZONEA 1224 fain 5t. g";nc‘;: LUdQ'S‘I‘“SdDCP ZONE B 1234 Main St. cl/o Secaucus Macy's Logistics DC "
g's";"]”“a"OH SMME;.D,':';E?D;‘W Cincinnati OH 500 Meadowlands Pkwy. STi#:
45241 Secaucus, NJ 07094
SHIF TO POSTAL CODE CARRIER SHIF TO FOST CARRIER Burbank
ZONEC (420} 90031 Best Freight ZONED (420) 90031 FRAGRANCES
FRO: 2895765860 Best Freight —secs
||II|I| | |||”"|| Bl 853930 Zone C PRO: 2895769860 00) 0 0052177 513895717 2
PO: B/L: 853930
ZONEE # JOOOXXXX Zone D
DEPT: XXXX
T PO: XXXXXXX
s 0482 |zonen DEPT: XXXX
Burbank
FRAGRANCES Z E
SERIAL SHIPPIME COMTHIMER one
(08) @ BESEIFT 513898717 2 Zone |
ZONE |
|‘ “‘“ “ “H “H‘ H‘H Label should be placed from 1.38" to 5.0” from bottom of carton

PO Carton Consolidation Examples ) | | ”I ”N’

ne



http://www.gs1us.org/



















