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-ÁÃÙȭÓ 6ÅÎÄÏÒ 3ÔÁÎÄÁÒÄÓ ɀ )ÎÔÒÏÄÕÃÔÉÏÎ 
²ŜƭŎƻƳŜ ǘƻ ǘƘŜ aŀŎȅΩǎ

1
 2011 Vendor Standards.  These standards ƎƻǾŜǊƴ ŀƭƭ ƻŦ aŀŎȅΩǎ ƳŜǊŎƘŀƴŘƛǎŜ ǇǊƻŎǳǊŜƳŜƴǘ ŀƴŘ ǊŜƭŀǘŜŘ 

activities and ŀǊŜ ȅƻǳǊ ƎǳƛŘŜ ǘƻ ŘƻƛƴƎ ōǳǎƛƴŜǎǎ ǿƛǘƘ aŀŎȅΩǎ.  Please review the Vendor Standards carefully.  They provide 

information that is essential for you to use and follow in order to help us bring your merchandise to our customers, including aŀŎȅΩǎ 

policies, transactional requirements, purchase order documentation (including purchase order terms & conditions), documentation 

criteria and other product-related information.  All of the material provided to you at macysnet is to be considered part of the 

aŀŎȅΩǎ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎ ŀƴŘ ŜŀŎƘ ǾŜƴŘƻǊ ƛǎ ǳǊƎŜŘ ǘƻ ǊŜǾƛŜǿ ǘƘŜǎŜ ƳŀǘŜǊƛŀƭǎ ŀƴŘ ƛŘŜƴǘƛŦȅ ŀƭƭ ƻŦ ǘƘŜ ƳŀǘŜǊƛŀƭ ǘƘŀǘ ŀǊŜ ǊŜƭŜǾŀƴǘ to its 

business.  Vendor representatives should register and frequently review macysnet for updated information which is critical in 

coordination of our respective operations.   

As in the past, materials that are new to the 2011 Vendor Standards and/or represent  substantive changes from the prior version 

are shaded for ease of reference.  However, we recommend that, in addition to registering for macysnet if you have not previously 

done so, ŀƭƭ aŀŎȅΩǎ ǾŜƴŘƻǊǎ review the 2011 Vendor Standards in their entirety.  Please ensure that all appropriate personnel in your 

organization also familiarize themselves with the portions of the Vendor Standards applicable to their duties. 

¢ƘŜǎŜ нлмм aŀŎȅΩǎ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎΣ ǿƘƛch include the purchase order terms and conditionsΣ ǘƘŜ aŀŎȅΩǎ wƻǳǘƛƴƎ DǳƛŘŜΣ aŀŎȅΩǎ 

Policies and Procedures and other materials referenced and posted on macysnet have been updated and supplemented in an effort 

ǘƻ ƳŀƪŜ aŀŎȅΩǎ ǊŜǉǳƛǊŜƳŜƴǘǎ ŎƭŜŀǊ ŀƴŘ ǇǊƻǾƛŘŜ ǘƘŜ ǾŜƴŘƻǊ ŎƻƳƳǳƴƛǘȅ ǿƛǘƘ ŀƭƭ of the information needed to accomplish our mutual 

success that will result from putting the customer first, which is our primary driver to customer satisfaction.   

Compliance with these standards requires use of industry-wide technologies, such as Universal Product Codes (U.P.C.), Electronic 

Data Interchange (EDI) and macysnetΦŎƻƳ ǊŜƎƛǎǘǊŀǘƛƻƴΦ  aŀŎȅΩǎ ŎƻƴǘƛƴǳŜǎ ǘƻ ǊŜǎŜǊǾŜ ǘƘŜ ǊƛƎƘǘ ǘƻ ŀǎǎŜǎǎ ŎƘŀǊƎŜǎ ŦƻǊ ƴƻƴŎƻƳǇƭƛŀƴŎŜ, 

which may include liquidated amounts that have been assessed where precise costs are difficult to determine, administration fees, 

ŀƴŘ Ŏƻǎǘǎ ŀƴŘ ŜȄǇŜƴǎŜǎ ƛƴŎǳǊǊŜŘ ōȅ aŀŎȅΩǎΦ  ±ŜƴŘƻǊǎ ŀǊŜ ƘŜǊŜōȅ specifically advised that noncompliance with these Vendor 

StaƴŘŀǊŘǎ ŎƻƴǎǘƛǘǳǘŜǎ ŎƻƴǎŜƴǘ ōƻǘƘ ǘƻ aŀŎȅΩǎ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ŎƘŀǊƎŜǎ ŀƴŘ ǘƻ aŀŎȅΩǎ ƻŦŦǎŜǘǘƛƴƎ ǎǳŎƘ ŎƘŀǊƎŜǎ ŦǊƻƳ ŀƳƻǳƴǘǎ ǘƘŀǘ 

would otherwise have been payable to the vendor.  

aŀŎȅΩǎ is continuing to build on our strong alliance with the Voluntary Interindustry Commerce Solutions (VICS).  We encourage our 

vendors to partner with us through VICS subcommittees and membership.   

Please note that iƴ !ǳƎǳǎǘΣ нлмлΣ ǘƘŜ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ hǳǘƭŜǘ ǿŀǎ ƭŀǳƴŎƘŜŘΦ  ¢ƘŜ aŀŎȅΩǎ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎ will apply to 

Bloomingdales Outlet Store vendors, who are advised to register for macysnet.com and review these materials frequently for 

updates specific to this new operation. 

bloomingdales.com has undergone a system conversion and in 2011 will become 10л҈ ŎƻƳǇƭƛŀƴǘ ǿƛǘƘ ŀƭƭ aŀŎȅΩǎ ǎǘŀƴŘŀǊŘǎΣ ǎȅǎǘŜƳǎ 
and technologies.  In other words, separate standards no longer apply ŦƻǊ ōƭƻƻƳƛƴƎŘŀƭŜǎΦŎƻƳ ŀƴŘ ǾŜƴŘƻǊǎ ǎƘƻǳƭŘ Ŧƻƭƭƻǿ ŀƭƭ aŀŎȅΩǎ 
Vendor Standards unless otherwise specified.  BCOM Updates are available on macysnet.   

aŀŎȅΩǎ ŎƻƴǘƛƴǳŜǎ ǘƻ ōŜƭƛŜǾŜ ǘƘŀǘ ŦƛƴŘƛƴƎ ǿŀȅǎ ǘƻ ŎƻƴǘǊƛōǳǘŜ ǘƻ ŀ ƳƻǊŜ ǎǳǎǘŀƛƴŀōƭŜ ŜƴǾƛǊƻƴƳŜƴǘ ƛǎ ŀ ƎƻƻŘ ōǳǎƛƴŜǎǎ ǇǊŀŎǘƛŎŜ ŀƴŘ the 
right thing to do.  We are committed to a multidimensional effort that includes environmentally sound practices that are also 
consistent with good business.  We have added a separate discussion on Environmental Initiatives that we will be updating 
periodically and we urge all vendors to review this important feature.  The success of many of those efforts will involve our vendors, 
carriers and other business partners.  We are striving for mutually beneficial success and appreciate the need for cooperation to 
achieve positive, measurable results.   

 
1
  CƻǊ ŎƻƴǾŜƴƛŜƴŎŜΣ ǘƘŜ ǘŜǊƳ άaŀŎȅΩǎέ ƛǎ ǳǎŜŘ ǘƻ ǊŜŦŜǊ ǘƻ ŀƭƭ ƻŦ ǘƘŜ ŜƴǘƛǘƛŜǎ ŀŦŦƛƭƛŀǘŜŘ ǿƛǘƘ aŀŎȅΩǎΣ LƴŎΦΣ ƛƴŎƭǳŘƛƴƎ ǘƘƻǎŜ ǘƘŀǘ operate 

.ƭƻƻƳƛƴƎŘŀƭŜϥǎΣ ƳŀŎȅǎΦŎƻƳΣ ōƭƻƻƳƛƴƎŘŀƭŜǎΦŎƻƳ ŀƴŘ ǘƘŜ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ hǳǘƭŜǘ {ǘƻǊŜǎ ǳƴƭŜǎǎ ƻǘƘŜǊǿƛǎŜ ǎǇŜŎƛŦied.  

http://macysnet.com/VS/general/Poterms.pdf
http://macysnet.com/index.html
http://macysnet.com/NewUser/
http://macysnet.com/index.html
http://macysnet.com/index.html
http://macysnet.com/VS/general/Poterms.pdf
http://www.vics.org/
http://macysnet.com/BCOM/
http://macysnet.com/index.html
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3ÃÏÐÅ ÏÆ -ÁÃÙȭÓ 6ÅÎÄÏÒ 3ÔÁÎÄÁÒÄÓ 
aŀŎȅΩǎ ƛǎ Ŏƻƴǎǘŀƴǘƭȅ ǎǘǊƛǾƛƴƎ ǘƻ ƛƳǇǊƻǾŜ ƻǳǊ ƻǇŜǊŀǘƛƻƴǎ ŀƴŘ increase efficiencies.  When changes affecting our vendors are 

implemented, advance notification is communicated to all registered macysnet users.  All instructions and materials, including the 

provisions of these Vendor Standards are subject to change, usually ǳǇƻƴ ƴƻǘƛŎŜ ŦǊƻƳ aŀŎȅΩǎΦ  Subject to such future changes, the 

Vendor Standards generally apply to: 

1. 9ǾŜǊȅ aŀŎȅΩǎ ŦŀƳƛƭȅ ƻŦ ōǳǎƛƴŜǎǎ όCh.ύ ŀƴŘ ǘƻ ŀƭƭ ƻŦ aŀŎȅΩǎ ŜƴǘƛǘƛŜǎ όaŀŎȅΩǎΣ .ƭƻƻƳƛƴƎŘŀƭŜǎΣ ƳŀŎȅǎΦŎƻƳΣ ōƭƻƻƳƛƴƎŘŀƭŜǎΦŎƻƳ 

ŀƴŘ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ hǳǘƭŜǘ {ǘƻǊŜǎύ ǳƴƭŜǎǎ ƻǘƘŜǊǿƛǎŜ ǎǇŜŎƛŦƛŜŘΦ   

NOTE:  Effective February, 2011, bloomingdales.com became млл҈ ŎƻƴǎƛǎǘŜƴǘ ŀƴŘ ŎƻƳǇƭƛŀƴǘ ǿƛǘƘ ŀƭƭ ƻŦ aŀŎȅΩǎ ±ŜƴŘƻǊ 

Standards, systems and technologies.  For ongoing communication regarding the bloomingdales.com conversion, review 

the b.com updates. 

2. ά.ƛƎ ¢ƛŎƪŜǘέ ǾŜƴŘƻrs (i.e. furniture, bedding and rugsύΣ ƛƴŎƭǳŘƛƴƎ .ƛƎ ¢ƛŎƪŜǘ ǾŜƴŘƻǊǎ ǿƘƻ ǇŀǊǘƛŎƛǇŀǘŜ ƛƴ aŀŎȅΩǎ 5ƛǊŜŎǘ-to-

Consumer program,  are subject to the Vendor Standards and also to specific Furniture and Bedding Quality and Packing 

Standards.   

3. Vendors that participate in our Direct-to-/ƻƴǎǳƳŜǊ ǇǊƻƎǊŀƳ ǿƛǘƘ ŀƴȅ aŀŎȅΩǎ ŘƛǾƛǎƛƻƴ ŀǊŜ ŀƭǎƻ ǎǳōƧŜŎǘ ǘƻ ǎǇŜŎƛŦƛŎ Direct-to-

Consumer standards. 

4. 5ƻƳŜǎǘƛŎ ǇǊƛǾŀǘŜ ƭŀōŜƭ ǾŜƴŘƻǊǎ ƻŦ aŀŎȅΩǎ aŜǊŎƘŀƴŘƛǎƛƴƎ DǊƻǳǇ όaaDύ 

NOTE:  Certain MMG transactions are documented by the MMG Addendum and the MMG Master Contract .   

5. {ŀƳǇƭŜǎ ǇǊƻǾƛŘŜŘ ǘƻ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘǎ Ǿƛŀ ŀ aŀŎȅΩǎ ŘƛǎǘǊƛōǳǘƛƻƴ ŎŜƴǘŜǊ, as distinguished from samples with no cost and 

retail value, which may be sent, freight pre-ǇŀƛŘ ŘƛǊŜŎǘƭȅ ǘƻ ŀ aŀŎȅΩǎ ōǳȅƛƴƎ ƻŦŦƛŎŜ.    

  

http://macysnet.com/index.html
http://macysnet.com/BCOM/
http://macysnet.com/VS/standards/FurnitureManual.pdf
http://macysnet.com/VS/standards/BedManual.pdf
http://macysnet.com/VS/standards/BedManual.pdf
http://macysnet.com/VS/standards/VD/VendorDirectStandards.pdf
http://macysnet.com/VS/standards/VD/VendorDirectStandards.pdf
http://macysnet.com/MMG/pdf/AP_addendum.pdf
http://macysnet.com/MMG/pdf/MMG_MasterContract.pdf


 

 

a ŀ Ŏ ȅ Ω ǎ нлмм ± Ŝƴ Ř ƻ Ǌ  {ǘ ŀ ƴ Ř ŀ Ǌ Ř ǎ Page 7 

ςπρρ -ÁÃÙȭÓ 6ÅÎÄÏÒ 3ÔÁÎÄÁÒÄÓ 3ÕÍÍÁÒÙ ÏÆ #ÈÁÎÇÅÓ 
¢ƘŜ нлмм aŀŎȅΩǎ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎ Ƙŀǎ ōŜŜƴ ƻǊƎŀƴƛȊŜŘ ǘƻ ǇŀǊŀƭƭŜƭ ǘƘŜ ƭƛŦŜ ŎȅŎƭŜ ƻŦ ƳŜǊŎƘŀƴŘƛǎŜ ǇǊŜǇŀǊŀǘƛƻƴ ŀƴŘ ƳƻǾŜƳŜƴǘΦ  With 

the exception of the changes summarized below, most information remains the same from previous versions.  However, it is highly 

recommended that ŀƭƭ aŀŎȅΩǎ ǾŜƴŘƻǊǎ ǊŜǾƛŜǿ ǘƘŜ нлмм ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎ ƛƴ ǘƘŜƛǊ ŜƴǘƛǊŜǘȅ.  Please ensure that all appropriate 

personnel in your organization also familiarize themselves with the portions of the Vendor Standards applicable to their duties.   

 

Section Subject/Description Pages 

Introduction/Scope .ƭƻƻƳƛƴƎŘŀƭŜǎΦŎƻƳ ƛǎ ƴƻǿ млл҈ ŎƻƴǎƛǎǘŜƴǘ ŀƴŘ ŎƻƳǇƭƛŀƴǘ ǿƛǘƘ aŀŎȅΩǎ 
Vendor Standards 

5-6 

UPC Catalog Folded product dimensions and product weight are requested in UPC 
Catalog 

11 

Ticketing Standards New standards may be introduced in 2011 for multi-piece tickets to 
minimize the mis-matching of merchandise 

18 

Presentation Standards Black hanger and secure over hook sizer standards 19 
Appendix F 

Return to Vendor Updates to CRC contact information and divisional responsibilities  25-27 

Accounts Payable 
Standards 

Supporting documentation must be attached to APForm i.e. fax and 
mail subject to expense offsets 

28 

hǘƘŜǊ aŀŎȅΩǎ tǊƻƎǊŀƳǎ Vendors must provide a standing return authorization for the Salvage 
Credit program  

29 

Ticket Placement Boot boxes must have U.P.C. ticket on adjacent sides Appendix D 
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ÍÁÃÙÓÎÅÔȢÃÏÍ 
All communication regarding the aŀŎȅΩǎ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎ ŀǊŜ ŎƻƳƳǳƴƛŎŀǘŜŘ ǘƻ ǊŜƎƛǎǘŜǊŜŘ macysnet users as a matter of course.  

Registered users also may view change history and updates.   !ŎŎƻǊŘƛƴƎƭȅΣ aŀŎȅΩǎ strongly recommends that companies that 

ƻǇŜǊŀǘŜ ǿƛǘƘ aŀŎȅΩǎ ƛƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ŎŀǇŀŎƛǘƛŜǎ register with macysnet: 

Company Type Description Information available 

(*Registration Required) 

aŀŎȅΩǎ wŜǎŀƭŜ ±ŜƴŘƻǊ Sells merchandise for on-line or in-

store resale. 

Vendor Standards 

EDI Mapping Guides 

*  Routing Guides 

*  Email notifications on operational 

changes and announcements. 

*  Shipment/Pick-Up Requests 

*  Accounts Payable Information e.g. 

check detail 

*  Payment/Chargeback Dispute 

Resolution 

Accounts Receivable Factor CƛƴŀƴŎƛŀƭ CŀŎǘƻǊ ŦƻǊ aŀŎȅΩǎ ǾŜƴŘƻǊǎ Vendor Standards  

*  Email notifications on operational 

changes and announcements. 

*  Accounts Payable Information e.g. 

check detail 

*  Payment/Chargeback Dispute 

Resolution 

Public Warehouse {ƘƛǇǎ ƳŜǊŎƘŀƴŘƛǎŜ ŦƻǊ aŀŎȅΩǎ 

vendors 

Vendor Standards 

EDI Mapping Guides 

*  Routing Guides 

*  Email notifications on operational 

changes and announcements. 

*  Shipment/Pick-Up Requests 

Carrier Transports shipments *  Email notifications on operational 

changes and announcements. 

*  Access to Load Tendering 

Furniture Repair Company wŜǇŀƛǊǎ ŦǳǊƴƛǘǳǊŜ ŦƻǊ aŀŎȅΩǎ 

customers 

*  Email notifications on operational 

changes and announcements. 

*  Access to the Repair Service 

Scheduling and Parts Ordering and 

Tracking systems. 

 

Click here for instructions on how to register for macysnet.   Registration requirements will vary by company type and user role.  The 

following elements will be required to register: 

http://macysnet.com/index.html
http://macysnet.com/index.html
http://macysnet.com/NewUser/


 

 

a ŀ Ŏ ȅ Ω ǎ нлмм ± Ŝƴ Ř ƻ Ǌ  {ǘ ŀ ƴ Ř ŀ Ǌ Ř ǎ Page 9 

1. ±ŜƴŘƻǊ !ŎŎƻǳƴǘ bǳƳōŜǊ όǊŜǉǳƛǊŜŘ ŦƻǊ aŀŎȅΩǎ wŜǎŀƭŜ ±ŜƴŘƻǊǎΣ !ŎŎƻǳƴǘǎ wŜŎŜƛǾŀōƭŜ CŀŎǘƻǊǎ ŀƴŘ tǳōƭƛŎ ²ŀǊŜƘƻǳǎŜǎύΥ  мн 

ŘƛƎƛǘ ƴǳƳōŜǊ ŀǎǎƛƎƴŜŘ ŀƴŘ ŀǳǘƘƻǊƛȊŜŘ ōȅ aŀŎȅΩǎΦ  bŜǿ ǾŜƴŘƻǊǎ ǊŜŎŜƛǾŜ ǘƘƛǎ ƛƴŦƻǊƳŀǘƛƻƴ ƛƴ ǿǊƛǘǘŜƴ ŦƻǊƳŀǘ ǳǇƻƴ ǘƘŜ 

completion of the merchant initiated set up.  Factors and Public Warehouses should obtain this account number directly 

ŦǊƻƳ ǘƘŜ aŀŎȅΩǎ ǾŜƴŘƻǊΦ 

2. Carrier SCAC (required for Carriers):  Industry standard carrier alpha code. 

3. Email Address 

4. Web Browser:  AOL and CompuServe users should consider using a stand-alone internet web browser such as Internet 

Explorer.  macysnet.com is optimized for use with IE 6.0+ and uses Java Script and Adobe Reader extensively. 
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4ÅÃÈÎÏÌÏÇÙ ÁÎÄ %ÌÅÃÔÒÏÎÉÃ $ÁÔÁ )ÎÔÅÒÃÈÁÎÇÅ ɉ%$)Ɋ 

EDI General Standards and Documents 

1. aŀŎȅΩǎ ǊŜǉǳƛǊŜǎ ǘƘŀǘ ƛƴŘǳǎǘǊȅ-ǿƛŘŜ ǘŜŎƘƴƻƭƻƎƛŜǎ ōŜ ǳǘƛƭƛȊŜŘΦ  aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻƭƻƎȅ ŘŜǇŀǊǘƳŜƴǘ ǎƘƻǳƭŘ ōŜ ŎƻƴǘŀŎǘŜŘ 

regarding any technological capabilities, installation of new systems or changes to existing systems.   Contact information 

and additional technology resources: 

¶ aŀŎȅΩǎ 9ƭŜŎǘǊƻƴƛŎ /ƻƳƳŜǊŎŜ ¢ŜŎƘƴƻƭƻƎȅΥ  рмо-782-1222, email financialec@macys.com 

¶ Voluntary Inter-Industry Commerce Standards (VICS):  609-620-4590, www.vics.org 

¶ GS1US:  800-543-8137, www.gs1us.org 

¶ National Retail Federation:  800-673-4692, www.nrf.com 

¶ LƴƻǾƛǎκD·{ όaŀŎȅΩǎ ǇǊŜŦŜǊǊŜŘ ±ŀƭǳŜ !ŘŘŜŘ bŜǘǿƻǊƪύΥ  утт-446-6847, www.gxs.com/inovis/ 

2. Vendors must be EDI capable, trade all required documents in the appropriate version and be compliant with aŀŎȅΩǎ 

mapping guides.  In addition, all applicable EDI documents are traded at the U.P.C., GTIN or EAN level.    GS1US  provides 

specification on SSCC-18 (Application Standard for Shipping Container Codes).  Documents include: 

a. hǳǘōƻǳƴŘ ŦǊƻƳ aŀŎȅΩǎΥ 

¶ 850 Outbound Purchase Order (including bulk/release and retransmission) ς Required to all vendors 

¶ 204 Carrier Tender ς Required to all carriers 

¶ 820 Remittance Advice ς Required to all vendors 

¶ 852 Sales Data ς {ŀƭŜǎ ƛƴŦƻǊƳŀǘƛƻƴ ƛǎ ǇǊƻǾƛŘŜŘ ǘƻ aŀŎȅΩǎ ǾŜƴŘƻǊǎ ǳǇƻƴ ǊŜǉǳŜǎǘ, but only via EDI852.  No 

other format (reports, flat files, spreadsheets) will be provided.   

¶ 846 Inventory Data ς Required to all vendors 

¶ 180 Return Merchandise Authorization and Notification ς Select vendors only 

¶ 856 Outbound Advance Ship Notice (RTV) ς Required to all vendors 

¶ 997 Functional Acknowledgement ς Required to all vendors 

b. LƴōƻǳƴŘ ǘƻ aŀŎȅΩǎΥ 

¶ 832 U.P.C. Catalog from Inovis/GXS  - Required from all vendors 

¶ 850 Inbound Purchase Order -  Select vendors only 

¶ 855 Inbound Purchase Order Acknowledgement - Select vendors only 

¶ 856 Advance Ship Notice ς Required from all vendors 

¶ 210 Motor Carrier Freight Details and Invoice (inbound to Cass Information Systems) ς Required from 

mailto:financialec@macys.com
http://www.vics.org/
http://www.gs1us.org/
http://www.nrf.com/
http://www.gxs.com/inovis/
http://macysnet.com/Edi/
http://macysnet.com/Edi/
http://www.gs1us.org/
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all carriers 

¶ 212 Motor Carrier Delivery ς Required for selected LTL carriers 

¶ 214 Transportation Carrier Shipment Status ς Required from all carriers 

¶ 990 Response to Load Tender (204) ς Required from all carriers 

¶ 240 Motor Carrier Package Status ς Required from all carriers 

¶ 810 Invoice ς Required from all vendors 

¶ 997 Functional Acknowledgement ς Required from all trading partners 

3. Vendors must consistently produce and use compliant, high quality barcodes.   For additional information on barcode 

utilization, contact GS1US. 

4. Lƴ ƻǊŘŜǊ ǘƻ ƳŀȄƛƳƛȊŜ ǘƘŜ ŜŦŦŜŎǘƛǾŜ ǳǎŜ ƻŦ 95L ŀƴŘ ŜƴƘŀƴŎŜ ǘƘŜ ŀŎŎǳǊŀŎȅ ƻŦ aŀŎȅΩǎ 95L ǇǊƻŎŜǎǎŜǎΣ aŀŎȅΩǎ Ƙŀǎ ŘŜǎƛƎƴŀǘŜŘ 

Invois/GXS ŀǎ aŀŎȅΩǎ ǇǊŜŦŜǊǊŜŘ ǾŀƭǳŜ ŀŘŘŜŘ ƴŜǘǿƻǊƪ ό±!bύΦ   !ƭƭ 95L ŘƻŎǳƳŜƴǘǎ ŀǊŜ ǘƻ ōŜ ǘǊŀŘŜŘ ŘƛǊŜŎǘƭȅ ŦǊƻƳ LƴƻǾƛǎκD·{ 

ǘƻ aŀŎȅΩǎ ǿƛǘƘ ƴƻ ƛƴǘŜǊŎƻƴƴŜŎǘƛƴƎ ±!b ƻǊ ŘƛǊŜŎǘ ¦ΦtΦ/Φ ŎŀǘŀƭƻƎ ό95LуонύΦ  ±ŜƴŘƻǊǎ ǳǘƛƭƛȊƛƴƎ ƻǘƘer networks/VANS should 

contact Inovis/GXS. 

5. !ƭƭ 95L ŘƻŎǳƳŜƴǘǎΣ ƛƴŎƭǳŘƛƴƎ ǘƘŜ 95Lурс ŀƴŘ 95LумлΣ ǘǊŀƴǎƳƛǘǘŜŘ ǘƻ aŀŎȅΩǎ Ƴǳǎǘ ǊŜŦƭŜŎǘ ǘƘŜ ǎŜƭƭƛƴƎ ǳƴƛǘ ŀǘ ǘƘŜ 

¦ΦtΦ/ΦκD¢Lbκ9!b ƭŜǾŜƭΦ  ά9ŀŎƘέ ƛǎ ǘƘŜ ƻƴƭȅ ŀŎŎŜǇǘŀōƭŜ ǳƴƛǘ ƻŦ ƳŜŀǎǳǊŜΦ  Every U.P.C./GTIN/EAN must equate to the 

applicable consumer selling unit.  For example, a pair of shoes, package of pillowcases and all pieces of a 3-piece suit are 

ƴƻǘ ǎƻƭŘ ǎŜǇŀǊŀǘŜƭȅΣ ǊŀǘƘŜǊ ŀǎ άŜŀŎƘέΦ  tǊŜ-pack codes must be converted to the component U.P.C./GTIN/EAN before 

transmitting inbound documents.  These documents must reflect shipped quantities per component of the 

U.P.C./GTIN/EAN. 

6. All physical merchandise must be marked accordingly.  Never use multiple codes on any item and use only the code 

transmitted in the outbound EDI850 Purchase Order.   

 

U.P.C. Catalog  

1.  All merchandise must be included in the GS1US compliant U.P.C. /GTIN/EAU catalog from Inovis/GXS.   

2. Catalogs must meet all industry standards. 

3. Accurate, user-friendly product descriptions are critical.  All transmitted data must be in English. 

4. aŀŎȅΩǎ ǎǳǇǇƻǊǘǎ άŜȄǘŜƴŘŜŘ Řŀǘŀ ŜƭŜƳŜƴǘǎέ ŀƴŘ άǇǊƻŘǳŎǘ ŘŜǎŎǊƛǇǘƛƻƴ ŎƻŘŜǎέ ǎŜƴǘ ƛƴ ǘƘŜ LƴƻǾƛǎκD·{ ŎŀǘŀƭƻƎΦ 

5. Folded product dimensions are requested. 

6. Product weights are requested. 

7. bŜǿ ǾŜƴŘƻǊǎ Ƴǳǎǘ ƻōǘŀƛƴ aŀŎȅΩǎ ŀǇǇǊƻǾŀƭ ŀƴŘ ǾŜǊƛŦƛŎŀǘƛƻƴ ƻŦ ŎŀǘŀƭƻƎǎ ōŜŦƻǊŜ Řŀǘŀ ƛǎ ƳŀŘŜ ŀǾŀƛƭŀōƭŜ ǘƻ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘǎ 

ŦƻǊ ǇǳǊŎƘŀǎŜΦ  ±ŜƴŘƻǊǎ Ƴǳǎǘ ǇǊƻǾƛŘŜ ŀ ¦ΦtΦ/Φ ŎŀǘŀƭƻƎ ǘƻ LƴƻǾƛǎκD·{ ŀ ƳƛƴƛƳǳƳ ƻŦ мл ōǳǎƛƴŜǎǎ Řŀȅǎ ǇǊƛƻǊ ǘƻ aŀŎȅΩǎ tǳǊŎƘŀǎŜ 

Order generation.   

8. aŀŎȅΩǎ ǿƛƭƭ ŀŎŎƻƳƳƻŘŀǘŜ Ƴŀƴǳŀƭ ŜƴǘǊȅ ƻŦ ¦ΦtΦ/./GTIN/EAN codes.  An offset of $5.00 per U.P.C./GTIN/EAN will be charged 

http://www.gs1us.org/
http://www.gxs.com/inovis/
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to cover the expense of manual entry.  See Appendix A for the U.P.C. Catalog Data Entry Form.   

9. Inovis/GXS catalogs will be profiled and granted access for nightly automatic downloadǎ ƻƴƭȅ ŀŦǘŜǊ aŀŎȅΩǎ ŎƻƴŦƛǊƳǎ ǘƘŜ 

ŎŀǘŀƭƻƎ ǎŀǘƛǎŦƛŜǎ aŀŎȅΩǎ ǊŜǉǳƛǊŜƳŜƴǘǎΦ   

10. Vendors utilizing the Inovis/GXS catalog with fewer than 100 UPS/GTIN/EAN codes may enter data via the internet after 

securing Invois (877-446-6847, www.gxs.com/inovis/) clearance to do so. 

11. Vendors in production status must contact EC Technology (513-782-1222, email financialec@macys.com) at least 60 days 

prior to any system changes that affect key data elements in the catalog.   

12. ±ŜƴŘƻǊ Řŀǘŀ ŜƭŜƳŜƴǘ ŎƘŀƴƎŜǎ ŘǳŜ ǘƻ ŜΦƎΦ ǎȅǎǘŜƳ ǳǇŘŀǘŜΣ ƳƛƎǊŀǘƛƻƴ ƻǊ ƳŜǊƎŜǊΣ Ƴǳǎǘ ōŜ ǊŜǇƻǊǘŜŘ ǘƻ aŀŎȅΩǎ Ǿƛŀ 

financialec@macys.com at least 60 days before implementation.   

13. aŀŎȅΩǎ ǎȅǎǘŜƳǎ ŀŎŎƻƳƳƻŘŀǘŜ ǳǇ ǘƻ мп ŘƛƎƛǘ D¢Lb ŎƻŘŜǎ ŀǎ ŘŜŦƛƴŜŘ ōȅ D{мκ¦//Φ  IƻǿŜǾŜǊΣ aŀŎȅΩǎ ǿƛƭƭ ŎƻƴǘƛƴǳŜ ǘƻ ǳǘƛƭƛȊŜ 

12 digit U.P.C. and 13 digit EAN codes.  Do not add leading zeroes to expand a 12 or 13 digit code.  Additional digits should 

only be used to convey meaningful packaging hierarchy.  National Retail Federation standard color and size code 

information must be utilized.   

14. Vendors must assign one U.P.C./GTIN/EAN code for each item at the ID/PID/Vendor Style #/NRT color and size level.  All 

other required data elements must also be assigned.   Data in the catalog must exactly match the corresponding line list, 

ticket and all other printed media.  This covers colors, sizes and PID (including single spaces, no leading spaces, special 

characters and zeroes). 

15. LŦ ŀ ǇǊƻŘǳŎǘ ŘƻŜǎ ƴƻǘ ǳǘƛƭƛȊŜ ŎƻƭƻǊ ǇŀǊŀƳŜǘŜǊǎΣ ǳǎŜ άлллέ ƛƴ ǘƘŜ ŎƻƭƻǊ ŎƻŘŜ ŀƴŘ άƴƻ ŎƻƭƻǊέ ƛƴ ǘƘŜ ŘŜǎŎǊƛǇǘƛƻƴΦ   LŦ ŀ ǇǊƻŘǳŎǘ 

ŘƻŜǎ ƴƻǘ ǳǘƛƭƛȊŜ ǎƛȊŜ ǇŀǊŀƳŜǘŜǊǎΣ ǳǎŜ άлллллέ ƛƴ ǘƘŜ ǎƛȊŜ ŎƻŘŜ ŀƴŘ άƴƻ ǎƛȊŜέ ƛƴ ǘƘŜ ŘŜǎŎǊƛǇǘƛƻƴΦ 

16. After U.P.C./GTIN/EAN size critŜǊƛŀ ƘŀǾŜ ōŜŜƴ ŎƻƴŦƛǊƳŜŘ ōȅ aŀŎȅΩǎΣ ŘŜŦƛƴƛǘƛƻƴ Ŏŀƴƴƻǘ ōŜ ŎƘŀƴƎŜŘΤ ŦƻǊ ŜȄŀƳǇƭŜΣ {κaκ[ 

cannot be changed to 5/7/9. 

17. LŦ ǘƘŜ ǎŀƳŜ ƛǘŜƳ ƛǎ ǎƻƭŘ ǘƻ aŀŎȅΩǎ ƛƴ ŘƛŦŦŜǊŜƴǘ aŀŎȅΩǎ ŘŜǇŀǊǘƳŜƴǘǎ ƻǊ ŀǎ ŀǎǎŜǘ ŀƴŘ ŎƻƴǎƛƎƴƳŜƴǘΣ ŘƛǎǘƛƴŎǘ ¦ΦtΦ/ΦκD¢Lbκ9!b 

ŎƻŘŜǎ ŀƴŘ tL5Ωǎ Ƴǳǎǘ ōe assigned and the merchandise must be marked accordingly.  The PID description should be the 

same.   

18. U.P.C./GTIN/EAN codes must be assigned and included in the catalog for all collateral (e.g. testers, display fixtures, 

brochures), GWP and PWP merchandise.  EDI856 documents should include all required elements for this merchandise.  All 

GPW and PWP items must be ticketed with the correct U.P.C./GTIN/EAN for auditing, point of sale and inventory purposes.   

Collateral items do not require ticketing however, άŎƻƭƭŀǘŜǊŀƭέ Ƴǳǎǘ ōŜ ƳŀǊƪŜŘ ƻƴ ǘƘŜ ƛƴƴŜǊ ǇŀŎƪŀƎŜΦ   

19. 5ƻ ƴƻǘ ǳǎŜ άŘƛǎŎƻƴǘƛƴǳŜ ŘŀǘŜέ ǳƴƭŜǎǎ ǘƘŜ ǇǊƻŘǳŎǘ ǿƛƭƭ b9±9w ōŜ ƳŀƴǳŦŀŎǘǳǊŜŘ ŀƴŘ ǎƻƭŘ ŀƎŀƛƴΦ  LŦ ŀ ŘƛǎŎƻƴǘƛƴǳŜ ŘŀǘŜ ƛǎ 

ŀǎǎƛƎƴŜŘ ǘƻ ŀ ǇǊƻŘǳŎǘΣ ƛǘ ǿƛƭƭ ƴƻǘ ōŜ ŀǾŀƛƭŀōƭŜ ǘƻ aŀŎȅΩǎ ŦƻǊ ǇǳǊŎƘŀǎŜΣ ŜǾŜƴ ƛŦ ǘƘŜ ¦.P.C./GTIN/EAN is reissued for a different 

product.   

20. aŀŎȅΩǎ ǊŜŎƻƳƳŜƴŘǎ ǘƘŀǘ ¦ΦtΦ/ΦκD¢Lbκ9!b ŎƻŘŜǎ ƴƻǘ ōŜ ǊŜƛǎǎǳŜŘ ǘƻ ŘƛŦŦŜǊŜƴǘ ǇǊƻŘǳŎǘǎΦ  LŦ ŎŀǘŀƭƻƎǎ Ƴǳǎǘ ōŜ ŎƻǊǊŜŎǘŜŘ ŘǳŜ 

to reuse of a U.P.C./GTIN/EAN, an expense offset will be applied.  YOU MAY NEVER RE-USE A U.P.C., GTIN, EAN 

or PIDs FOR ITEMS THAT HAVE BEEN RECALLED OR WITHDRAWN, INCLUDING IN CONNECTION WITH 

A LEGAL PROCEEDING.  THE U.P.C., GTIN, EAN AND PIDs OF RECALLED AND WITHDRAWN ITEMS ARE 

a!Lb¢!Lb95 hb ! Ϧ5h bh¢ {9[[έ [L{¢ ¢I!¢ ²L[[ {¢ht {![9 !¢ POS. 

21. ¦ΦtΦ/ΦκD¢Lbκ9!b ŎƻŘŜ ŀǎǎƛƎƴƳŜƴǘΣ ǘƛŎƪŜǘƛƴƎ ŀƴŘ ŎŀǘŀƭƻƎ ŀǊŜ ǊŜǉǳƛǊŜŘ ŦƻǊ ŦǳǊƴƛǘǳǊŜΣ ōŜŘŘƛƴƎ ŀƴŘ ǊǳƎǎ ǘǊŀŎƪŜŘ ƻƴ aŀŎȅΩǎ 

http://www.gxs.com/inovis/
mailto:financialec@macys.com
mailto:financialec@macys.com
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wŜǎŜǊǾŀǘƛƻƴ 5ŜƭƛǾŜǊȅ {ȅǎǘŜƳ όw5{ύΦ  /ǳǎǘƻƳ ƻǊŘŜǊ ƛǘŜƳǎ Ƴǳǎǘ ōŜ ŀǎǎƛƎƴŜŘ ŀ άǎǘƻŎƪέ ¦ΦtΦ/ΦκD¢Lbκ9!bΦ  Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜǎŜ 

standards, review the Furniture (and Rugs) Packing & Quality Standards and Bedding Packing & Quality Standards.   

EDI850 Purchase Order 

1. All General Terms and Conditions of Purchase Orders apply to all purchases and will be strictly enforced. 

2. EDI purchase orders are used exclusively.  Phone orders, paper orders, worksheets and verbal commitments should not be 

accepted.   

3. Changes to purchase orders may be communicated in formats other than EDI; however, retransmission of the altered PO 

Ǿƛŀ 95L ƛǎ ƘƛƎƘƭȅ ǊŜŎƻƳƳŜƴŘŜŘ ǘƻ ŜƴǎǳǊŜ ǘƘŀǘ ǘƘŜ ŎƘŀƴƎŜ ǿŀǎ ŜƴǘŜǊŜŘ ƛƴǘƻ aŀŎȅΩǎ ǎȅǎǘŜƳΦ  

4. Questions, changes and set up for EDI850 should be addressed with the appropriate contact as listed in the Technology 

Contact List. 

5. Effective February 27
th
Σ нлммΣ ǾŜƴŘƻǊǎ ŀǊŜ ǊŜǉǳƛǊŜŘ ǘƻ ǳǘƛƭƛȊŜ ǘƘŜ άLƴ5/έ ŘŀǘŜ ŦƻǊ ŀƭƭ ƻǊŘŜǊǎΦ  ¢Ƙƛǎ ƛǎ ǘƘŜ ŘŀǘŜ ǘƘŀǘ ŀƭƭ 

ƳŜǊŎƘŀƴŘƛǎŜ Ƴǳǎǘ ōŜ ǊŜŎŜƛǾŜŘ ŀǘ ŀ aŀŎȅΩǎ 5ƛǎǘǊƛōǳǘƛƻƴ /ŜƴǘŜǊΦ  

6. Merchandise shipped that does not comply with the style, color, size, location distribution or other elements of the 

ŀǇǇƭƛŎŀōƭŜ ǇǳǊŎƘŀǎŜ ƻǊŘŜǊ Ƴŀȅ ǊŜǎǳƭǘ ƛƴ ŀƴ ŜȄǇŜƴǎŜ ƻŦŦǎŜǘ ŜǾŜƴ ƛŦ aŀŎȅΩǎ ŀŎŎŜǇǘǎ ǘƘŜ ƳŜǊŎƘŀƴŘƛǎŜΦ  ¢Ƙƛǎ ƛƴŎƭǳŘŜǎ ǎǘȅƭŜ 

substitutions and over shipments by specific store location.   

7. aŀŎȅΩǎ ǊŜǎŜǊǾŜǎ ǘƘŜ ǊƛƎƘǘ ǘƻ ǊŜƧŜŎǘ ǳƴŀǳǘƘƻǊƛȊŜŘ ǎƘƛǇƳŜƴǘǎ ǎŜƴǘ ŘƛǊŜŎǘƭȅ ǘƻ ǎǘƻǊŜǎΣ ǳƴŀǳǘƘƻǊƛȊŜŘ ǎǳōǎǘƛǘǳǘƛƻƴǎΣ ƛƴǾŀƭƛŘ 

orders, canceled and late orders, early shipments, over shipments and duplicate shipments.  aŀŎȅΩǎ Ƴŀȅ ǊŜ-consign 

rejected merchandise to a specific carrier to be delivered to the vendor for disposition.  Expense offsets may be applied to 

these situations.   

8. ¢ƻ ŦǳƭŦƛƭƭ aŀŎȅΩǎ ŎǳǎǘƻƳŜǊ ǎŜǊǾƛŎŜ ǎǘŀƴŘŀǊŘǎΣ ŦǳǊƴƛǘǳǊŜ ŀƴŘ ōŜŘŘƛƴƎ ǾŜƴŘƻǊǎ Ƴŀȅ ōŜ ŀǎǎŜǎsed late fees and expense offsets 

ǿƘŜƴ ǇǳǊŎƘŀǎŜ ƻǊŘŜǊ Lƴ5/ ŀƴŘ ŎŀƴŎŜƭ ŘŀǘŜǎ ŀǊŜ ŜȄǘŜƴŘŜŘ ǘƻ ŀŎŎƻƳƳƻŘŀǘŜ ŀ ǾŜƴŘƻǊΩǎ ŘŜƭŀȅŜŘ ŘŜƭƛǾŜǊȅΦ  !ŘŘƛǘƛƻƴŀƭ 

expense offsets may be applied to non-delivery of bedding.  Non-delivery due to purchases outside the Local Vendor 

Inventory (LVI) guidelines will not be assessed expense offsets.   

9. Quick Response/Replenishment vendors must: 

a. Have merchandise available to achieve at least a 95% fill rate. 

b. Be able to ship complete (i.e. no back orders) within 48 hours of EDI PO transmission, with no substitutions.   

c.  /ƻƭƭŀōƻǊŀǘŜ ǿƛǘƘ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘǎ ŀƴŘ ǇƭŀƴƴŜǊǎ ǘƻ ƳŜŜǘ ǎŜŀǎƻƴŀƭ ƻōƧŜŎǘƛǾŜǎΦ  ¢Ƙƛǎ ƛƴŎƭǳŘŜǎ ŘŜǾŜƭƻǇƛƴƎΣ ǾŀƭƛŘŀǘƛƴƎ 

and maintaining merchandise assortments and maximizing return on inventory. 

d. ¦ǘƛƭƛȊŜ aŀŎȅΩǎ 95Lупс LƴǾŜƴǘƻǊȅ Advice and EDI852 Product Activity (Sales) and merchant projections to accurately 

ŦƻǊŜŎŀǎǘ aŀŎȅΩǎ ƳŜǊŎƘŀƴŘƛǎŜ ƴŜŜŘǎ ŀƴŘ ŜƴǎǳǊŜ ǎƘŜƭŦ ǎǘƻŎƪ ŀǊŜ ŀǘ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ ƭŜǾŜƭǎΦ   

e. !ŎŎƻƳƳƻŘŀǘŜ aŀŎȅΩǎ ƛƴǘŜǊƴŀƭ Inforem system to manage replenishment.  On a limited bŀǎƛǎΣ aŀŎȅΩǎ ǿƛƭƭ ŎƻƴǎƛŘŜǊ 

Vendor Managed Inventory (VMI). 

f. /ƻƳƳǳƴƛŎŀǘŜ ŎƘŀƴƎŜǎ ƛƴ ǇǊƛŎƛƴƎ ǘƻ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘǎ ƛƴ ǿǊƛǘƛƴƎ ŀǘ ƭŜŀǎǘ н ƳƻƴǘƘǎ ǇǊƛƻǊ ǘƻ ŜŦŦŜŎǘƛǾŜ ŘŀǘŜΦ  /ƻƴŦƛǊƳ 

changes are reflected in purchase orders with InDC dates after the effective date. 

10. 95Lурл ǘǊŀƴǎƳƛǎǎƛƻƴǎ Lb.h¦b5 ǘƻ aŀŎȅΩǎ Ƴǳǎǘ ƛƴŎƭǳŘŜ ŀƭƭ ŎƻƭƭŀǘŜǊŀƭ ¦ΦtΦ/ΦΣ D¢Lb ƻǊ 9!b ŎƻŘŜǎΦ  .ŜŦƻǊŜ ǊŜǘǊŀƴǎƳƛǘǘƛƴƎ ŀƴȅ 

http://macysnet.com/VS/standards/FurnitureManual.pdf
http://macysnet.com/VS/standards/BedManual.pdf
http://macysnet.com/VS/general/Poterms.pdf
http://macysnet.com/vs/general/greensheet.pdf
http://macysnet.com/vs/general/greensheet.pdf
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inbound EDI850, contact the appropriate office as identified in the Technology Contact List . 

EDI856 Advance Ship Notice  

1. aŀŎȅΩǎ ǳǘƛƭƛȊŜǎ ŜƭŜŎǘǊƻƴƛŎ Řŀǘŀ ǘŜŎƘƴƻƭƻƎȅ ŀƴŘ ǘƘŜǊŜŦƻǊŜΣ ƛǘ ƛǎ ƛƳǇŜǊŀǘƛǾŜ ǘƘŀǘ ŀƭƭ 95Lурс ŀƴŘ ŎƻǊǊŜǎǇƻƴŘƛƴƎ ¦//мну ŘŀǘŀΣ 

ƛƴŎƭǳŘƛƴƎ ǇƘȅǎƛŎŀƭ ƭŀōŜƭǎ ŀǊŜ ǘƛƳŜƭȅ ŀƴŘ ŀŎŎǳǊŀǘŜΦ   aŀŎȅΩǎ ǊŜǉǳƛǊŜǎ ŀ ŎƻƴǎƻƭƛŘŀǘŜŘ ±ICS EDI856 with carton and 

¦ΦtΦ/ΦκD¢Lbκ9!b ƭŜǾŜƭ ƛƴŦƻǊƳŀǘƛƻƴ ŦƻǊ ŜǾŜǊȅ ǎƘƛǇƳŜƴǘ ǎŜƴǘ ǘƻ ŀ aŀŎȅΩǎ ŘƛǎǘǊƛōǳǘƛƻƴ ŎŜƴǘŜǊ ƻǊ ŘƛǊŜŎǘƭȅ ǘƻ ŀ ǎǘƻǊŜΦ   

2. ±ŜƴŘƻǊǎ ƴŜǿ ǘƻ 95L ǿƛǘƘ aŀŎȅΩǎ Ƴǳǎǘ ŦƛǊǎǘ ǎǳōƳƛǘ ǘƘŜ EDI Startup Form.  EDI856 testing may not begin until the vendor has 

ŜƭŜŎǘǊƻƴƛŎŀƭƭȅ ǇǊƻǾƛŘŜŘ aŀŎȅΩǎ ǿƛǘƘ ŀ ǾŀƭƛŘŀǘŜŘ ¦ΦtΦ/Φ /ŀǘŀƭƻƎΦ   

3. млл҈ ŎƻƳǇƭƛŀƴŎŜ ǿƛǘƘ aŀŎȅΩǎ EDI mapping guides is required.  This includes accurate and complete information e.g. valid, 

ŀŎǘƛǾŜ aŀŎȅΩǎ th ƴǳƳōŜǊǎΦ  aŀŎȅΩǎ ǎǘǊƻƴƎƭȅ ǊŜŎƻƳƳŜƴŘǎ ǘƘŜ άǎŎŀƴ ŀƴŘ ǇŀŎƪέ ƳŜǘƘƻŘ ŦƻǊ ƎŜƴŜǊŀǘƛƻƴ ƻŦ ǘƘŜ 95LурсΦ  ¢ƘŜ 

mapping guides also outline required hierarchy. 

4. Vendors will be placed in test status until EDI856 data is found to be timely and accurate.  Test status EDI856 transmissions 

Ŏŀƴƴƻǘ ōŜ ǳǘƛƭƛȊŜŘ ōȅ aŀŎȅΩǎ ŘƛǎǘǊƛōǳǘƛƻƴ ŎŜƴǘŜǊǎ, and therefore, vendors remaining in test status due to inaccuracies in 

EDI856 and/or UCC128 data longer than 30 days may incur expense offsets as merchandise must be manually processed.   

5. Once in production, vendors who transmit EDI856 data found to be inaccurate when compared to the physical merchandise 

may be moved back into test status.  This will result in merchandise being processed manually and the corresponding 

ŜȄǇŜƴǎŜ ƻŦŦǎŜǘ ǇǊƻŎŜǎǎŜŘ ǘƻ ǘƘŜ ǾŜƴŘƻǊΩǎ ŀŎŎƻǳƴǘΦ  {ƘƛǇƳŜƴǘǎ ǿƛƭƭ ŎƻƴǘƛƴǳŜ ǘƻ ōŜ ŀǳŘƛǘŜŘ ŀƴŘ ŜȄǇŜƴǎŜ ƻŦŦǎŜǘǎ ƎŜƴŜǊŀǘŜŘ 

until inaccuracies consistently no longer exist, and the vendor is authorized to return to production status. 

6. !ƴ 95Lурс Ƴǳǎǘ ōŜ ǘǊŀƴǎƳƛǘǘŜŘ ŀƴŘ ǎǳŎŎŜǎǎŦǳƭƭȅ ŀŎŎŜǇǘŜŘ ƛƴǘƻ aŀŎȅΩǎ ǎȅǎǘŜƳǎ ǇǊƛƻǊ ǘƻ ƳŜǊŎƘŀƴŘƛǎŜ ŀǊǊƛǾƛƴƎ ŀǘ ǘƘŜ 

ŘŜǎǘƛƴŀǘƛƻƴΦ    aŀŎȅΩǎ ǊŜǘǊƛŜǾŜǎ ƛƴōƻǳƴŘ 95L Řŀǘŀ ŦǊŜǉǳŜƴǘƭȅ; however, vendors should allow 3 hours of data processing 

time, i.e. ASbΩǎ ǎƘƻǳƭŘ ōŜ ǎŜƴǘ ŀǘ ƭŜŀǎǘ о ƘƻǳǊǎ ǇǊƛƻǊ ǘƻ ǘƘŜ ŀƴǘƛŎƛǇŀǘŜŘ ǘƛƳŜ ƻŦ ŘŜƭƛǾŜǊȅΦ  Lǘ ƛǎ ǊŜŎƻƳƳŜƴŘŜŘ ǘƘŀǘ 95Lурс 

transmissions be sent immediately after the truck door has closed.   

7. EDI856 transmissions that are late, missing and/or not compliant with all required data elements as defined in the EDI 

mapping guides are subject to expense offsets.   

8. 9ŀŎƘ 95Lурс ŦƻǊ ǎƘƛǇƳŜƴǘǎ ǇǊƻŎŜǎǎŜŘ ǘƘǊƻǳƎƘ ŀ aŀŎȅΩǎ 5ƛǎǘǊƛōǳǘƛƻƴ /ŜƴǘŜǊ Ƴǳǎǘ ŀŎŎǳǊŀǘŜƭȅ ǊŜŦƭŜŎǘ ǘƘŜ н ŘƛƎƛǘ 5/ ŀƭǇƘŀ 

code.  DC alpha codes can be determined by reviewing the Big/Small Ticket Store to DC ListingsΦ   aŀŎȅΩǎ wƻǳǘƛƴƎ DǳƛŘŜ 

ǇǊƻǾƛŘŜǎ ŀŘŘƛǘƛƻƴŀƭ ǎƘƛǇǇƛƴƎ ƛƴŦƻǊƳŀǘƛƻƴ ŦƻǊ ǎǇŜŎƛŀƭ Ch.Ωǎ ǎǳŎƘ ŀǎ CƛƴŜ WŜǿŜƭǊȅΦ 

9. EDI856 transmissions for merchandise shipped by any mode other than small package must be consolidated by BOL.  A 

separate EDI856 must be provided for each BOL.  For multiple truckloads, a unique BOL must be assigned to each trailer and 

therefore, separate EDI856 documents transmitted.   

10. EDI856 transmissions for merchandise shipped via small package must have one EDI856 per carton.  The tracking number 

should be transmitted in the REF 02, using the BM qualifier.   

11. The EDI850 PO may contain a PO cross-reference in the REF 02, with CO qualifier in the REF 01.  This number must NOT be 

used on the inbound EDI856 ASN rather; the actual PO number found in the BEG 03.   

12. Masterpack shipments must include one MAN segment per inner carton.   

13. If an EDI856 must be retraƴǎƳƛǘǘŜŘΣ ƛǘ Ƴǳǎǘ ōŜ ƛŘŜƴǘƛŦƛŜŘ ŀǎ ŀ ǊŜǇƭŀŎŜƳŜƴǘ ōȅ ŀǎǎƛƎƴƛƴƎ ǘƘŜ ǇǳǊǇƻǎŜ ŎƻŘŜ ƻŦ άлтέ ƛƴ ǘƘŜ .{b 

01 segment.   

http://macysnet.com/vs/general/greensheet.pdf
http://macysnet.com/Edi/forms/EDIStartUp1.asp
http://macysnet.com/Edi/
http://macysnet.com/Edi/
http://macysnet.com/Edi/
http://macysnet.com/VS/
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14. Do not include U.P.C./GTIN/EAN data for merchandise not shipped, i.e. 0 quantities.   

15. ±ŜƴŘƻǊǎ Ƴǳǎǘ ƴƻǘƛŦȅ aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻƭƻƎȅ όрмо-782-1222, email financialec@macys.com) 30 days prior to installation of 

new EDI systems or changes to existing systems.  The vendor may be returned to test status and the corresponding expense 

offsets generated. 

16. If EDI856 tǊŀƴǎƳƛǎǎƛƻƴǎ ŀǊŜ ƛƴǘŜǊǊǳǇǘŜŘΣ ŎƻƴǘŀŎǘ aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻƭƻƎȅ όрмо-782-1222, email financialec@macys.com).  If an 

EDI856 will not be transmitted, provide packing slips by express mail or fax to the receiving facility.  Expense offsets will be 

applied to all shipment without valid, accurate EDI856 documents at the point of merchandise receipt.   

17. RDS vendors must supply packing slips to the receiving facility prior to the delivery appointment.  

18. EDI856 transmissions are required for all shipments involving GWP and/or PWP merchandise.   

UCC128 Labels ɀ Additional information available in Appendix E  

1. UCC128 (SSCC-муύ ƭŀōŜƭǎ Ƴǳǎǘ ōŜ ǎŜŎǳǊŜƭȅ ŀŦŦƛȄŜŘ ǘƻ ŀƭƭ ŎŀǊǘƻƴǎ ǎƘƛǇǇŜŘ ǘƻ ŀ aŀŎȅΩǎ 5ƛǎǘǊƛōǳǘƛƻƴ /ŜƴǘŜǊ ƻǊ ŘƛǊŜŎǘƭȅ ǘƻ ŀ 

store.  The labels must match the corresponding EDI856 at the U.P.C./GTIN/EAN and location level. 

2. ¦//мну ƭŀōŜƭǎ Ƴǳǎǘ ŎƻƳǇƭȅ ǿƛǘƘ ¦// ǎǇŜŎƛŦƛŎŀǘƛƻƴǎΦ  ¦ǎŜ ŜƛǘƘŜǊ ǘƘŜ пέ Ȅ сέ ƻǊ оέ Ȅ уέ ƭŀōŜƭ ŦƻǊƳŀǘ ǿƛǘƘ ŀƴ L//-128 

ōŀǊŎƻŘŜ ǘƘŀǘ ƛǎ оΦлнέ ƛƴ ƭŜƴƎǘƘΣ мΦнрέ ƛƴ ƘŜƛƎƘǘ ŀƴŘ ŀ Φнрέ ǉǳƛŜǘ ȊƻƴŜ ƻƴ ŜŀŎƘ ǎƛŘŜΦ  hƴƭȅ ǳǎŜ ¦//κ9!b-128 subset C bar 

code symbology with the nominal X dimension of 20 mil. 

3. aŀŎȅΩǎ ǘǊŀƴǎƳƛǘǎ ǘƘŜ CŀƳƛƭȅ ƻŦ .ǳǎƛƴŜǎǎ όtǊƻŘǳŎǘ DǊƻǳǇύΣ ŘŜǇŀǊǘƳŜƴǘ ƴǳƳōŜǊ ŀƴŘ ƴŀƳŜ ƛƴ ǘƘŜ 95Lурл ǇǳǊŎƘŀǎŜ ƻǊŘŜǊ 

document (see EDI Mapping Guides).  This same information must be printed on the UCC128 label.   

4. aŀŎȅΩǎ ǊŜŎƻƳƳŜƴŘǎ ǘƘŀǘ ǾŜƴŘƻǊǎ ƛƳǇƭŜƳŜƴǘ ŀƴ ƻƴ-going UCC128 barcode quality control program to ensure ANSI A or 

B print quality when scanning with a 10 mil aperture is being utilized.     

5. Use only white non-reflective label stock and ink.   

6. CƻǊ ōŜǎǘ ǊŜǎǳƭǘǎΣ ǳǎŜ άǎƳǳŘƎŜ-ǇǊƻƻŦέ ƭŀōŜƭƛƴƎ ƛƴƪΣ ƘƛƎƘ ǉǳŀƭƛǘȅ ǇŀǇŜǊ ŀƴŘ ǇǊƛƴǘŜǊǎΦ   

7. Inferior cardboard, overstuffed or under packed cartons may adversely affect the scanning capability of labels.  In 

ŀŘŘƛǘƛƻƴΣ ƛƳǇǊƻǇŜǊ ǇŀŎƪƛƴƎ ƳŜǘƘƻŘǎ Ƴŀȅ ǊŜǎǳƭǘ ƛƴ ƭƻǎǘ ƻǊ ŘŀƳŀƎŜŘ ƳŜǊŎƘŀƴŘƛǎŜ ŦƻǊ ǿƘƛŎƘ aŀŎȅΩǎ ǿƛƭƭ ƴƻǘ ōŜ ƘŜƭŘ 

responsible.   

8. UCC128 labels that cannot be scanned for any reason are subject to expense offsets.   

9. UCC128 numbers should never be reused and must be unique at all levels, e.g. across all shipments regardless of 

aŀŎȅΩǎ ŜƴǘƛǘȅΣ ŘƛǎǘǊƛōǳǘƛƻƴ ŎŜƴǘŜǊΦ  aŀŎȅΩǎ ǊŜŎƻƳƳŜƴŘǎ ǘƘŀǘ ǾŜƴŘƻǊǎ ŘƛǎŀōƭŜ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ ƎŜƴŜǊŀǘŜ ŘǳǇƭƛŎŀǘŜ ƭŀōŜƭǎΦ   

10. UCC128 numbers should only be duplicated when sending a retransmission of the EDI856. 

11. The UCC128 label must be placed on the longest side of the carton.  If a label must be placed on the front of the carton 

for shipping purposes, affix a duplicate label with the same code to the long side of the carton.  If a duplicate label is 

used only the bar code and 20 digit human readable UCC128 number is required on the long side carton label.   

12. No other bar codes other than the UCC128 should be placed on the outside of the carton.   

13. Do not cover UCC128 labels with tape or shrink wrap.   

14. CƻǊ ŎŀǊǘƻƴǎ ƭŜǎǎ ǘƘŀǘ п ѹ άƛƴ ƘŜƛƎƘǘΣ ǇƭŀŎŜ ǘƘŜ ¦//мну ƭŀōŜƭ ƻƴ ǘƘŜ ǘƻǇ ƻŦ ǘƘŜ ŎŀǊǘƻƴΦ  5ƻ ƴƻǘ ǇƭŀŎŜ ǘƘŜ ƭŀōŜƭ ƻƴ ŀ ǎŜŀƳ 

mailto:financialec@macys.com
mailto:financialec@macys.com
http://macysnet.com/Edi/
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ƻǊ ŎƻǊƴŜǊ ŀƴŘ Řƻ ƴƻǘ ǇƭŀŎŜ ŎƭƻǎŜǊ ǘƘŀƴ м ѻέ ŦǊƻƳ ŀƴȅ ŎŀǊǘƻƴ ŜŘƎŜΦ 

15. Luggage labels should be placed on the long side of the carton and on the opposite side of the wheels to prevent the 

wheels from interfering with conveyor systems. 

16. Labels should not cover product information on shipping cartons that also serve as the display/selling unit, e.g. vacuum 

cleaners, cookware. 

17. CƻǊ ƭŀƳǇǎ ŀƴŘ ŀƴȅ ƻǘƘŜǊ ƳŜǊŎƘŀƴŘƛǎŜ ǘƘŀǘ ǊŜǉǳƛǊŜǎ ƳǳƭǘƛǇƭŜ ŎŀǊǘƻƴǎ ǇŜǊ ǎŜƭƭƛƴƎ ǳƴƛǘΣ ŎƻƴǘŀŎǘ aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻƭƻƎȅ 

(513-782-1222, email financialec@macys.com). 

18. Additional guidelines for Furniture and Bedding label placement are available in the Furniture/Bedding Packing & 

Quality Standards Manual.  

EDI810 Invoices 

1. All invoices must be transmitted via EDI.  Hard copy invoices sent via fax or U.S. mail are subject to expense offsets.   

2. ±ŜƴŘƻǊǎ ǿƘƻ ŀǊŜ ƴƻǘ 95L ŎŀǇŀōƭŜ ǎƘƻǳƭŘ ŎƻƴǘŀŎǘ aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻƭƻƎȅ όрмо-782-1222, email financialec@macys.com) for 

further invoicing instruction. 

3. AdƘŜǊŜƴŎŜ ǘƻ aŀŎȅΩǎ EDI mapping guides is required.  Missing and/or invalid data may result in expense offsets.  This 

includes, but is not limited to a valid, active purchase order number, corresponding bill of lading. 

4. 95Lумл ƛƴǾƻƛŎŜǎ ǎƘƻǳƭŘ ōŜ ǘǊŀƴǎƳƛǘǘŜŘ ǘƻ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ aŀŎȅΩǎ ŘƛǾƛǎƛƻƴŀƭ ƳŀƛƭōƻȄΦ 

5. One EDI810 invoice should be sent for each store location and should correspond to the actual merchandise sent, i.e. 

should match the corresponding EDI856 Advance Ship Notice. 

6. EDI810 invoices should reflect invoice terms and merchandise cost and unit of measure as transmitted on the EDI850 

purchase order.  Discrepancies between the invoice and purchase order may result in delayed payment.   

7. All EDI810 invoices must balance, i.e. quantities x costs minus allowances must equal the invoice total in the TDS segment.   

8. LƴǾƻƛŎŜ ƴǳƳōŜǊǎ Ƴǳǎǘ ōŜ ǳƴƛǉǳŜ ǘƻ ǘƘŜ aŀŎȅΩǎ ŜƴǘƛǘȅΦ   

9. Invoice numbers should never be repeated and should not contain alpha or special characters.  In addition, the maximum 

length of the invoice number should be 10 digits. 

EDI 820 Remittance Advice/Electronic Funds Transfer  

1. aŀŎȅΩǎ ǊŜǉǳƛǊŜǎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ƻŦ ǊŜƳƛǘǘŀƴŎŜ ŀŘǾƛŎŜ Ǿƛŀ 95LунлΦ 

2. Vendors not accepting the EDI820 and requiring paper advices are subject to expense offsets. 

3. To begin receiving the EDI820, submit the EDI Startup Form.   

4. aŀŎȅΩǎ ŀƭǎƻ ǊŜŎƻƳƳŜƴŘǎ ǘƘŜ 9ƭŜŎǘǊƻƴƛŎ CǳƴŘǎ ¢ǊŀƴǎŦŜǊ ό9C¢ύΦ 

5. For additional information about the EDI820 and EFT, contaŎǘ aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻƭƻƎȅ όрмо-782-1222, email 

financialec@macys.com). 

mailto:financialec@macys.com
http://macysnet.com/VS/
http://macysnet.com/VS/
mailto:financialec@macys.com
http://macysnet.com/Edi/
http://macysnet.com/Edi/forms/EDIStartUp1.asp
mailto:financialec@macys.com
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Reverse EDI856 Advance Ship Notice 

1. The Reverse EDI856 Advance Ship Notice may be available for Return to Vendor (RTV) merchandise. 

2. Detail shipment information is available via the Reverse EDI856.  This data will be transmitted to the vendor in advance of 

the actual return shipment of the merchandise.   

3. ±ŜƴŘƻǊ ǉǳŜǎǘƛƻƴǎ ŀƴŘ ǊŜǉǳŜǎǘǎ ǊŜƎŀǊŘƛƴƎ wŜǾŜǊǎŜ 95Lурс ǎƘƻǳƭŘ ōŜ ŀŘŘǊŜǎǎŜŘ ǘƻ aŀŎȅΩǎ 9/ ¢ŜŎƘƴƻlogy (513-782-1222, 

email financialec@macys.com). 

4. Reverse EDI856 documents are transmitted for accommodation (pre-authorized seasonal and stock adjustments), special 

(specific return authorization) and damage returns.  Shipments may originate from Central Return Centers (CRCs) or stores. 

4ÉÃËÅÔÉÎÇ 3ÔÁÎÄÁÒÄÓ ɀ !ÄÄÉÔÉÏÎÁÌ ÉÎÆÏÒÍÁÔÉÏÎ ÁÖÁÉÌÁÂÌÅ ÉÎ !ÐÐÅÎÄÉÃÅÓ "ȟ # 

ÁÎÄ $ 

General Ticketing Standards  

1. !ƭƭ ƳŜǊŎƘŀƴŘƛǎŜ ǎƘƛǇǇŜŘ ǘƻ aŀŎȅΩǎ Ƴǳǎǘ ƛƴŎƭǳŘŜ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ ¦ΦtΦ/ΦκD¢Lbκ9!b ǘƛŎƪŜǘ ǿƛǘƘ ǘƘŜ ŎƻǊǊŜŎǘ ƛƴŘǳǎǘǊȅ ǎǘŀƴŘŀǊŘ 

barcode.   

2. !ƭƭ ¦ΦtΦ/ΦκD¢Lbκ9!b ǘƛŎƪŜǘǎ Ƴǳǎǘ ƳŜŜǘ D{м ǎǇŜŎƛŦƛŎŀǘƛƻƴǎΦ  {ǇŜŎƛŦƛŎŀƭƭȅΣ ŀ млл҈ ƴƻƳƛƴŀƭ άǾŜǊǎƛƻƴ !έ ¦ΦtΦ/ΦκD¢Lbκ9!b 

format bŀǊŎƻŘŜ ǎƘƻǳƭŘ ōŜ мΦнрέ ƛƴ ƭŜƴƎǘƘ όƛƴŎƭǳŘƛƴƎ ǉǳƛŜǘ ȊƻƴŜύ ŀƴŘ мΦлέ ƛƴ ƘŜƛƎƘǘΣ ǿƛǘƘ ǘƘŜ ƴŀǊǊƻǿŜǎǘ ōŀǊ ƻǊ ǎǇŀŎŜ ǿƛŘǘƘ ƻŦ 

13 mil (+/- 4 mil). 

3. ¢ƘŜ ǉǳŀƭƛǘȅ ƻŦ ōŀǊŎƻŘŜǎ Ƴǳǎǘ ŎƻƳǇƭȅ ǿƛǘƘ aŀŎȅΩǎ ǎŎŀƴƴƛƴƎ ǘŜŎƘƴƻƭƻƎƛŜǎΣ ƛƴŎƭǳŘƛƴƎ ŀǳŘƛǘΣ Ǉƻƛƴǘ ƻŦ ǎŀƭŜ ŀƴŘ ƛƴǾŜƴǘƻǊȅ 

systems.  To ensure quality, it is recommended that vendors institute an ongoing U.P.C./GTIN/EAN barcode quality control 

program.  ANSI A or B printing quality when scanning with a 6 mil aperture is acceptable.   

4. Use only one U.P.C./GTIN/EAN barcode on each ticket and only one ticket on each item (EXCEPTION:  Boot boxes should 

include one ticket each on adjacent box sides).  Never use a combination of U.P.C./GTIN/EAN code or multiple tickets on 

any one item. 

5. Do not use secondary barcodes. 

6. ¦ǎŜ ƻŦ άǇƛƎƎȅōŀŎƪέ ǘƛckets is prohibited.   

7. aŀŎȅΩǎ ǊŜǉǳƛǊŜǎ ŎƻƭƻǊ ŀƴŘ ǎƛȊŜ ŎƻŘƛƴƎ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ VICS industry standardized color-coding guideline.  Vendors must 

ensure that all sized merchandise has a clearly visible size (e.g. 8, 10, 12, Small, Medium, Large) on the UPV/GTIN/EAN 

ticket.  The size should be printed in bold with a minimum of 18 point font. 

Retail Ticketing Standards  

1. Retail ticketing should comply with the family of business listing in Appendix B  or if specific instructions are noted in the 

EDI850 purchase order.  

2. The EDI850 purchase order defines the retail to be displayed on the U.P.C./GTIN/EAN ticket. 

3. Retails should be clearly printed using at least an 18 point bold font. 

4. Only one retail should be printed on every  U.PΦ/ΦκD¢Lbκ9!b ǘƛŎƪŜǘΦ  ½ƻƴŜ с ǎƘƻǳƭŘ ōŜ ǳǎŜŘ ŦƻǊ aŀŎȅΩǎ ǊŜǘŀƛƭ ƛŦ ŘƛŦŦŜǊŜƴǘ ǘƘŀƴ 

aŀƴǳŦŀŎǘǳǊŜǊΩǎ {ǳƎƎŜǎǘŜŘ wŜǘŀƛƭ tǊƛŎŜ όa{wtύΦ  LŦ ȊƻƴŜ с ƛǎ ǳǎŜŘΣ ȊƻƴŜ т ǎƘƻǳƭŘ ōŜ ōƭŀƴƪ ƻǊ ǊŜƳƻǾŜŘΦ  LŦ aŀŎȅΩǎ ǊŜǘŀƛƭ ƛǎ ǘƘŜ 

mailto:financialec@macys.com
http://www.vics.org/
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same as MSRP, a perforated zone 7 should be used to display retail.      

5. Coverings of any type, including plastic sleeves are not permitted on the U.P.C. ticket.   

6. LŦ ŀ ǾŜƴŘƻǊ ƛǎ ƴƻǘ ŎŀǇŀōƭŜ ƻŦ ǇǊƻŘǳŎƛƴƎ ¦ΦtΦ/ΦκD¢Lbκ9!b ŎŀǇŀōƭŜΣ aŀŎȅΩǎ ǿƛƭƭ ǘŜƳǇƻǊŀǊƛƭȅ ǇǊƻǾƛŘŜ ƛƴ-house tickets.  Vendors 

are expected to pay all expenses related to the production of these tickets.  Vendors requiring in-house tickets are expected 

to become U.P.C./GTIN/EAN compliant within 30 days from initial set-ǳǇΦ  /ƻƴǘŀŎǘ aŀŎȅΩǎ ǘƛŎƪŜǘƛƴƎ ƻŦŦƛŎŜ ŀǘ рмо-782-1301. 

7. Vendors may also request tƘŀǘ aŀŎȅΩǎ ǇǊƻŘǳŎŜ άǊŜǘŀƛƭ ƻƴƭȅέ ǘƛŎƪŜǘǎΦ  ±ŜƴŘƻǊǎ ŀǊŜ ŜȄǇŜŎǘŜŘ ǘƻ Ǉŀȅ ŀƭƭ ŜȄǇŜƴǎŜǎ ǊŜƭŀǘŜŘ ǘƻ 

the production of these tickets. 

Ticket Attachment and Placement  

1. U.P.C./GTIN/EAN tickets must be securely affixed to merchandise using a swift attachment.  Fused string only may be used 

as an alternative to swift attachments. 

2. Tickets must be clearly visible to customers and sales associates. 

3. Tickets may not be seeded in shipping cartons. 

4. aŀŎȅΩǎ ǇǊƻƘƛōƛǘǎ ǘƘŜ ǳǎŜ ƻŦ Ǉƛƴǎ ƻŦ ŀƴȅ ƪƛƴŘ ƻƴ ŀƴȅ ƳŜǊŎƘŀƴŘƛǎŜ ŜȄŎŜǇǘ ŦƻƭŘŜŘ dress and woven shirts.   

5. Do not loop strings around buttons or through buttonholes. 

6. If fabric damage is probable, tickets should be swift attached through the sewn-in label in the neck or waistband.  If the 

merchandise is tagless, the ticket should be attached in the nearest neck/waistband seam allowance.   

7. For hard lines merchandise, e.g. metal, paper, china, glass, labels must be applied using a removable adhesive. 

8. For boxed/packaged merchandise that can be displayed and/or sold out of the package, ticket both the package and 

individual units. 

9. Merchandise shipped in multi-packs but sold individually ONLY must have each unit marked with a U.P.C./GTIN/EAN, and 

ǘƘŜ ƻǳǘŜǊ ŎŀǊǘƻƴ Ƴǳǎǘ ōŜ ƳŀǊƪŜŘ ǿƛǘƘ ǘƘŜ άŜŀŎƘέ ¦ΦtΦ/ΦκD¢Lbκ9!bΦ    CƻǊ ŜȄŀƳǇƭŜΣ ǿƛƴŜ ƎƭŀǎǎŜǎ sold individually but boxed 

ƛƴ пΩǎ ǎƘƻǳƭŘ ƘŀǾŜ ŀ ǘƛŎƪŜǘ ƻƴ ŜŀŎƘ ǎǘŜƳ ŀƴŘ п ǘƛŎƪŜǘǎ ƻƴ ǘƘŜ ƻǳǘǎƛŘŜ ƻŦ ǘƘŜ ōƻȄΦ   

10. Merchandise packaged in multi-packs and sold individually OR as a set must have a U.P.C./GTIN/EAN ticket for the set as 

well as separate tickets for each component.  For example, wine glasses sold as a set of 4 or individually should have the 

SET U.P.C./GTIN/EAN ticket on the package and the INDIVIDUAL U.P.C./GTIN/EAN ticket on each stem.   

11. If merchandise is to be sold ONLY as a set, only one U.P.C./GTIN/EAN ticket should be attached to the outside of the 

package.   

12. Merchandise sold ONLY as a set but not packaged together, e.g. salt and pepper shakers, should be marked with one piece 

including full U.P.C./GTIN/EAN ticket.  Each additional piece must be marked with a ticket that includes the PID (style #), 

color and size.  Each ticket must also clearly state how many pieces are in the set.   

13. Questions regarding merchandise being sold individually or in sets should be addressed to the appropriate MacȅΩǎ 

merchant. 

Multi -Piece Tickets 

1. aŀŎȅΩǎ ƛǎ ŎƻƳƳƛǘǘŜŘ ǘƻ ǊŜŘǳŎƛƴƎ Ƴƛǎ-matched merchandise and continues to study the use of multi-barcoded tickets on all 
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multi-piece garment sets.  Although these standards do not include changes to existing ticketing guidelines, we anticipate 

adjustments will be made in the near future.   

2. Multi-piece garments include any merchandise where more than one piece is included in the U.P.C./GTIN/EAN. 

3. For multi-piece garments, the top or primary garment must be marked with one full detail U.P.C./GTIN/EAN ticket.  All 

other pieces must have a ticket that includes PID (style #), color and size ONLY. 

4. Every piece must include a ticket clearly indicating how many pieces are in the set.  This specification applies to apparel only 

and does ƴƻǘ ŀǇǇƭȅ ǘƻ ŀŎŎŜǎǎƻǊƛŜǎ ǎǳŎƘ ŀǎ ŀ ƘŜŀŘōŀƴŘ ƻƴ ŀ ƎƛǊƭΩǎ ŘǊŜǎǎΦ  

5. Accessories such as hats, headbands, gloves, belts and extra items such as buttons and beads must be swift attached, i.e. 

pins may never be used.  Accessories must be noted on the U.P.C./GTIN/EAN, ticket e.g. garment and hat. 

6. aŀŎȅΩǎ ǊŜŎƻƳƳŜƴŘǎ ƛƴŎƭǳŘƛƴƎ ¦ΦtΦ/ΦκD¢Lbκ9!bΣ tL5 ІΣ ōŀǊŎƻŘŜ ŀƴŘκƻǊ Ƴǳƭǘƛ-piece indication on the sewn-in care label on 

all apparel.  This allows for permanent merchandise identification for every component.  Vendors should contact their label 

maker for additional information. 

Miscellaneous Tickets 

1. For items or products too small for a standard U.P.C./GTIN/EAN ticket such as jewelry and watches, small specialty tags 

should be utilized. 

2. Compliance with jewelry ticketing standards is required, and therefore Data 2 (http://www.data2.com/, 800-227-2121) 

tickets must be used for fine and bridge jewelry. 

3. Lamps should be ticketed with one U.P.C./GTIN/EAN for the entire lamp, with the base and shade preferably packed in one 

carton.  Vendors with questions regarding lamp ticketing should call 513-782-1222. 

4. Use International Standard Book Number (ISBN) for books only.  

0ÒÅÓÅÎÔÁÔÉÏÎ 3ÔÁÎÄÁÒÄÓ 

Hanger and Secure over Hook Sizer Standards ɀ Additional information available in 

Appendix F 

1. aŀŎȅΩǎ ǊŜǉǳƛǊŜǎ ŀƭƭ ƘŀƴƎƛƴƎ ƳŜǊŎƘŀƴŘƛǎŜ ǘƻ ōŜ ǎƘƛǇǇŜŘ ƻƴ hangers meeting VICS approval guidelines. 

2. .ŜƎƛƴƴƛƴƎ ƛƴ ǘƘŜ Ŧŀƭƭ ǎŜŀǎƻƴ ƻŦ нлммΣ aŀŎȅΩǎ ǿƛƭƭ ǘǊŀƴǎƛǘƛƻƴ ŦǊƻƳ ŎƭŜŀǊ ǘƻ ōƭŀŎƪ ƳŀǘǘŜ ƘŀƴƎŜǊǎΦ  ±ŜƴŘƻǊǎ ŀǊŜ ŜȄǇŜŎǘŜŘ ǘƻ be 

100% compliant by January, 2012.  Hanger style numbers for black matte hangers will remain the same as the clear style 

numbers. 

3. Clear Intimate apparel daywear (bras, panties and slips) hangers ŀƴŘ ǿƘƛǘŜ ŎƘƛƭŘǊŜƴΩǎ ƘŀƴƎŜǊǎ will NOT be transitioning to 

black hangers.  See Appendix F for details.  

4. Secure over Hook Sizers (SOHS) are required on all garments on black matte hangers.  Additional specifications regarding 

SOHS will be communicated as they become available to all registered macysnet users. 

5. Plastic or other barriers may not be placed over the top of hangers. 

6. All hanger hooks must be exposed, i.e. protective plastic must not cover hanger hook. 

http://www.data2.com/
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Presentation Standards  

1. !ƭƭ ƳŜǊŎƘŀƴŘƛǎŜ Ƴǳǎǘ ōŜ ǊŜŎŜƛǾŜŘ ƛƴ άŦƭƻƻǊ ǊŜŀŘȅέ ŎƻƴŘƛǘƛƻƴ, i.e. ready for immediate placement on the selling floor. 

2. All garments displayed folded require a size strip placed in such a way that it will be available for the customer to see when 

the garment is folded in a displayed stack.  Size dots are not permissible as they are not visible when merchandise is 

stacked.   

3. Size strips must be specific, e.g. for mens slacks must include waist and inseam. 

4. Size strips are recommended but not required for folded dress and woven sport shirts. 

5. Fine gauge fabrics such as silk and cashmere and graphic t-shirts should use size strips with adhesive specific to delicate 

fabrics.   

6. Sized, non-garment products such as comforters, pillows and sheets must clearly display the size on the product using a 

minimum of 18 point bold font.  Size indicators must be visible on at least 2 sides of the package.   

7. Other important information, ŜΦƎΦ άŦƛǘǎ ƳŀǘǘǊŜǎǎŜǎ ǳǇ ǘƻ мп ƛƴŎƘŜǎ ǘƘƛŎƪέ Ƴǳǎǘ ōŜ ǇǊƻƳƛƴŜƴǘƭȅ ŘƛǎǇƭŀȅŜŘΦ 

8. Merchandise displayed in packaging where the actual product is not visible must provide a photograph or line drawing and 

complete description on the outside of the package.  For example, a boxed picture frame would require a photo image of 

ǘƘŜ ŦǊŀƳŜΣ άу · млέ ŀƴŘ άōƭŀŎƪ ǿƻƻŘέ ƻƴ ǘƘŜ ƻǳǘǎƛŘŜ ƻŦ ǘƘŜ ōƻȄΦ 

9. Unboxed shoes such as beachwear and slippers must be attached via loop lock with U.P.C. affixed to the merchandise and 

not to the hanger. 

Wrinkle Prevention  

1. Only if necessary to prevent wrinkling or damage, cover each hanging or folded garment with a clear, dry cleaning style 

plastic (1 mil) bag.  Otherwise, bags are not required.  If merchandise is covered in plastic the hanger hook must be exposed 

and the plastic must be removable in one motion. 

2. Pack merchandise flat in cartons with the front side facing up.  If merchandise must be folded, use only one fold at the 

bottom of the garment. 

3. Close all buttons, zippers, hooks, etc. 

4. Only if necessary to prevent wrinkling, bundle hangers with string or rubber bands.  Do not use metal or tape.   

5. Alternate position in carton every 6 garments to eliminate excess bulk at one end of the carton, maximize capacity of cube 

and prevent shifting.  Place cardboard or tissue between alternating positions only if necessary to reduce shifting of 

contents. 

6. Delicate items should be placed on top to prevent crushing. 

7. Do not fill cartons above or below recommended capacity.  Overstuffed or underfilled cartons may break, resulting in lost 

or damaged merchandise for which the vendor will be held responsible.   

8. Attach 2 piece garments together only by locking the coordinating loop of bottom hanger through the loop of the top 

hanger.  Do not attach bottom and top hangers together by binding together at the hanger hook. 
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Material Packing Standards  

1. The minimum packing materials should be used.  Some packing and/or protective materials are necessary in some cases to 

ensure proper presentation; however, the use of excessive materials cause considerable waste, unnecessary expense and in 

some cases, safety hazards. 

2. Pins are ONLY allowed on folded dress and folded woven sports shirts.  To reduce the safety liabilities, shirt manufacturers 

are encouraged to consider pin alternatives.  Pins of any kind on any other product are prohibited. 

3. Tiebacks or clips on any type of merchandise are not allowed. 

4. Do not use loose foam coverings or inserts on top or bottom hangers.  Attached foam inserts on top hangers are only 

permissible if they are not visible.  Exceptions will be made for leather, suede, velvet and other fine gauge fabrics. 

5. Tissue or other materials should not be placed inside the garment.  Allowable inserts are limited to: 

a. One piece of tissue or cardboard for folded sweaters 

b. One piece of cardboard for folded dress and woven shirts 

c. Plastic or cardboard collar inserts for folded dress and woven shirts 

6. Use plastic, tissue or other coverings on buttons and embellishments only as necessary to protect the garment. 

9. Only plastic clear, dry cleaning style plastic (1 mil) bags should be used to protect hanging merchandise.  Plastic must be 

easily removable in one motion. 

7. Plastic and cardboard may be used to protect, e.g. handbags and luggage; however, materials must be fastened in such a 

way that removal does not require use of scissors or knives. 

-ÁÃÙȭÓ 4ÒÁÎÓÐÏÒÔÁÔÉÏÎ 3ÔÁÎÄÁÒÄÓ 
aŀŎȅΩǎ ¢ǊŀƴǎǇƻǊǘŀǘƛƻƴ hŦŦƛŎŜ όάa¢hέύ manages transportation for all vendor shipments.  a¢hΩǎ ǊŜǉǳƛǊŜƳŜƴǘǎ are specified in the 

aŀŎȅΩǎ wƻǳǘƛƴƎ DǳƛŘŜΣ which is available after log in to macysnet. 

All aŀŎȅΩǎ ǾŜƴŘƻǊǎ ŀǊŜ ǊŜǉǳƛǊŜŘ ǘƻ ǎƘƛǇ ŦǊŜƛƎƘǘ ŎƻƭƭŜŎǘ except if otherwise specified.  Exceptions must be authorized by MTOΦ  aŀŎȅΩǎ 

merchants are not authorized to issue routing instructions or exceptions to the MTO standards.   

3ÈÉÐÐÉÎÇ ÁÎÄ 0ÁÃËÁÇÉÎÇ 3ÔÁÎÄÁÒÄÓ 
1. !ƭƭ ǾŜƴŘƻǊǎ Ƴǳǎǘ ŎƻƳǇƭȅ ǿƛǘƘ aŀŎȅΩǎ wƻǳǘƛƴƎ DǳƛŘŜΦ  ¢ƘŜ wƻǳǘƛƴƎ Dǳide is available to all registered macysnet.com users.  

Additional shipping standards for specialty areas such as jewelry, wŀǘŎƘŜǎΣ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ {ǇŜŎƛŀƭ IŀƴŘƭƛƴƎ, food, candy, 

and other perishable goods vendors are defined in the Routing Guide.   

2. Other than Direct to Market locations (see Store to DC Listings), direct to store shipments are only authorized on an 

ŜȄŎŜǇǘƛƻƴ ōŀǎƛǎΦ  !ǳǘƘƻǊƛȊŀǘƛƻƴ ƴǳƳōŜǊǎ Ƴǳǎǘ ōŜ ƻōǘŀƛƴŜŘ ōȅ ǘƘŜ aŀŎȅΩǎ ¢ǊŀƴǎǇƻǊǘŀǘƛƻƴ hŦŦƛŎŜ ǇǊƛƻǊ ǘƻ ǎƘƛpping.  Orders 

shipped directly to stores without prior approval are subject to expense offsets.   

3. Additional standards for Direct to Consumer, i.e. .com divisions, are defined in the Vendor Direct Standards. 

4. !ƭƭ ƳŜǊŎƘŀƴŘƛǎŜ ǎƘƛǇǇŜŘ ǘƻ ŀ aŀŎȅΩǎ ŘƛǎǘǊƛōǳǘƛƻƴ ŎŜƴǘŜǊ Ƴǳǎǘ ōŜ ǇŀŎƪŜŘ ƛƴ ŎƻƴǾŜȅŀōƭŜ ŎŀǊǘƻƴǎΦ  5ƻ ƴƻǘ ǳǎŜ ǿƻƻŘŜƴ ōƻȄŜǎ 

or crates. 

http://macysnet.com/index.html
http://macysnet.com/VS/
http://macysnet.com/VS/standards/VD/VendorDirectStandards.pdf
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5. All shipments must be distributed and packed by store location as defined in the EDI850 purchase order.  Merchandise may 

ƴƻǘ ōŜ ǎƘƛǇǇŜŘ ƛƴ ōǳƭƪΣ ǊŜǉǳƛǊƛƴƎ Ǉƻǎǘ ŘƛǎǘǊƛōǳǘƛƻƴΦ  /ƻƴǘŀŎǘ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘ ƛŦ ǘƘŜ ǎǘƻǊŜ ŘƛǎǘǊƛōǳǘƛƻƴ Ƙŀǎ 

not been provided prior to packing. 

6. Oversized cartons and hanger packs may be used only for suits, sport cƻŀǘǎΣ ŦƭƻƻǊ ƭŜƴƎǘƘ Ǝƻǿƴǎ ŀƴŘ ƻǳǘŜǊǿŜŀǊ ƻǾŜǊ осέ ǘƘŀǘ 

are not suitable for folding.  Oversized cartons and hanger packs must be packed separately by store. 

7. All cartons must be securely sealed with security/reinforced tape.  Openings on all sides of cartons, including edges must be 

ǎŜŀƭŜŘ ǳǎƛƴƎ ǘƘŜ άIέ ƳŜǘƘƻŘΦ   

8. Carton strength should be a minimum of 32 edge test crush (ETC) = 150 mullen to prevent crushing during transit.  Large or 

heavy cartons may require a higher ETC. 

9. Do not use bands, straps, staples or any other material on the exterior of the carton.  Such materials may damage sortation 

equipment and/or affect scannabilty of UCC128 labels. 

10. Shrink wrapping or plastic covering is not permitted on the exterior of the carton.  Do not shrink wrap multiple cartons 

ǘƻƎŜǘƘŜǊ ŀǎ ƻƴŜ άǎƘƛǇǇŀōƭŜ ŎŀǊǘƻƴέΦ 

11. Hangers should not be bundled together with tape or metal. 

12. The appropriate sized carton should be used, i.e. avoid overpacking or underpacking cartons.  Ideally, merchandise should 

ōŜ ǇŀŎƪŜŘ мκпέ ōŜƭƻǿ ǘƘŜ ǘƻǇ ŀƴŘ мκуέ ŦǊƻƳ ǘƘŜ ǎƛŘŜǎ ƻŦ ǘƘŜ ŎŀǊǘƻƴΦ  hǾŜǊǎǘǳŦŦŜŘ ŀƴŘ ǳƴŘŜǊŦƛƭƭŜŘ ŎŀǊǘƻƴǎ Ƴŀȅ ōǊŜŀƪΣ 

resulting in unconveyable cartons and/or lost or damaged merchandise for which the vendor will be held responsible.   

13. Cartons with rounded corners have a tendency to roll off conveyor systems.  Use proper cardboard strength and use 

optimal packing standards to avoid rounding of carton corners.   

14. aŀŎȅΩǎ ŎŀǊǘƻƴ ǎƛȊŜ ǊŜǉǳƛǊŜƳŜƴǘǎ ŀƴŘ ǿŜƛƎƘǘ ŀǊŜ ƭƛǎǘŜŘ ōŜƭƻǿΦ  ¢ƘŜǎŜ ǊŜǉǳƛǊŜƳŜnts must be applied to all cartons shipped to 

a distribution center including collateral, GPW/PWP and samples.  Shipments sent prepaid directly to stores are not bound 

to these requirements 

 MINIMUM MAXIMUM 

Length фέ осέ 

Width фέ нтέ 

Height оέ олέ 

Weight 5 lbs. 50 lbs. 

 

15. Questions and concerns regarding cartons which do not meet these specifications should be emailed to waiver@macys.com 

prior to packing merchandise. 

16. Do not use tissue or paper as filler to fill under packed cartons.    If necessary, cardboard or chipboard is permitted to 

protect merchandise.  Tissue may be used only when necessary to protect packaging from sticking or damage during transit.   

17. Use sustainable packing materials.  Reduce or eliminate PVC use wherever possible.   

mailto:waiver@macys.com
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18. Carton width must allow hangers to fit squarely in the carton and not at an angle. 

19. aŀǎǘŜǊǇŀŎƪǎ Ƴŀȅ ōŜ ŀƭƭƻǿŜŘ ŦƻǊ ǎƘƛǇƳŜƴǘǎ ǘƘŀǘ Ŏŀƴƴƻǘ ǊŜŀǎƻƴŀōƭȅ ƳŜŜǘ aŀŎȅΩǎ ŎŀǊǘƻƴ ǎƛȊŜ requirements.  Multiple stores 

and/or purchase orders may be packed within the same masterpack.  Additional guidelines for use of masterpacks are: 

a. άaŀǎǘŜǊǇŀŎƪέ Ƴǳǎǘ ōŜ ǇǊŜǾŀƭŜƴǘƭȅ ƴƻǘŜŘ ƻƴ ǘƘŜ ƻǳǘǎƛŘŜ ƻŦ ŀƭƭ с ǎƛŘŜǎ ƻŦ ǘƘŜ ƳŀǎǘŜǊ ŎƻƴǘŀƛƴŜǊΦ 

b. UCC128 labels must be attached to each inner carton in the masterpack. 

c. Each inner carton must be for one store only. 

d. The EDI856 should reflect the inner cartons, with one MAN-GM segment for each inner carton.   

20. Small items must be packed so that items are not concealed within a carton. 

21. Breakable merchandise must be packed to prevent breakage during normal shipping and handling. 

22. To improve supply chain efficiency, vendors should consider utilizing the Purchase Order Carton Consolidation program 

(POCC).  This program benefiǘǎ ǾŜƴŘƻǊǎ ŀƴŘ aŀŎȅΩǎ ōȅ ǇŜǊƳƛǘǘƛƴƎ ǇŀŎƪƛƴƎ ŀƴŘ ǎƘƛǇǇƛƴƎ ƻŦ ƳǳƭǘƛǇƭŜ ǇǳǊŎƘŀǎŜ ƻǊŘŜǊǎ ŦƻǊ 

multiple departments within the same FOB in the same carton.  Click here for additional information or contact MaŎȅΩǎ 9/ 

Technology (513-782-1222, email financialec@macys.com). 

23. ±ŜƴŘƻǊǎ ǿƘƻ ƘŀǾŜ ǊŜŎŜƛǾŜŘ ǇƻǊǘ ƻŦ ŜƴǘǊȅ όth9ύ ǎƘƛǇƳŜƴǘ ŀǳǘƘƻǊƛȊŀǘƛƻƴ Ƴǳǎǘ ŎƻƴǘŀŎǘ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘ ŦƻǊ 

specific POE procedures.  All POE shipments must be compliant with all MacȅΩǎ ǎǘŀƴŘŀǊŘǎ ŀƴŘ ǊƻǳǘƛƴƎ ǇǊƻŎŜŘǳǊŜǎΦ 

6ÅÎÄÏÒ !ÕÄÉÔ 0ÒÏÇÒÁÍ 
¢ƻ ŦŀŎƛƭƛǘŀǘŜ ǘƘŜ ǉǳƛŎƪŜǎǘΣ Ƴƻǎǘ ŜŦŦƛŎƛŜƴǘ ƳƻǾŜƳŜƴǘ ƻŦ ƳŜǊŎƘŀƴŘƛǎŜ ǘƻ aŀŎȅΩǎ ǎŜƭƭƛƴƎ ŦƭƻƻǊΣ ǾŜƴŘƻǊǎ ŀǊŜ ŜȄǇŜŎǘŜŘ ǘƻ ǳǘƛƭƛȊŜ ŀll 

ŀǾŀƛƭŀōƭŜ ǘŜŎƘƴƻƭƻƎȅ ŀƴŘ Ŧƻƭƭƻǿ ŀƭƭ aŀŎȅΩǎ ǎǘŀƴŘŀǊŘǎΦ  !ǳŘƛǘ ǇǊƻƎǊŀƳǎ assist in identifying and ultimately resolving issues that may 

inhibit the efficient flow and eventual sale of merchandise.   

New Vendor and Cross Dock/EDI856 Qualification Audit  

1. The EDI856 Advance Ship Notice will be compared at the carton level to the physical merchandise by U.P.C./GTIN/EAN, 

quantity and location.   

2. Accuracy percentage is expected to be 99.5% as soon as possible. 

3. Vendors who do not reach 99.5% accuracy will continue to be audited until an acceptable accuracy percentage is achieved. 

4. If the required accuracy level is not achieved, expense offsets may be processed for not being in production. 

Ongoing Cross Dock/Integrity Audit  

1. U.P.C./GTIN/EAN accuracy (MIS%) is expected to be at least 98% for each shipment.   

2. Piece count accuracy (NET %) is expected to be at least 99/5% for each shipment. 

3. Once vendors have achieved the required accuracy levels, random shipments will continue to be audited, comparing the 

EDI856 to the physical merchandise. 

4. Audit results are available for all registered macysnet users. 

5. LŦ ŀŎŎǳǊŀŎȅ ƭŜǾŜƭǎ Ŧŀƭƭ ōŜƭƻǿ aŀŎȅΩǎ ǎǘŀƴŘŀǊŘǎΣ ǾŜƴŘƻǊǎ Ƴŀȅ ōŜ ǊŜƳƻǾŜŘ ŦǊƻƳ ǘƘŜ /Ǌƻǎǎ 5ƻŎƪ ǇǊƻƎǊŀƳ ŀƴŘ ǇƭŀŎŜŘ ƛƴ ǘƘŜ 

http://macysnet.com/Updates/pocc.html
http://macysnet.com/index.html
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Integrity Audit program.  Integrity shipments will be 100% audited and manually processed until acceptable accuracy levels 

are achieved.   

6. Vendors in the Integrity Audit program are subject to all expense offsets related to auditing and manual processing. 

7. Vendors remaining in the Integrity Audit program for more than 6 months will be ǎǳōƧŜŎǘ ǘƻ ŀŘŘƛǘƛƻƴŀƭ aŀŎȅΩǎ ƻǾŜǊǎƛƎƘǘ ŀƴŘ 

testing.  All expenses related to these extra efforts will be the responsibility of the vendor. 

Purchase Order Carton Consolidation (POCC) Audit 

Qualified Cross Dock vendors are eligible for the POCC program.  Please note that this program involves EDI mapping changes and 

therefore, shipments will be audited to ensure data and shipment integrity.   
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2ÅÔÕÒÎ ÔÏ 6ÅÎÄÏÒ ɉ246Ɋ 

Unordered Merchandise 

1.  aŀŎȅΩǎ ǊŜǎŜǊǾŜǎ ǘƘŜ ǊƛƎƘǘ ǘƻ ǊŜƧŜŎǘ ǳƴƻǊŘŜǊŜŘ ƳŜǊŎƘŀƴŘƛǎŜ ŀǘ ǘƘŜ ǾŜƴŘƻǊΩǎ ŜȄǇŜƴǎŜΣ ƛƴŎƭǳŘƛƴƎ ŀƴȅ ŀŘŘƛǘƛƻƴŀƭ ŜȄǇŜƴǎŜ 

incurred.  Unordered merchandise includes any merchandise, by U.P.C./GTIN/EAN, quantity and location that does not 

appear on the EDI850 purchase order.   

2. LŦ aŀŎȅΩǎ ŜƭŜŎǘǎ ǘƻ ǊŜǘǳǊƴ ǳƴƻǊŘŜǊŜŘ ƳŜǊŎƘŀƴŘƛǎŜΣ ƳŜǊŎƘŀƴdise may be consigned to a carrier of aŀŎȅΩǎ ŎƘƻƛŎŜΦ  !ƭƭ 

transportation and additional expenses will be charged to the vendor. 

General Return to Vendor Standards 

1. aŀŎȅΩǎ /ŜƴǘǊŀƭ wŜǘǳǊƴ /ŜƴǘŜǊǎ ό/w/ǎύ ŀǊŜ ǊŜǎǇƻƴǎƛōƭŜ ŦƻǊ ǘƘŜ ŎƻƴǎƻƭƛŘŀǘƛƻƴ ƻf most RTVs.  Exceptions may be made to allow 

returns directly from stores. 

2. ¢ǊŀƴǎǇƻǊǘŀǘƛƻƴ ƻŦ /w/ ǎƘƛǇƳŜƴǘǎ ǿƛƭƭ ōŜ ŀǊǊŀƴƎŜŘ ōȅ aŀŎȅΩǎ ¢ǊŀƴǎǇƻǊǘŀǘƛƻƴ hŦŦƛŎŜΦ  ±ŜƴŘƻǊ ǇƛŎƪ ǳǇ ƻŦ ǊŜǘǳǊƴǎ ƛǎ ƴƻǘ 

permitted.   

3. aŜǊŎƘŀƴŘƛǎŜ ǿƛƭƭ ƴƻǘ ōŜ ǘǊŀƴǎŦŜǊǊŜŘ ōŜǘǿŜŜƴ /w/Ωǎ, i.e. the point of origin for all CRC returns will be the CRC where the 

merchandise was consolidated.   

CRC Name Address Phone Return Types Processed 

Bailey Rd. 12629 Mahoning Ave. 

N. Jackson, OH  44451 

330-538-6167 aŀŎȅΩǎ 5ŀƳŀƎŜǎ ϧ !ŎŎƻƳƳƻŘŀǘƛƻƴǎ 

Bridgeton 300 Rock Industrial Dr. 

Bridgeton, MO  63044 

314-738-7924 aŀŎȅΩǎ & Bloomingdales Damages & 

Accommodations 

Los Angeles 

(formerly Mission 

Road) 

15541 E. Gale Ave. 

City of Industry, CA  91745 

626-855-4077 aŀŎȅΩǎ & Bloomingdales Damages & 

Accommodations 

Hayward 28701 Hall Rd. 

Hayward, CA  94545 

510-887-7333 aŀŎȅΩǎ & Bloomingdales 

Accommodations 

Houston 2103 Ernestine St. 

Houston, TX  77023 

713-924-3443 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 5ŀƳŀƎŜǎ ϧ 

Accommodations 

Joppa 3300 Fashion Way 

Joppa, MD  21085 

410-612-2826 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 

Accommodations 

Kapolei 91-262 Oihana St. 

Kapolei, HI  96707 

808-682-6856 aŀŎȅΩǎ !ŎŎƻƳƳƻŘŀǘƛƻƴǎ 

San Francisco Fine 

Jewelry 

мтл hΩCŀǊǊŜƭƭ {ǘΦ 

San Francisco, CA  94102 

415-954-6279 aŀŎȅΩǎ CƛƴŜ WŜǿŜƭǊȅ hƴƭȅ 



 

 

a ŀ Ŏ ȅ Ω ǎ нлмм ± Ŝƴ Ř ƻ Ǌ  {ǘ ŀ ƴ Ř ŀ Ǌ Ř ǎ Page 26 

Minooka 601 Mid Point Rd. 

Minooka, IL  60047 

815-521-3725 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 5ŀƳŀƎŜǎ ϧ 

Accommodations 

Secaucus 500 Meadowlands Pkwy. 

Secaucus, NJ  07094 

201-271-4012 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 

Accommodations 

Secaucus Fine 

Jewelry 

524 Meadowlands Pkwy. 

Secaucus, NJ  07094 

201-422-7302 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ Fine Jewelry 

Only 

South Windsor 301 Governors Highway 

South Windsor, CT  06074 

860-282-3063 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 5ŀƳŀƎŜǎ ϧ 

Accommodations 

Stone Mountain 4401 Sarr Pkwy. 

Stone Mountain, GA  30083 

770-491-2216 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 

Accommodations 

Tampa 4130 Gandy Blvd. 

Tampa, FL  33611 

813-805-5688 aŀŎȅΩǎ ϧ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 5ŀƳŀƎŜǎ ϧ 

Accommodations 

Tukwila 17000 Southcenter Pkwy. 

Tukwila, WA  98188 

206-575-6658 aŀŎȅΩǎ !ŎŎƻƳƳƻŘŀǘƛƻƴǎ 

 

4. aŀŎȅΩǎ ǊŜǉǳƛǊŜǎ ǾŜƴŘƻǊǎ ǘƻ ƛǎǎǳŜ credit for all merchandise considered sub-standard, i.e. defective, damaged or unsalable 

for any reason. 

5. {Ŝŀǎƻƴŀƭ ŀƴŘ ǎǘƻŎƪ ŀŘƧǳǎǘƳŜƴǘ ǊŜǘǳǊƴǎ ǿƛƭƭ ōŜ ŎƻƭƭŀōƻǊŀǘŜŘ ōŜǘǿŜŜƴ ǘƘŜ ǾŜƴŘƻǊ ŀƴŘ ŀǇǇǊƻǇǊƛŀǘŜ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘΦ 

6. Vendors will be assessed a handling charge of 7% of merchandise value on all returns, regardless of reason.  Transportation 

costs will also be the responsibility of the vendor. 

7. Returns for recalled merchandise are subject to additional expense offsets. 

8. Several programs are available for damage merchandise: 

a. Damage Allowance:  An agreed allowance percentage will be deducted from all merchandise invoices in lieu of 

actual return of merchandise.  For more information, contact the Vendor Administration Department (732-661-

3093, email damagereturns@macys.com) 

b. Salvage Credit:  Monthly summary information will be provided; however, merchandise will not be returned.  

Salvage credits are exempt from standard handling and transportation expenses.  The vendor must issue a 

Standing Return Authorization.   

c. Standing Return Authorization:  Monthly shipments will be returned with a standing return authorization.  Packing 

ǎƭƛǇǎ ǿƛƭƭ ōŜ ƛƴŎƭǳŘŜŘ ǿƛǘƘ ǘƘŜ ƳŜǊŎƘŀƴŘƛǎŜΦ  LƴǘŜǊŀŎǘƛƻƴ ǿƛǘƘ ŀ aŀŎȅΩǎ wŜǘǳǊƴ 9ȄǇŜŘitor is not required.  Handling 

and transportation expenses are the responsibility of the vendor. 

d. On Demand Return Authorization:  Requests for return authorizations will be emailed monthly from 

CRC_LA@macys.com.  Merchandise will be shipped upon receipt of return authorization.  Handling and 

transportation expenses are the responsibility of the vendor. 

9. Vendor claims for return shortages, damages and non-delivery must be made within 90 days of financial deduction from the 

mailto:damagereturns@macys.com
mailto:CRC_LA@macys.com
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vendor account.  Disputes over 90 days will not be investigated and financial adjustments will not be made.  All disputes 

must be initiated through the APForms application available to registered users of macysnet.  

10. Questions and communication related to return authorizations should be addressed to the following Vendor Returns 

Expeditor: 

Family of Business Phone 

²ƻƳŜƴΩǎΣ aŜƴΩǎ ŀƴŘ /ƘƛƭŘǊŜƴΩǎ wŜŀŘȅ ǘƻ ²ŜŀǊ 626-855-4070 

Home, Accessories, Jewelry, Intimate Apparel, Coats 626-855-4075 

  

11. Do not destroy or return unauthorized merchandise without approval.  Disposition of unauthorized returns must be 

ŀŘŘǊŜǎǎŜŘ ǿƛǘƘ ǘƘŜ aŀŎȅΩǎ /ŀƭƭ ¢ŀƎ 5ŜǇŀǊǘƳŜƴǘ ό626-855-4068, email CRC_calltag@macys.com).      

!ÃÃÏÕÎÔÓ 0ÁÙÁÂÌÅ 3ÔÁÎÄÁÒÄÓ 

General Accounts Payable Standards 

1.  Vendors are expected to manage account activities by utilizing secured macysnet applications.  To register for macysnet 

click here.   

2. Research activities available to registered macysnet users are:  Chargebacks and RTVs (detail of account deductions) ), 

Status of an Invoice by Invoice Number or Purchase Order Number, Trial Balance, Check Summary and Detail, Purchase 

Order Information and Vendor Integrity Audit Results. 

3. Details of most expense offsets are available via email to registered macysnet users.  Click here for additional information 

on the Auto-EXO program. 

Vendor Profile  

1. Changes in an active veƴŘƻǊΩǎ ŀŘŘǊŜǎǎŜǎΣ ǎƘƛǇǇƛƴƎ ƛƴŦƻǊƳŀǘƛƻƴΣ ǎƘƛǇǇƛƴƎ ƭƻŎŀǘƛƻƴǎ ƻǊ ŀƴȅ ƛƴŦƻǊƳŀǘƛƻƴ ǊŜƭŀǘŜŘ ǘƻ ŀ ƳŜǊƎŜǊΣ 

acquisition, bankruptcy filing, company closings or licensing agreements must be communicated to 

vendorchanges@macysnet.com a minimum of 30 days prior to the effective date.   

2. Cƻƭƭƻǿ ǳǇ ƛƴŦƻǊƳŀǘƛƻƴ ǎƘƻǳƭŘ ōŜ ǎŜƴǘ ƻƴ ŎƻƳǇŀƴȅ ƭŜǘǘŜǊƘŜŀŘ ŀƴŘ ǎƛƎƴŜŘ ōȅ ŀƴ ŀǳǘƘƻǊƛȊŜŘ ǎŜƴƛƻǊ ƻŦŦƛŎŜǊ ǘƻ aŀŎȅΩǎ !ŎŎƻǳƴǘǎ 

Payable, Attn:  Vendor Masterfile Control Office, 2101 E. Kemper Rd., Cincinnati, OH  45241. 

3. The following information must be included.  If information is changing, the prior and updated information should be 

provided:   

a. Parent company name 

b. Company name 

c. 5¦b{ ƻǊ aŀŎȅΩǎ ŀŎŎƻǳƴǘ ƴǳƳōŜǊ 

d. aŀŎȅΩǎ ŜƴǘƛǘƛŜǎ ŀŦŦŜŎǘŜŘ 

e. Company address 

http://macysnet.com/index.html
mailto:CRC_calltag@macys.com
http://macysnet.com/Help/faq/faq_ap.html#2
mailto:vendorchanges@macysnet.com
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f. Description of change 

g. Effective date of change 

h. Mergers, splits and acquisitions also require copies of all supporting legal documents, including validation from 

¦// ŦƻǊ ǇǳǊŎƘŀǎŜŘ ŎƻƳǇŀƴȅΩǎ ¦// L5Φ  

Dispute Resolution via APForms 

1.  All requests for research/repayment of deductions or non-payment of invoices must be submitted via macysnet APForms.  

All supporting documentation must be attached to the APForm inquiry.  Requests and supporting documentation sent via 

fax or mail are subject to expense offsets.   

2. Inquiries and all supporting documentation must be submitted within 2 months of the deduction date.   

3. If receipt cannot be verified for invoices, a deduction described as DM-th5 w9v ǿƛƭƭ ŀǇǇŜŀǊ ƻƴ ǘƘŜ ǾŜƴŘƻǊΩǎ ŀŎŎƻǳƴǘΦ  ¢Ƙƛǎ 

serves as notification to the vendor to submit an Invoice Non-Payment/POD Dispute APForm.  An invoice copy and proof of 

delivery must be attached to the inquiry.   

4. Valid proof of delivery for invoice non-payment and invoice shortages must include a freight bill stamped and signed by a 

aŀŎȅΩǎ 5ƛǎǘǊƛōǳǘƛƻƴ /ŜƴǘŜǊ ƻǊ ǎǘƻǊŜ ǊŜǇǊŜǎŜƴǘŀǘƛǾŜΦ   

5. For disputes submitted via the Invoice Dispute or Invoice Non-Payment/POD Dispute forms, all applicable document 

numbers for a singular shipment/BOL should be accumulated in a spreadsheet and submitted as an attachment under a 

singular inquiry. 

6. !ƭƭ ƻǘƘŜǊ ŘƛǎǇǳǘŜ ǘȅǇŜǎ ǎƘƻǳƭŘ ōŜ ŎƻƴǎƻƭƛŘŀǘŜŘ ƻƴ ŀ ǎǇǊŜŀŘǎƘŜŜǘ ōȅ aŀŎȅΩǎ ŘƛǾƛǎƛƻƴ ŀƴŘ ŘƛǎǇǳǘŜ ǘȅǇŜ, ŜΦƎΦ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ 

freight allowance and submitted as an attachment under a singular inquiry. 

7. Cost differŜƴŎŜ ŀƴŘ aŀǊƪŘƻǿƴ !ƭƭƻǿŀƴŎŜ 5ƛǎǇǳǘŜ ŦƻǊƳǎ ŀǊŜ ŀǳǘƻƳŀǘƛŎŀƭƭȅ ǊƻǳǘŜŘ ǘƻ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ aŀŎȅΩǎ ƳŜǊŎƘŀƴǘΦ  

wŜǎǇƻƴǎŜǎ ǘƻ ǘƘŜǎŜ ƛƴǉǳƛǊƛŜǎ ǊŜŦƭŜŎǘ ǘƘŜ ŦƛƴŘƛƴƎǎ ƻŦ ǘƘŜ ƳŜǊŎƘŀƴǘΩǎ ǊŜǎŜŀǊŎƘΦ 

8. Responses to all inquiries will be emailed to the email address on the macysnet profile of the individual submitting the 

request.  Responses may include attachments with supporting documentation, e.g. pictures of labels.  

%ØÐÅÎÓÅ /ÆÆÓÅÔ 0ÏÌÉÃÙ ɀ !ÄÄÉÔÉÏÎÁÌ ÉÎÆÏÒÍÁÔÉÏÎ ÁÖÁÉÌÁÂÌÅ ÉÎ !ÐÐÅÎÄÉØ ' 
aŀŎȅΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ŀƴŘ ǘŜŎƘƴƻƭƻƎȅ ŀǊŜ ŘŜǎŎǊƛōŜŘ ƛƴ ŎƻƴǎƛŘŜǊŀōƭŜ ŘŜǘŀƛƭ ƛƴ ǘƘŜǎŜ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎΦ  ±ŜƴŘƻǊ 

compliance is imperative to our collective success.  These Vendor Standards also provide instructions for obtaining assistance.  Given 

ǘƘŀǘ ǾŜƴŘƻǊ ƴƻƴŎƻƳǇƭƛŀƴŎŜ ŎŀǳǎŜǎ ŘƛǎǊǳǇǘƛƻƴ ǘƻ ƻǇŜǊŀǘƛƻƴǎ ŀƴŘ ŀŘŘƛǘƛƻƴŀƭ ŜȄǇŜƴǎŜΣ aŀŎȅΩǎ Ƙŀǎ ǊŜǉǳŜǎǘŜŘ ŀƴŘ ŜȄǇŜŎǘ ǾŜƴŘƻǊǎ ǘƻ 

ŎƻƳǇƭȅ ǿƛǘƘ ǘƘŜǎŜ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎΦ  ¢Ƙƛǎ 9ȄǇŜƴǎŜ hŦŦǎŜǘ tƻƭƛŎȅ ƛǎ ƛƴǘŜƴŘŜŘ ǘƻ ǊŜŎƻǾŜǊ ǘƘŜ ŀŘŘƛǘƛƻƴŀƭ Ŏƻǎǘǎ ƛƴŎǳǊǊŜŘ ōȅ aŀŎȅΩs due 

ǘƻ ǾŜƴŘƻǊ ƴƻƴŎƻƳǇƭƛŀƴŎŜΦ  Lƴ Ƴŀƴȅ ƛƴǎǘŀƴŎŜǎΣ ǘƘŜ ŜȄǇŜƴǎŜ ƻŦŦǎŜǘ ƛǎ ŀ ƭƛǉǳƛŘŀǘŜŘ ŀƳƻǳƴǘ ǘƘŀǘ aŀŎȅΩǎ Ƴŀȅ ŀǎǎŜǎǎΣ ǘƻƎŜǘƘŜǊ ǿƛǘƘ 

ŀŘƳƛƴƛǎǘǊŀǘƛǾŜ ŦŜŜǎΣ ƛƴ ǘƘŜ ŜǾŜƴǘ ƻŦ ƴƻƴŎƻƳǇƭƛŀƴŎŜΦ  !ǎ ǎǘŀǘŜŘ ƛƴ ǘƘŜ ƛƴǘǊƻŘǳŎǘƛƻƴ ǘƻ ǘƘŜǎŜ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎΣ aŀŎȅΩǎ ǊŜƎŀǊŘǎ vendor 

ƴƻƴŎƻƳǇƭƛŀƴŎŜ ŀǎ ŎƻƴǎŜƴǘ ǘƻ aŀŎȅΩǎ ŀǎǎŜǎǎƛƴƎ ŜȄǇŜƴǎŜ ƻŦŦǎŜǘǎ ŀƴŘ ŎƻƭƭŜŎǘƛƴƎ ǎǳŎƘ ŀƳƻǳƴǘǎ ōȅ ƻŦŦǎŜǘΦ  Lƴ ŀŘŘƛǘƛƻƴΣ aŀŎȅΩǎ Ƙŀǎ 

ŎƻƴŘƛǘƛƻƴŜŘ ƛǘǎ ƻōƭƛƎŀǘƛƻƴ ƻƴ ŀ ǾŜƴŘƻǊΩǎ ŎƻƳǇƭƛŀƴŎŜΣ ǎǳŎƘ ŀǎ ǇŀȅƳŜƴǘ ƻŦ ŀƭƭ ƻǊ ŀ ǇƻǊǘƛƻƴ ƻŦ ŦǊŜƛƎƘǘ ŎƻǎǘǎΣ ǾŜƴŘƻǊΩǎ ƴƻƴŎƻƳǇƭƛance will 

ŎƻƴǎǘƛǘǳǘŜ ǾŜƴŘƻǊΩǎ ŀŎŎŜǇǘŀƴŎŜ ǘƘŀǘ ǘƘŜ ǾŜƴŘƻǊ ǿƛƭƭ Ǉŀȅ ǘƘŜ ŎƻǎǘΦ   

The chart in Appendix G lists matters for which the charge for vendor noncompliance has been established and constitutes notice 

ǘƘŀǘ aŀŎȅΩǎ ǿƛƭƭ ŀǎǎŜǎǎ ŀƴŘ ŎƻƭƭŜŎǘ ǎǳŎƘ ŎƘŀǊƎŜǎ ōȅ ƻffset in the event of vendor noncompliance.  There is a separate list that 

provides the fees payable for services that are distinct from noncompliance of a requirement under these Vendor Standards.  

/ƘŀǊƎŜǎ ŀǇǇƭƛŎŀōƭŜ ǘƻ ǘƘŜ aŀŎȅΩǎ ¢ǊŀƴǎǇƻǊǘŀǘƛƻƴ hŦŦƛŎŜ ƛƴ respect of its operations are provided as a portion of the Routing Guide.   



 

 

a ŀ Ŏ ȅ Ω ǎ нлмм ± Ŝƴ Ř ƻ Ǌ  {ǘ ŀ ƴ Ř ŀ Ǌ Ř ǎ Page 29 

/ÔÈÅÒ -ÁÃÙȭÓ 0ÒÏÇÒÁÍÓ 

Return to Vendor Alternatives  

Lƴ ŀƴ ŜŦŦƻǊǘ ǘƻ ǊŜƛƴŦƻǊŎŜ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ŜŦŦƻǊǘǎ ōȅ ǊŜŘǳŎƛƴƎ ŦǊŜƛƎƘǘΣ ƘŀƴŘƭƛƴƎ ŀƴŘ ǇǊƻŎŜǎǎƛƴƎ ŜȄǇŜƴǎŜΣ aŀŎȅΩǎ ƻŦŦŜǊǎ ǘƘŜ Ŧƻƭƭowing 

options in lieu of physical return of merchandise. 

Cosmetics and Fragrance Destroy in Field (DIF)  

1. This program includes customer returns, damage and testers created for stock. 

2. This benefits of this program are: 

a. Reduced freight, handling and processing expense; work simplification and consistency. 

b. Availability of timely, detailed, locational U.P.C./GTIN/EAN information.  This allows vendors to efficiently update 

inventory management systems for resale and collateral merchandise. 

c. More timely replenishment to reduce/eliminate out of stock occurrences. 

d. Reduced need to create testers from stock merchandise. 

e. Improved customer service. 

3. DIF transactions will be generated by store personnel, who will also be responsible for destroying of all products 

appropriately. 

4. A weekly EDI180 document detailing all DIF transactions by U.P.C./GTIN/EAN and location will be transmitted to all vendors 

participating in the DIF program. 

Damage Allowance 

1. A negotiated percentage is deducted from all merchandise invoices.  This percenǘŀƎŜ ƛǎ ōŀǎŜŘ ƻƴ ǘƘŜ ǾŜƴŘƻǊΩǎ ƘƛǎǘƻǊƛŎŀƭ 

rate of damaged returns. 

2. The percentage is periodically reviewed to adjust to current rates and trends. 

3. As no returns are processed, handling and freight charges offsets are not applicable. 

Salvage Credit  

1. aŀŎȅΩǎ /w/ǎ ŀŎŎǳƳǳƭŀǘŜ ǎǘƻǊŜ ǊŜǘǳǊƴǎ ŀƴŘ ƎŜƴŜǊŀǘŜ ŀ ƳƻƴǘƘƭȅ άbƻ DƻƻŘǎ aƻǾƛƴƎέ ŎƘŀǊƎŜ ǘƻ ǘƘŜ ǾŜƴŘƻǊΦ 

2. aŀŎȅΩǎ ŀǎǎǳƳŜǎ ŀƭƭ ǊŜǎǇƻƴǎƛōƛƭƛǘȅ ŦƻǊ ŘƛǎǇƻǎƛǘƛƻƴ ƻŦ ǘƘŜ ƳŜǊŎƘŀƴŘƛǎŜΦ  

3. The vendor is provided detail at the U.P.C./GTIN/EAN and cost level. 

4. Vendor must provide a Standing Return Authorization.   

5. Vendors will not be charged for handling and freight offsets. 
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Gift Registry 

1. ¢ƘŜ aŀŎȅΩǎ ƴŀǘƛƻƴŀƭ ƎƛŦǘ ǊŜƎƛǎǘǊȅ ǇǊƻƎǊŀƳ Ƙŀǎ ƳƻǾŜŘ aŀŎȅΩǎ ǘƻ ǇǊƻƳƛƴŜƴŎŜ ƛƴ ǘƘŜ ǿŜŘŘƛƴƎ ŀƴŘ ƎƛŦǘ ōǳǎƛƴŜǎǎΦ   

2. Accurate and timely U.P.C. Catalog data is critical to the continued success of this program.   

3. Utilize the following fields for product information.  If these fields are not applicable, use the 20 product description field to 

provide the most customer friendly description possible (this will be the field that the consumer sees on the registry): 

a. Product Description:  Pattern/name of product 

b. Color Code/Description:  NRF color code/supply description 

c. Size Code/Description:  NRF size code/supply description 

4. Modifications of product descriptions are subject to expense offsets. 

 

-ÁÃÙȭÓ 'ÅÎÅÒÁÌ 0ÏÌÉÃÉÅÓ ÁÎÄ 3ÔÁÎÄÁÒÄÓ 

Sustainability Initiatives  

aŀŎȅΩǎ ƛǎ ŀƎƎǊŜǎǎƛǾŜ ƛƴ ƻǳǊ ŘǊƛǾŜ ǘƻ ŜƭƛƳƛƴŀǘŜ ǿŀǎǘŜŦǳƭ ōŜƘŀǾƛƻǊ, and we want to collaborate with our vendor partners to achieve 

these objectives.  We ask that alƭ aŀŎȅΩǎ ǾŜƴŘƻǊǎ ƳŀƪŜ ŜǾŜǊȅ ŜŦŦƻǊǘ ǘƻ ŎƻƳǇƭȅ ǿƛǘƘ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƻōƧŜŎǘƛǾŜǎΦ  

Compliance with these initiatives as well as our Vendor Standards, generally, will maximize our mutual success: 

1. Vendor DC Bypass:  Direct routing from point of origƛƴ ǘƻ ǘƘŜ aŀŎȅΩǎ 5ƛǎǘǊƛōǳǘƛƻƴ /ŜƴǘŜǊΣ ǘƘŜǊŜōȅ ǊŜŘǳŎƛƴƎ ǳƴƴŜŎŜǎǎŀǊȅ 

movement and handling of merchandise. 

2. 9ƳǇǘȅ aƛƭŜǎ 9ƭƛƳƛƴŀǘƛƻƴΥ  /ƻƭƭŀōƻǊŀǘƛƴƎ ǿƛǘƘ ǇŀǊǘƴŜǊǎ ǘƻ ŎǊŜŀǘŜ Ŏƻƴǘƛƴǳƻǳǎƭȅ ƭƻŀŘŜŘ ǘǊŀƴǎǇƻǊǘŀǘƛƻƴ ƳƛƭŜǎΦ  aŀŎȅΩǎ ŀƭǎƻ 

subscribes to the VICS Empty Miles Collaboration Zone and encourages our Trading Partners to participate.   

3. Purchase Order Carton Consolidation (POCC):  Use less packaging by increasing the number of units per carton. 

4. aŀŎȅΩǎ ŀƴŘ ±L/{ ƘŀǾŜ ŜƴŘƻǊǎŜŘ ǘƘŜ ǘǊŀƴǎƛǘƛƻƴ ǘƻ ōƭŀŎƪ ƘŀƴƎŜǊǎΦ  ¢ƘŜǎŜ hangers are made from recyclable materials and 

have a longer life than clear hangers. 

Child Labor,Forced Labor, Slavery and Human Trafficking /Unsafe Working Conditions  

aŀŎȅΩǎ Ƙŀǎ ŀ ǎǘǊƛŎǘ ǇƻƭƛŎȅ ǇǊƻƘƛōƛǘƛƴƎ ǘƘŜ ǳǎŜ ƻŦ ŎƘƛƭŘ or forced labor in the manufacturing of the merchandise that it purchases, 
which policy is designed to help eradicate slavery and human trafficking in the overall supply chain, regardless of geographic 
location.  It is set forth clearly in aŀŎȅΩǎ ±ŜƴŘƻǊκ{ǳǇǇƭƛŜǊ /ƻŘŜ ƻŦ /ƻƴŘǳŎǘ with is posted on 
http://macysnet.com/VS/standards/CodeofConduct.pdf.  aŀŎȅΩǎ ǊŜǉǳƛǊŜǎΣ ŀǎ ŀ ŎƻƴŘƛǘƛƻƴ ƻŦ ŘƻƛƴƎ ōǳǎƛƴŜǎǎΣ ǘƘŀǘ ŀƭƭ vendors comply 
with the Code, as well as with the Fair Labor Standards Act, the Occupational Safety and Health Act, and other applicable laws for 
ƳŜǊŎƘŀƴŘƛǎŜ ǇǊƻŘǳŎŜŘ ƛƴ ǘƘŜ ¦ƴƛǘŜŘ {ǘŀǘŜǎΦ  aŀŎȅΩǎ ŀƭǎƻ ǊŜǉǳƛǊŜǎ ǎǘǊƛŎǘ ŎƻƳǇƭƛŀƴŎŜ ǿƛǘƘ ǘƘŜ ƭŀǿǎ ƻŦ ǘƘŜ ŎƻǳƴǘǊy where the 
merchandise is produced, pertaining to these subjects, when the merchandise is manufactured outside the United States.  All 
vendors are required to sign and return a letter indicating that they have received and understand thƛǎ aŀŎȅΩǎ policy and that they 
are in compliance.  In addition to being posted on Macysnet.com, every vendor will receive the Code and letter, which requires that 
the vendor acknowledge and return a copy of the letter.  Failure to return a signed acknowledgment will result in the suspension of 
aŀŎȅΩǎ ōǳǎƛƴŜǎǎ ǿƛǘƘ ȅƻǳǊ ŎƻƳǇŀƴȅ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ ǇǊƻǾƛǎƛƻƴǎ ǎǘŀǘŜŘ ǘƘŜǊŜƛƴΦ Lƴ ŀŘŘƛǘƛƻƴΣ ŜŀŎƘ ǾŜƴŘƻǊ Ƴǳǎǘ ǘǊŀƴǎƳƛǘ ǘƘe PID 
ǎŜƎƳŜƴǘ ŀǘ ǘƘŜ ƻǊŘŜǊ ƭŜǾŜƭ ƛƴ ŜǾŜǊȅ 95L урсκ!{b ǎŜƴǘ ǘƻ aŀŎȅΩǎ ǎƛƎƴƛŦȅƛƴƎ ŎƻƳǇƭƛŀƴŎŜ ǘƻ ǘƘŜ CŀƛǊ [ŀōƻǊ {ǘandards Act.  See, the 
aŀŎȅΩǎ aŀǇǇƛƴƎ DǳƛŘŜΣ ǇƻǎǘŜŘ ŀǘ http://macysnet.com/Edi/ for further details on that element of compliance. 

http://macysnet.com/VS/standards/CodeofConduct.pdf
http://macysnet.com/VS/standards/CodeofConduct.pdf
http://macysnet.com/Edi/
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Prohibited Furs  

aŀŎȅΩǎ ǇƻƭƛŎȅ ǇǊƻƘƛōƛǘǎ ƳŜǊŎƘŀƴŘƛǎŜ ƳŀŘŜ όƛƴ ǿƘƻƭŜ ƻǊ ƛƴ ǇŀǊǘύ utilizing any fur or other material derived from domestic dog or cat.  
aŀŎȅΩǎ ǿƛƭƭ ƛƳƳŜŘƛŀǘŜƭȅ ǊŜƧŜŎǘ ŀƴŘ ǊŜǘǳǊƴ ƳŜǊŎƘŀƴŘƛǎŜ ǘƘŀǘ ǳǎŜǎ ŀƴȅ ǎǳŎƘ ƳŀǘŜǊƛŀƭǎΦ  ±ŜƴŘƻǊΩǎ ŀŎŎƻǳƴǘ ǿƛƭƭ ōŜ ŎƘŀǊƎŜŘ ŦƻǊ ǘƘŜ 
ǇǳǊŎƘŀǎŜ ǇǊƛŎŜ ŀƴŘ ŀƭƭ ŜȄǇŜƴǎŜǎ ƛƴŎǳǊǊŜŘ ōȅ aŀŎȅΩǎΦ  Lƴ ŀŘŘƛǘƛƻƴΣ aŀŎȅΩǎ ǊŜǎŜǊǾŜǎ ǘƘŜ ǊƛƎƘǘ ǘƻ ǘŜǊƳƛƴŀǘŜ ƛǘǎ ǊŜƭŀǘƛƻƴǎƘƛǇ ǿƛǘƘ ŀƴȅ 
vendor that violates this policy. 

Conflict of Interest, Gift Giving and Acceptance 

aŀŎȅΩǎ ŀǎǎƻŎƛŀǘŜǎ ǎƘƻǳƭŘ ƴƻǘ ǊŜǉǳŜǎǘ ƻǊ ŀŎŎŜǇǘ ŦǊƻƳ aŀŎȅΩǎ ǾŜƴŘƻǊǎ όƻǊ ǇǊƻǎǇŜŎǘƛǾŜ ǾŜƴŘƻǊǎύΣ ŀƴŘ aŀŎȅΩǎ ǾŜƴŘƻǊǎ όƻǊ ǇǊƻǎǇŜŎǘƛǾŜ 
ǾŜƴŘƻǊǎύ ǎƘƻǳƭŘ ƴƻǘ ƻŦŦŜǊ ƻǊ ǇǊƻǾƛŘŜ ǘƻ aŀŎȅΩǎ ŀǎǎƻŎƛŀǘŜǎΣ ƎƛŦǘǎΣ ƎƛŦǘ ŎŜǊǘƛŦƛŎŀǘŜǎΣ ŘƛǎŎƻǳƴǘǎΣ ƎǊŀǘǳƛǘƛŜǎ ƻǊ ŀƴȅ ƻǘƘŜǊ ƛǘŜƳ of value 
(including services) of any nature, other than that which is normal and casual within the frameǿƻǊƪ ƻŦ ǘƘŜ ŀǎǎƻŎƛŀǘŜΩǎ ōǳǎƛƴŜǎǎ 
ŀŎǘƛǾƛǘƛŜǎΦ  !ƴȅ ŘŜǾƛŀǘƛƻƴ ŦǊƻƳ ǘƘƛǎ ǇƻƭƛŎȅ ŎƻǳƭŘ ǊŜǎǳƭǘ ƛƴ ǘƘŜ ǘŜǊƳƛƴŀǘƛƻƴ ƻŦ ōƻǘƘ ǘƘŜ ŀǎǎƻŎƛŀǘŜΩǎ ŜƳǇƭƻȅƳŜƴǘ ǿƛǘƘ aŀŎȅΩǎ ŀƴd the 
ǾŜƴŘƻǊΩǎ όƻǊ ǇǊƻǎǇŜŎǘƛǾŜ ǾŜƴŘƻǊΩǎύ ǊŜƭŀǘƛƻƴǎƘƛǇ όƻǊ ǇǊƻǎǇŜŎǘƛǾŜ ǊŜƭŀǘƛƻƴǎƘƛǇύ ǿƛǘƘ aŀŎȅΩǎΦ  Any questions on the policy should be 
ǊŜŦŜǊǊŜŘ ǘƻ aŀŎȅΩǎ DŜƴŜǊŀƭ /ƻǳƴǎŜƭΦ 

Prize Promotions  

!ƭǘƘƻǳƎƘΣ aŀŎȅΩǎ ǇŀǊǘƛŎƛǇŀǘŜǎ ƛƴ ǇǊƛȊŜ ǇǊƻƳƻǘƛƻƴǎ όƛΦŜΦΣ ǎǿŜŜǇǎǘŀƪŜǎ ŀƴŘ ŎƻƴǘŜǎǘǎύ ƻƴ ŀ ǊŜƎǳƭŀǊ ōŀǎƛǎΣ ŀƭƭ ǎǳŎƘ ŜǾŜƴǘǎ ǊŜǉǳƛǊe the 
specific, prior written approval of special events management.  It is the responsibility of the vendor to confirm with the appropriate 
aŀŎȅΩǎ ƻǊ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ ƳŜǊŎƘŀƴǘΣ ŀǎ ŀǇǇƭƛŎŀōƭŜΣ ǘƘŀǘ ŀƭƭ ǊŜǉǳƛǊŜŘ ŀǇǇǊƻǾŀƭǎ ƘŀǾŜ ōŜŜƴ ƻōǘŀƛƴŜŘ ƛƴ ǿǊƛǘƛƴƎ ōŜŦƻǊŜ ǇǊƻŎŜŜŘƛƴƎ with 
any prize promotion in wƘƛŎƘ aŀŎȅΩǎ ƻǊ .ƭƻƻƳƛƴƎŘŀƭŜΩǎ ƛǎ ōŜƛƴƎ ŀǎƪŜŘ ǘƻ ǇŀǊǘƛŎƛǇŀǘŜΦ  

U.S. New Store Openings 

¢ƘŜ ōŜƴŜŦƛǘǎ ƻŦ aŀŎȅΩǎ ŜȄǇŀƴŘƛƴƎ ƛƴǘƻ ƴŜǿ ƳŀǊƪŜǘǎ ŀǊŜ ǎƘŀǊŜŘ ǿƛǘƘ ƻǳǊ ǾŜƴŘƻǊǎΦ  Lǘ ƛǎ aŀŎȅΩǎ ǇƻƭƛŎȅ ǘƘŀǘ ǊŜƳƻŘŜƭŜŘ ŀƴŘ ƴŜǿ ǎǘore 

ƻǇŜƴƛƴƎ Ŏƻǎǘǎ ōŜ ǎƘŀǊŜŘ ǿƛǘƘ ƻǳǊ ǾŜƴŘƻǊǎΦ  ¢ƘŜǊŜŦƻǊŜΣ ǿŜ ǿƛƭƭ ŀŘŘ ŀƴ ŀŘŘƛǘƛƻƴŀƭ р҈ ŘƛǎŎƻǳƴǘ ǘƻ ōŜ ŀǇǇƭƛŜŘ ǘƻ ƛƴƛǘƛŀƭ άƴŜǿέ ǎǘore POs 

for all new stores or remodeled stores.  All new stores or remodeled store invoices will be processed to your account 30 days after 

the new or remodeled store opening. 

Stores Outside the Continental U.S. 

Due to the additional complexity of handling, freight, shipping, ticketing and other logistics efforts associated with moving goods 
ƻǳǘǎƛŘŜ ǘƘŜ ŎƻƴǘƛƴŜƴǘŀƭ ¦ƴƛǘŜŘ {ǘŀǘŜǎΣ ǿŜ ǿƛƭƭ ōŜ ǘŀƪƛƴƎ ŀƴ ŀƭƭƻǿŀƴŎŜ ƻŦ пΦр҈ ƻƴ ŀƭƭ ƛƴǾƻƛŎŜǎΣ ƻƴ ŀƴ ƻƴƎƻƛƴƎ ōŀǎƛǎΣ ŦƻǊ aŀŎȅΩs stores 
outside of the continental United StŀǘŜǎΦ  Lƴ ŀŘŘƛǘƛƻƴΣ Φр҈ ǿƛƭƭ ōŜ ŘŜŘǳŎǘŜŘ ŦǊƻƳ ŀƭƭ ƛƴǾƻƛŎŜǎ ŦƻǊ aŀŎȅΩǎ ǎǘƻǊŜǎ ƭƻŎŀǘŜŘ ƛƴ Iŀǿŀƛƛ ǘƻ 
cover a state excise tax. 

Vendor Liability Insurance  

Vendor shall obtain and maintain, at its sole cost and expense, comprehensive general liability insurance coverage in an amount 
ŀǇǇǊƻǇǊƛŀǘŜ ǘƻ ǾŜƴŘƻǊΩǎ ōǳǎƛƴŜǎǎ ŀƴŘ ƻǇŜǊŀǘƛƻƴǎΣ ǿƘƛŎƘ ǎƘŀƭƭ ƴƻǘ ōŜ ƭŜǎǎ ǘƘŀƴ Ϸм Ƴƛƭƭƛƻƴ ǇŜǊ ƻŎŎǳǊǊŜƴŎŜ ŦƻǊ ōƻŘƛƭȅ ƛƴƧǳǊȅ ŀƴŘ 
property damage with not less than a minimum aggregate of $2 million in coverage.  Such insurance shall provide coverage with 
respect to all customary liability, including product liability and contractual liability.  The latter shall specifically include coverage of 
ǾŜƴŘƻǊΩǎ ƛƴŘŜƳƴƛŦƛŎŀǘƛƻƴ ƻōƭƛƎŀǘƛƻƴǎ ǘƻ ǇǳǊŎƘŀǎŜǊΦ  ±ŜƴŘƻǊ ŀƎǊŜŜǎ ǘƘŀǘ ǎǳŎƘ ƛƴǎǳǊŀƴŎŜ ǎƘŀƭƭ ōŜ provided pursuant to policies that 
specify that said vendor insurance is primary, names purchaser and its affiliated companies as additional insurers and that such 
coverage may be neither terminated nor reduced below the above limits without 30 days prior notice to purchaser.  Vendor agrees 
ǘƘŀǘ ƛǘ ǎƘŀƭƭ ǇǊƻǾƛŘŜΣ ǳǇƻƴ ǇǳǊŎƘŀǎŜǊΩǎ ǊŜǉǳŜǎǘΣ ŎŜǊǘƛŦƛŎŀǘŜǎ ŜǾƛŘŜƴŎƛƴƎ ǾŜƴŘƻǊΩǎ ŎƻƳǇƭƛŀƴŎŜ ǿƛǘƘ ǘƘŜ ŦƻǊŜƎƻƛƴƎ ǊŜǉǳƛǊŜƳŜƴǘǎΦ 

California Proposition 65 Requirements  

aŀŎȅΩǎ ǊŜƎŀǊŘǎ ƻǳǊ ǾŜƴŘƻǊǎ ŀƴŘ ǎǳǇǇƭƛŜǊǎ ŀǎ ƻǳǊ ǇŀǊǘƴŜǊǎ ƛƴ ŜƴǎǳǊƛƴƎ ǘƘŀǘ ŀƭƭ aŀŎȅΩǎ ƳŜǊŎƘŀƴŘƛǎŜ ƛǎ ǎŀŦŜ ŀƴŘ ǿƛƭƭ ƴƻǘ Řƻ ƘŀǊƳ to our 

ŎǳǎǘƻƳŜǊǎΦ  tǳǊǎǳŀƴǘ ǘƻ ƻǳǊ ±ŜƴŘƻǊ {ǘŀƴŘŀǊŘǎ ŀƭƭ aŀŎȅΩǎ ǾŜƴŘƻǊǎ ŀǊŜ ǊŜǉǳƛǊŜŘ ǘƻ ŎƻƳǇƭȅ ǿƛǘƘ ŀƭƭ ŀǇǇƭƛŎŀōƭŜ ƭŀǿǎ ŀƴŘ ǊŜƎǳƭŀǘions, 

ƛƴŎƭǳŘƛƴƎ ƭŀǿǎ ŀƴŘ ǊŜƎǳƭŀǘƛƻƴǎ ǘƘŀǘ ŀǊŜ ƛƴǘŜƴŘŜŘ ǘƻ ŜƴǎǳǊŜ ǘƘŀǘ ǘƘŜ ƳŜǊŎƘŀƴŘƛǎŜ ƻŦŦŜǊŜŘ ŦƻǊ ǎŀƭŜ ōȅ aŀŎȅΩǎ ƛǎ ǎŀŦŜΦ ¢ƘŜ ǊŜǉǳƛrements 

ƛƳǇƻǎŜŘ ōȅ /ŀƭƛŦƻǊƴƛŀΩǎ tǊƻǇ ср ŀǊŜ ŘƛǎŎǳǎǎŜŘ ŀǘ ƭŜƴƎǘƘ ƛƴ ǘƘŜ ǇƻǊǘƛƻƴ ƻŦ ǘƘŜ ǾŜƴŘƻǊ ǎǘŀƴŘŀǊŘǎ ŘƛǊŜŎǘŜŘ ǘƻ aŀŎȅΩǎ aŜǊchandising 

Group suppliers but all vendors are advised to familiarize themselves with this and similar laws and to comply with all such laws and 
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regulations. 

Click here for Lead Requirements for Jewelry. 

Click here for Lead Requirements for Fashion Accessories. 

Toxics in Packaging Laws Bulletin  

This bulletin alerts you to important information regarding U.S. legislation that limits the amounts of cadmium, lead, mercury and 

hexavalent chromium in product packaging.  The following summaries and links will provide you with background and resources to 

learn more about the Toxics in Packaging Laws. 

TOXICS IN PACKAGING LAWS:  As of 2009, nineteen U.S. states have Toxics in Packaging laws that prohibit the sale or distribution of 

packaging containing more than 100 parts per million (ppm) by weight (0.01%) in total of the following heavy metals:  cadmium, 

lead, mercury and hexavalent chromium.  No intentional introduction of any amount of these metals is allowed.  The laws seek to 

limit the amount of heavy metals entering landfills, waste incinerators, recycling streams and ultimately, our environment.  See the 

link below for the Model Legislation upon which many of the state laws are based:  

http://www.toxicsinpackaging.org/model_legislation.html. 

WHAT IS COVERED?  ¢ƘŜ ƭŀǿ ŀǇǇƭƛŜǎ ǘƻ άǇŀŎƪŀƎƛƴƎέ ŀƴŘ άǇŀŎƪŀƎƛƴƎ ŎƻƳǇƻƴŜƴǘǎέΦ  ¢ƘŜ ƭŀǿ ŘŜŦƛƴŜǎ άǇŀŎƪŀƎŜέ ŀǎ ŀ ŎƻƴǘŀƛƴŜǊ 

providing means of marketing, protection or handling of a product and shall include a unit package, an intermediate package and a 

ǎƘƛǇǇƛƴƎ ŎƻƴǘŀƛƴŜǊΦ  άtŀŎƪŀƎŜέ ŀƭǎƻ ƛƴŎƭǳŘŜǎ ǎǳŎƘ ǳƴǎŜŀƭŜŘ ǊŜŎŜǇǘŀŎƭŜǎ ŀǎ ŎŀǊǊȅƛƴƎ ŎŀǎŜǎΣ ŎǊŀǘŜǎΣ ŎǳǇǎΣ ǇŀƛƭǎΣ ǊƛƎƛŘ Ŧƻƛƭ ŀƴŘ ƻǘƘŜǊ ǘǊŀȅǎΣ 

ǿǊŀǇǇŜǊǎ ŀƴŘ ǿǊŀǇǇƛƴƎ ŦƛƭŜǎΣ ōŀƎǎ ŀƴŘ ǘǳōǎΦ  άtŀŎƪŀƎƛƴƎ ŎƻƳǇƻƴŜƴǘέ ƳŜŀƴǎ ŀƴȅ ǇŀǊǘ ǎǳŎƘ ŀǎΣ ōǳǘ ƴƻǘ ƭƛƳƛǘŜŘ ǘƻΣ ŀƴȅ ƛƴǘŜǊƛƻǊ ƻr 

exterior blocking, bracing, cushioning, weatherproofing, exterior strapping, coatings, closures, inks and labels.  Basically, any 

packaging you use with your product is covered by these laws. 

WHO IS RESPONSIBLE? 

¶ Manufacturers of packaging and packaging components 

¶ Suppliers of packaging and packaging components 

¶ Product manufacturers or distributors who use packaging.  This applies to all suppliers who sell consumer products in the 

United States 

TOXICS IN PACKAGING CLEARINGHOUSE (TPCH):  The Toxics in Packaging Clearinghouse (TPCH) was formed to assist its Member 

{ǘŀǘŜǎ ƛƴ ǘƘŜ ŀŘƳƛƴƛǎǘǊŀǘƛƻƴΣ ƛƴǘŜǊǇǊŜǘŀǘƛƻƴ ŀƴŘ ŜƴŦƻǊŎŜƳŜƴǘ ƻŦ ǘƘŜ {ǘŀǘŜǎΩ ¢ƻȄƛŎǎ ƛƴ tŀŎƪŀƎƛƴƎ [ŀǿǎΦ  ¢t/I Ƙŀǎ ƛƴƛǘƛŀǘŜŘ ǊŜǎearch, 

educational and outreach programs regarding the laws.  For detailed information about the laws, please visit the TPCH website at:  

http://www.toxicsinpackaging.org/index.html 

ENFORCEMENT:  Enforcement of the State Toxics in Packaging Laws is at the discretion of each state.  Please see the links below for 

ŘŜǘŀƛƭǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜ нллу ŜƴŦƻǊŎŜƳŜƴǘ ŀŎǘƛƻƴ ōȅ /ŀƭƛŦƻǊƴƛŀ 9ƴǾƛǊƻƴƳŜƴǘŀƭ tǊƻǘŜŎǘƛƻƴ !ƎŜƴŎȅΩǎ 5ŜǇŀǊǘƳŜƴǘ ƻŦ ¢ƻȄƛŎ {ǳōǎǘŀƴŎŜǎ 

Control (DTSC) involving shopping bags containing heavy metals in violation of the law.  The DTSC obtained consent agreement and a 

$165,000 penalty to settle this matter.   

TPCH Press Release:  http://www.toxicsinpackaging.org/docs/CA_SEP_announcement.pdf 

To access the DTSC Consent Agreement, click on the link embedded in a link to the TPCH Press Release. 

aŀŎȅΩǎ ƛǎ ǇǊƻǾƛŘƛƴƎ ǘƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ƛƴ ǘƘƛǎ ōǳƭƭŜǘƛƴ ŦƻǊ ǘƘŜ ƎŜƴŜǊŀƭ ƛƴŦƻǊƳŀǘƛƻƴ ƻŦ ƛǘǎ ǾŜƴŘƻǊǎΦ  Lǘ ŘƻŜǎ ƴƻǘ ǊŜǇƭŀŎŜ ŀƴȅ ŀǇǇlicable legal 

or regulatory rŜǉǳƛǊŜƳŜƴǘǎ ŀƴŘ ƛǎ ǇǊƻǾƛŘŜŘ άŀǎ ƛǎέΦ  aŀŎȅΩǎ ǿƛƭƭ ƴƻǘ ōŜ ƭƛŀōƭŜ ŦƻǊ ŀƴȅ ƛƴŘƛǊŜŎǘΣ ǎǇŜŎƛŀƭΣ ǇǳƴƛǘƛǾŜΣ ŎƻƴǎŜǉǳŜƴǘƛŀƭ ƻǊ ƻǘƘŜǊ 

damages (including without limitation lost profits) of any kind in connection with this client bulletin.  a!/¸Ω{ 5L{/[!La{ ![[ 

http://macysnet.com/RegulatoryAlerts/pdf/10_Prop65LeadRequirementsForJewelry.pdf
http://macysnet.com/RegulatoryAlerts/pdf/10_Prop65FashionAccessories.PDF
http://www.toxicsinpackaging.org/model_legislation.html
http://www.toxicsinpackaging.org/index.html
http://www.toxicsinpackaging.org/docs/CA_SEP_announcement.pdf
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REPRESENTATIONS AND WARRANTIES, EXPRESS OR IMPLIED, INCLUDING WITHOUT LIMITATION WARRANTIES OR 

MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE, IN CONNECTION WITH THIS CLIENT BULLETIN.  SUPPLIERS AND 

VENDORS SHOULD CONTACT THEIR OWN LEGAL COUNSEL FOR ADVICE REGARDING COMPLIANCE WITH THESE LAWS. 



 

 

a ŀ Ŏ ȅ Ω ǎ нлмм ± Ŝƴ Ř ƻ Ǌ  {ǘ ŀ ƴ Ř ŀ Ǌ Ř ǎ Page 34 

!ÐÐÅÎÄÉØ ! -  -ÁÃÙȭÓ 5Ȣ0Ȣ#Ȣ #ÁÔÁÌÏÇ $ÁÔÁ %ÎÔÒÙ &ÏÒÍ 
 

INFORMATION ON THIS FORM MUST MATCH U.P.C. TICKETS EXACTLY, LINE LISTS, ETC. 
 

Note: - This form is only to be used by vendors with a total U.P.C. count of fewer than 100 U.P.C.s. 
          - You will be assessed $5/U.P.C. for manual data entry 
          - See page 40 of this manual for complete listing of expense offsets associated with U.P.C.   
            maintenance 
          -  If you have more than 100 U.P.C.s , please call Inovis/GXS at 877-446-6847 

Fax to:    

MIO Department 

aŀŎȅΩǎ                                    212-494-2211 

.ƭƻƻƳƛƴƎŘŀƭŜΩǎΣ                    212-705-5630 

.ƭƻƻƳƛƴƎŘŀƭŜΩǎ hǳǘƭŜǘ ŀƴŘ 

bloomingdales.com  

macys.com                              770-908-3545                                   

  

Vendor Name: _________________________________________________________  PAGE ____ OF ____  (10 max) 
 

Vendor Contact:_________________________    Vendor Telephone:_________________  Date: _________ 
 

Directions:      1)  Follow UCC & NRF Standards and Vendor Standards.   
                         2)  Avoid using special characters (i.e. ñ,#~*-) or spaces in Product/Style numbers.  

                         3)  Avoid using special characters in Product/Style Name/Description, Color Description or Size Description fields.   
                         4)  NRF Size and Color Codes are required for merchandise for which there are NRF-assigned Size and Color Codes.  

Type or Print Legibly 

 U.P.C. NO. 
12 Digit Numeric 
EAN NO. 
13 Digit Numeric 

STYLE NO.  
(PID) 
Up to 20 
Characters 

STYLE NAME/ 
DESCRIPTION 
Up to 20 Characters 

NRF 
COLOR 
CODE 
3 Digit 
Numeric 

COLOR 
DESCRIPTION 
Up to 10 
Characters 

NRF SIZE 
CODE 
5 Digit 
Numeric 

SIZE 
DESCRIPTION 
Up to 10 
Characters 

1        

2        

3        

4        

5        

6        

7        

8        

9        

10        

 Date Completed by Macyôs: ___________________
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!ÐÐÅÎÄÉØ " ɀ 2ÅÔÁÉÌ 0ÒÉÃÅ -ÁÒËÉÎÇ ÂÙ &ÁÍÉÌÙ ÏÆ "ÕÓÉÎÅÓÓ 
REQUIRES RETAIL ON U.P.C. TICKET DOES NOT REQUIRE RETAIL ON U.P.C. TICKET 

APPAREL 
 

MENôS / YOUNG MENôS APPAREL 
MENôS / BOYôS FURNISHINGS 
WOMENôS / JUNIOR APPAREL 
COATS / FURS 
ALL SWIMWEAR 
INFANTS / CHILDRENôS APPAREL 
INTIMATE APPAREL 
 

ACCESSORIES 
 

OPEN SELL COSMETICS 
COSMETIC ACCESSORIES 
JEWELRY (FASHION / BRIDGE / FINE) 
HOSIERY 
HANDBAGS 
SMALL LEATHER GOODS (SLG) 
 

TABLETOP / DECORATIVE ACCESS 

 
DECORATIVE ACCESSORIES / GIFTS 
CHRISTMAS TRIM 
SERVERWARE/HOLLOWARE 
SILVER/CHINA/CRYSTAL GIFTWARE 
PROMO FLATWARE SETS-20 PCS OR MORE 
 

HOUSEWARES 
 

CUTLERY SETS 
DINNERWARE / FLATWARE / GLASSWARE (OPEN STOCK & 
SETS) 
GADGETS / KITCHEN ACCESSORIES 
COOKWARE - OPEN STOCK 
COOKWARE SETS  
KITCHEN ELECTRICS  
CUTLERY OPEN STOCK  
ELECTRONIC GIFTS  
FLOOR CARE   

TEXTILES 
 

KITCHEN TEXTILES / TABLE LINENS 
DECORATIVE PILLOWS 
BEACH TOWELS 
BATH ACCESSORIES / RUGS 
HOME TEXTILES (SHEETS, TOWELS, ETC.) 
  

OTHER HOME  

PICTURE FRAMES 
STATIONERY 
GREETING CARDS / GIFT WRAP 
PACKAGED FOOD / CANDY 
CALENDARS / BOOKS / PUZZLES 
CLOSET SHOP / NOTIONS 
ELECTRONICS ACCESSORIES 
LUGGAGE ACCESSORIES 

CENTER CORE 
 

SHOES 
COSMETIC / FRAGRANCES 
 

TABLETOP 

 
CHINA / FLATWARE (PLACE SETTINGS / HOSTESS / 
SERVER / COMPLETER SETS) 
CHINA OPEN STOCK ñEVERYDAYò PATTERNS 
OPEN STOCK 
STERLING 
STEMWARE 
 

OTHER HOME  
 

LUGGAGE 
LAMPS 
FLOOR COVERINGS 
BULK FOOD 
BEDDING 
FURNITURE 
TECHNOLOGY 
PERSONAL CARE 
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!ÐÐÅÎÄÉØ # ɀ 5Ȣ0Ȣ#Ȣ 4ÉÃËÅÔ 3ÁÍÐÌÅ &ÏÒÍÁÔ 

Note:   These tickets are being provided for illustration only.  Your U.P.C. ticket should 
be created using your unique information in accordance with applicable GS1 guidelines. 
   
U.P.C. TICKET ZONE FORMAT U.P.C. SAMPLE TICKET 

 

Merchandise Identification (PID) 
 
Vendor Information 
If provided in Zone 2 
 
 
U.P.C. Version A Symbol 
 
 
 
Consumer Information 

 
 
Color/Size 

 
Space for Retail Price (1" x 1.25") 
 
 
 
Manufacturer's Suggested Price 

 

  

    
U.P.C. SAMPLE TICKET  

FOR ZONE 7 
 U.P.C. SAMPLE TICKET 

FOR ZONE 6 

 

Merchandise Identification (PID) 
 

Vendor Information 

 
 

U.P.C. Version A Symbol  
 
 

Consumer Information 

 
 

Color/Size 

 
 

Space for Retail Price (1" x 1.25") 
Zone 6 

 
 

Manufacturer's Suggested Price 
Zone 7 

 

 
 

   

Min. Size: 

1.0" x 1.25" 

Color/Size 

 

 

Min. Size: 

1.0" x 1.25" 

Color/Size 
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!ÐÐÅÎÄÉØ $ ɀ 5Ȣ0Ȣ#Ȣ 4ÉÃËÅÔ 0ÌÁÃÅÍÅÎÔ ÁÎÄ !ÔÔÁÃÈÍÅÎÔ 
NOTE:  For items not listed, consult your Vendor Account Analyst prior to ticketing and shipment. 

Item Description U.P.C. Ticket Placement Attachment 

Belts Through buckle or on belt Loop-lock or sewn in 

Boots One each on adjacent sides Sticker or printed on box 

Bottoms ς !ƭƭ Ch.ΩǎΣ ƘŀƴƎƛƴƎ ƻǊ folded Left side Swift attached or sewn in joker 

Bras Left side seam/around front left strap Swift attached or loop-lock 

Cooking Utensils/Gadgets Back or on card Stickers or printed on card 

Christmas Trim On package/item As merchandise indicates 

Dresses Left sleeve/through vendor care label Swift attached 

Giftwrap On package/item As merchandise indicates 

Gloves -  not boxed Through vendor care label/connecting string Swift attached 

Hair Accessories - on cards Bottom of card Sticker or printed on card 

Hair Accessories ς loose Around or on item Rat tail, dumbbell or sticker 

Handbags/Backpacks Around handle, zipper, strap or frame joint Loop-lock 

Handbags ς hinged, clutch Through inner label, zipper or outside hinged joint Loop-lock or sewn in 

Hats/Caps Through headband or vendor care label Swift attached 

Intimate Apparel (excluding bras) Left side/through vendor care label Swift attached 

Jewelry/Watches ς on cards or in boxes Bottom of card or box Sticker or printed on card 

Jewelry/Watches - loose Around item Non-removable rat tail or dumbbell 

²ƻƳŜƴΩǎ {ǳƛǘǎ Left sleeve, cuff or seam Swift attached or sewn on joker 

Luggage/Briefcases Around handle Loop-lock 

Dress/Woven Shirts ς !ƭƭ Ch.ΩǎΣ ŦƻƭŘŜŘ  

(Integrated hang tag, separate 

promotional and U.P.C. tickets) 

Through placket Swift attached through garment 

aŜƴΩǎ ŀƴŘ .ƻȅΩǎ ǎǳƛǘǎΣ ǎǇƻǊǘǎ Ŏƻŀǘǎ ŀƴŘ 

blazers 

Left sleeve, cuff or seam Swift attached or sewn in joker 

Napkins/Placemats Through vendor care label or fabric Swift attached, sewn in or removable 

sticker 

Napkin Rings Inside or around Removable sticker or loop lock 

Outerwear ς !ƭƭ Ch.Ωǎ Left sleeve or cuff Swift attached 



 

 

a ŀ Ŏ ȅ Ω ǎ нлмм ± Ŝƴ Ř ƻ Ǌ  {ǘ ŀ ƴ Ř ŀ Ǌ Ř ǎ Page 38 

Item Description U.P.C. Ticket Placement Attachment 

Robes Left sleeve/through vendor care label Swift attached 

Scarves/Shawls Through vendor care label Swift attached 

Shoes Front of box, next to size  Sticker or printed on box 

Socks On band or card Sticker or printed on band 

Sold in box/package (cosmetics, 

housewares, tabletop, gloves, 

umbrellas, candies, bath accessories) 

On back of box/package Sticker or printed on box 

Sold out of box/package (frames, 

housewares, tabletop, gifts, watches, 

candles, bath accessories) 

On back of the box and on the actual merchandise Removable sticker on item; sticker or 

printed on box 

Stuffed Animals On box/package/item As merchandise indicates 

Sweaters Through vendor care label/left sleeve seam Swift attached 

Swimwear/Bodywear/Dancewear ς one 

piece 

Through vendor care label/left side Swift attached 

Swimwear ς 2 piece Through back of top/care label/left side Swift attached 

Ties Through vendor care label Swift attached 

Tops ς !ƭƭ Ch.ΩǎΣ ƘŀƴƎƛƴƎ Through vendor care label in neck/left side seam Swift attached 

Tops ς All Ch.ΩǎΣ ŦƻƭŘŜŘ Through vendor care label in neck Swift attached 

Towels Corner Swift attached or sewn in 

Toys On box/package/item As merchandise indicates 

Umbrellas ς not boxed Around the handle Loop-lock 

Vest Left armhole seam/lower left panel of vest Swift attached or sewn in 

Wallets Securely attached to product Sewn in or loop-lock 
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!ÐÐÅÎÄÉØ % ɀ 5##ρςψ 3ÈÉÐÐÉÎÇ #ÏÎÔÁÉÎÅÒ ,ÁÂÅÌ &ÏÒÍÁÔ ÁÎÄ 0ÌÁÃÅÍÅÎÔ  
NOTE:  Manual labels must include zones A through H 

ZONE REQUIREMENT 

A Ship from Address 

Company Name is optional. 

B Recipient Entity 

c/o Distribution Center or Store Name for Direct to Store Shipments 

Recipient Street Address (DC except for Direct to Store Shipments) 

Recipient City, State and Zip Code 

C Ship to Postal Code and Barcode 

D Carrier Name 

PRO Number 

BOL Number 

E/F aŀŎȅΩǎ tǳǊŎƘŀǎŜ hǊŘŜǊ bǳƳōŜǊ - USE MINIMUM 20 POINT BOLD FONT 

aŀŎȅΩǎ 5ŜǇŀǊǘƳŜƴǘ bǳƳōŜǊ όŦǊƻƳ 95Lурлύ - USE MINIMUM 20 POINT BOLD FONT 

G MSID (POCC Only) 

H aŀŎȅΩǎ 5ƛǾƛǎƛƻƴ 

Store Number - USE MINIMUM 30 POINT BOLD FONT 

Store Name ς NO ABBREVIATIONS 

FOB/Product Group (from EDI850) ς USE MINIMUM 12 POINT BOLD FONT 

I Standard Shipping Container Code (SSCC-18) Bar Code Symbol with dimensions: 

aƛƴƛƳǳƳ IŜƛƎƘǘΥ  мΦнрέ 

aƛƴƛƳǳƳ [ŜƴƎǘƘΥ  оΦлнέ 

vǳƛŜǘ ½ƻƴŜǎΥ  лΦнрέ as defined by the ANSI/UCC6 Standards 
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These labels are being provided for illustration only.  Your UCC128 label should be created using your unique information in accordance with applicable Uniform Code Council 

guidelines. (800-543-8137 or  www.gs1us.org) 

 

   

 
 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

пέ Ȅ сέ 
оέ Ȅ уέ 

PO Carton Consolidation Examples 

пέ Ȅ сέ 

оέ Ȅ уέ 

http://www.gs1us.org/













